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EVERYONE Profits when 


you use Pylheceler 


THE 
CAMERAMAN 
PROFITS 








THE 
DIRECTOR 
PROFITS 


Accurate processing of new and 


Rush delivery of color 


faster films permits simple, less correct dailies permits tighter 





costly lighting arid guarantees production schedules. 


\) lifelike color of uniformly high 


\ JI} quality in every scene. 





; : THE 
yp=-e| VIEWER 
, Y PROFITS 


THE 
THEREFORE: PRODUCER 
PROFITS 


Critics and Viewers alike praise Lower costs... Earlier release 


the breathtakingly beautiful and dates ... Satisfied Viewers 


accurate reproductions when Mean Profits from Pathécolor 


you use Pathe olor 





Life like color 


in every scene 


CALL OR WRITE 


(pt) E 
e Vie th Z@ “Laboratories, Inc. 


HOLLYWOOD 6823 Santa Monica Blvd. * HOllywood 9-3961 © NEW YORK 105 East 106th Street © TRafalgar 6-1120 
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GREAT MOTION PICTURES ARE PROCESSED BY Pyrite 


? - 
Dilhe Laboratories, Inc. is a subsidiary of CHESAPEAKE INDUSTRIES, INC. 








——When you make your next TV commercial—— 


LOOK FOR THESE INGREDIENTS OF SUCCESS: 


I. Proved reliability in meeting schedules; 
2. Vivid photography that emphasizes the sales message; 
3. Unusual effects that arrest eye and ear; 


4, Policies that have won client approval for many years. 


Caravel’s specialized TV department is ex- We stand ready to discuss your TV needs 


pertly staffed to give fast, careful service. at any time, without charge or obligation. 


Advertising executives are invited to write or telephone for the 


free Caravel brochure, THE MOTION PICTURE AS A SALES TOOL. 


Caravel- produced TV spots currently being shown include 
these famous names, among many others: 


¢ American Standard ¢ Goodyear ¢ Nash 

¢ Bufferin e Instant Postum ¢ Sani-Flush 

* Dash ¢ Johns Manville © Socony Mobil 
¢ Ehler’s Coffee __ ¢ Kelvinator e U.S. Steel 

* Geritol © Mistol-Mist ¢ U.S. Treasury 
* Gillette ¢ Nabisco ¢ Westinghouse 











CARAVEL FILMS, ... 


730 FIFTH AVENUE, NEW YORK 





CIRCLE 7-6111 
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“The Conservation Story,” a new 
26-minute color film, produced for 
the Richfield Oil Corporation by 
John Sutherland Productions, was 
written by Donald Culross Peattie 
and Louise Redfield Peattie, nar 
rated by Thomas Mitchell, and with 
original music composed and con 
ducted by Les Baxter. “The Con- 
servation Story’’ is distinctly 
superior in all departments. The 
photography is unusually effective 
and the story moves forward 
smoothly and entertainingly 


ur new Detroit office is under the 
direction of Ross M. Sutherland, executive vice-presi- 


dent in charge of sales and client service. It is located in The film shows the vastness and 


grandeur of this country in the 
r ' ° ° — ‘ early days, and how the pioneer, in 
The Stephenson Building, 6560 Cass Avenue at West his eagerness to settle up the coun- 
ry anc pusn westward, exp oilec 
nr . - he the land’s natural riches with reck- 
Grand Boulevard. The telephone number is TRinity inte sAaeden. Fhe heart was cut ont 
: # : a overstocked and overgrazed; 
2-228). Mr. Sutherland’s business and motion picture ground-cover was destroyed, top- 
became pew tad tag 
operating experience provides business and industry Pestisiatilir fer oll of us, ‘hough 
ful men became alarmed at what we 
° ° on ° ° ° were doing to our heritage and, 
executives with a qualified counseling service in the Saléee WE wae too late, they set 
about to correct these earlier mis 
. . ‘ > ° ° °° “alt Aomori dn sedan 
film communications field, particularly in determining ber was cut with great care, the 

’ land was contour-ploughed, ground 
cover was replanted 


how much a business film should cost to assure maxi- 
mum results for the money spent in production and 


distribution. 


And to that irreplaceable resource 
oil—the same intelligent conser 
’ <8 , a an : 2 . as vation philosophy was applied 

John Suthet lan | rod luc ti y] IS, Inc Ol pe | ated Clearly, concisely and dramatically 
this film shows what industry lead 
ers are doing to save enormous 
LOS ANGELES amounts of underground oil from 


O01 North Occidental Boulevard going to waste 
Los Angeles 26, California OUnkirk 65121 


- 
wane VER “The Conservation Story’ is a 
33 East 48th Street 


New York 17. New York Plaze 5-1875 prime example of the film which 
interests and entertains its audi 

DETROIT ences and thus informs and per 
6560 Cass Avenue suades them. It is a film with the 
Detroit 2, Michigan TRinity 2-22860 Sutherland touch 
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Bell & Howell's new Filmosound 302 magnetic recording projector. This is how Pan American adds Spanish sound to movies 


How Pan Am uses famous Filmosound 
to reach IZ000 employees in 79 countries 


To develop smooth-running teamwork among 

17,000 employees throughout the world, Pan 

American World Airways uses sound movies 
Pan American has in operation over 100 Bell & Howell pro- 
jectors. “Even in constant use, rugged Filmosounds give us 
top performance with minimum maintenance,” says Frank 0Ae Ane aanmers 
Howe, System Superintendent of Sales and Service Training. 
Bell & Howell's Filmosound 302 magnetic recording pro- 
jector is today’s most useful audio-visual tool for teaching 
and communication in business, school and church, New 
features include sound-insulated doors, 8-inch speaker, posi- 
tive tilt control, gentler film handling. It’s so easy to add 
sound to your own movies. Just record directly on film as 
picture is shown. Projects any 16mm film, sound or silent 
Ask your Bell & Howell dealer to demonstrate the new 
Filmosound 302 or write for free brochure. Bell & Howell, 


Dept. T-2, 7108 McCormick Road, Chicago 45, Llinois 





Pan American's own sound movies train new employees in 


FINER PRODUCTS THROUGH every phase of airline operation. The Pan American News 
OX : ‘ : a ‘ . Bell & H >|] reel, quarterly company “magazine” on film, dramatically 
IMA G IN A 7 ION A. . « J Owe reports personalized news throughout the far flung system 
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MOVIES 





eee the TSi-Duolite 


With built-in screen 


With standard screen 


TECHNICAL SERVICE, INC. 


West Coast Office: 4357 Melrose Ave. + Hollywood 29, Calif 


Yes, we mean anywhere even in lighted rooms. 
With the Duolite you can show 16 mm movies in many 
places that were never before practical. The Duolite 
has a large built-in TV size screen that gives you 
beautiful picture reproduction without the fuss and 
bother of setting-up a screen or darkening the room, 
Yet, when you want to use a standard external screen, 
the same projector can be used. Just a flip of the 
lever and you're ready to go 


The built-in screen allows movies to be shown anyplace 
you can set the projector down and plug it in. Think 
of that! Think what that could mean in terms of your 
doubling or even tripling the use of your films. Salesmen 
love the Duolite. It's so easy to set-up and operate. 
They don't have to lug around a separate screen and 
other equipment. Sales films can be shown right on 
the prospects desk without any disturbance at all. 
Any room big enough for a desk is big enough for 
a Duolite show 


Write today for free literature and complete specifi- 
cations on the Duolite. If you wish, a demonstration 
can be arranged at no obligation. 


30665 FIVE MILE ROAD * DEPT. C * LIVONIA, MICH. 


Phone Normandie 5-662! 


Cenedian Disir.: $5. W. Caldwell, Ud. « 447 Jarvis St. « Toronto 5, Ont 


Foreign Distr.; Westrex Corp. (formerly Western Electric Export) + 111 Eighth Ave., N.Y. 11, N.Y. 


SI SSiiNiEsss 
i ~e)jyp—_ — 
SIGRBEN 

(combined with See & Hear Magazine) 


issue Two © Volume Seventeen * 1956 


PREVIEW OF CONTENTS 


The Future for Films in Color Television 

The Kodachrome Changeover: Type 5265 to Type 5269 
Academy Award Winner: “The Face of Lincoln” 17 
News of the Film Producer Associations 22 
Business Screen Camera: Personalities in the News 29 


Case Histories: Current Film Programs of Spencer Chemical, 
American Zine Institute, Ford Motor Company 


General Electric Presents “This Is Automation” 
Calvin Workshop Honors 16mm Pioneers 
Community Citizenship: Women’s Clubs in Action 
The Minneapolis-Moline Film Story 

DuPont Shows “The Case for the Hidden Heart” 
Screen Fare for Safety Education Programs 
Pictures in the Farm and Food Fields 

Closed Circuit TV or Films for Meetings? 
Production Review Supplement: New Listings 
Business Screen Executive: Staff Appointments 


New Audio-Visual Equipment & Accessories 


Pius: Tue Nationat Directory or Visuat DeALers 
Office of Publication: 7064 Sheridan Road, Chicago 26 


IN NEW YORK CITY 
Robert Seymour, Jr., Eastern Manager: 489 Fifth Ave. 


Riverside 9-0215 + MUrray Hill 2-2492 


IN HOLLYWOOD 


Edmund Kerr, Western Mgr., 3028 Beverly Boulevard 
Telephone: DUnkirk 7-228] 
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color-correct* 
prints.... 


You'll also Quality conscious? Byron color-correct® prints are 
have production harmony 
every time you schedule what you want. Get duplicate prints processed 


these Byron 16mm facilities: 


with exacting fidelity — color prints in balance that 
script 
art retain all their natural beauty with full depth and 
titling 
animation clarity. Color-correct® is a Byron exclusive, the result 
editing 


of many years of engineering research and development 
sound effects ’ 5 I 


recording 
location photography 
music library 


by a pioneer laboratory — staffed by master craftamen 


working with the finest equipment at top level 
sound stage 


complete black-and-white efficiency. Choose the leader in the l6mm color field 
laboratory facilities 
precision magnetic striping Time important? Try our 8-hour service. 





byron Studios and Laboratory 


1226 Wisconsin Avenue, N.W., Washington 7, 0.C. [1 pont 7-/800 


*Reg. U.S. Patent Office 
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SYNCHRONIZER HEAVEN = 


35mm 3 Way § $165.00 


Fastens to roller arm of synchronizer 


Syne dailies quickly without using editing machine 


ideal for checking sound track for words or effects to be 


replaced 
Fastest and most ax 
ing of words 


Tape head can be 


any position of full« 


Selling Price 
HFC Magnetic Taps 


attachment 


HFC Magnetic Tape 


Complete Unit 


curate in locating beginning and end 


slid up and back to read a track in 


oat or magnastripe 


Reader Synchronizer 


Reader Arn plifier 


a {4 


wo bales bale bal bag bd ame -+) 


" ods ogte adhe’ ode oa! 


35mm 5-Way Synchronizer $225.00 


16mm Special Measuring Machine 
Counts in 16 & 35mm Footage. $160.00 


35mm 2-Way Vistavision Synchronizer with 15mm 4-Way Synchronizer $190.00 
Footage & Frame Counter $160.00 


AT BETTER DEALERS EVERYWHERE 


HOLLYWOOD FILM COMPANY 


him edi ng equipme 


i 
956 SEWARD STREET HOLLYWOOD 38, CALIFORNIA 


HOllywood 2-3284 


16mm 3-Way Synchronizer $165.00 


ete te as 
. Aerie t he ‘ami 


65-35mm Combination Synchronizer $3860.00 
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A.N.A. Films Committee: 


Willis Pratt of A.T.&T. 
Is Named Chairman for ‘56 
* Willis H. Pratt. Jr.. Film Man. 


ager, American Telephone and Tele- 
graph Company, tm been named 
Chairman of the A.N.A. Films Com 
mittee, the Association of National 
Advertisers announced today. 


Mr. Pratt succeeds John Flory 
Advisor on Non-Theatrical Films 
Eastman Kodak Company, who will 
continue to serve on the committee 
During Mr. Flory’s tenure, the Films 
Committee prepared a number of 
valuable 


concerning business films. 


timely and publications 
Among 
them are “The Dollars and Sense of 
Business Films,” an authoritative 
book on the costs of produc ing and 
distributing films for advertising 
and public relations purposes; and 
“Criteria for Business-Sponsored 
Educational Films,” a 16-page book 
let presenting 22 basic points to be 
considered in the pre-production 
planning of films intended for class 
room and related audiences, and as 
a guide to educators in their sele« 


The A.N.A. 
under Mr. 


soon release a check list for pro 


Films Committees 


Pratt’s direction. will 


ducer and sponsor responsibilities 
in the produc tion of motion pictures. 
a revision of an earlier publication 
Also on the agenda for early publi 
cation is “International Passport for 
a book 


saving 


American Business Films,” 
let outlining time and cost 
procedures in exporting and import 
ing business films. 


The A.N.A. Films Committee in 
cludes, in addition to Mr. Pratt and 
Mr. Flory: W. M. Bastable, Swift & 
Company; Frederick G. Beach, Rem 
ington Rand 
Rand Corp.; 


Division of Sperry 
Leo Beebe, Ford Motor 
Company; Eyre Branch, Standard 
Oil Company of New Jersey ; George 
J. Dorman, U.S. Steel Corp.; John J. 
Dostal, Radio Corporation of 
America; Harold Driscoll, Bell & 
Howell Company; Agnew Fisher 
Trans-World Airlines, Inc... John 
Ford, General Motors Corp.; Wil 
Standard Brands lh. 
J. W. King, 


Can Company; John T. 


liam Hazel, 
Americiun 
Madden 
Jr., Seagram Distillers Company; 
Kenneth Penney, Minnesota Mining 
& Manufacturing Company; O. H 
Peterson, Standard Oil of Indiana: 
H. A. Richmond, Metropolitan Life 
Insurance Company; Frank Rollins 
E. R. Squibb & Sons; Virgil Simp 
son, E. I. du Pont de Nemours & 
Company, Inc.; and Stanley F 
Withe. Aetna Casualty & Surety 
Company. La 


‘ orporated ; 
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. are the weeds that grow in the U, S, and Canada... . 
causing billions of dollars in damage each year to industry 
and agriculture. But a bouquet to the Pacific Coast Borax 
Company for its successful efforts in developing borate herbi- 
cides .. . and for sponsoring a powerful new educational film, 
“THE MODERN WAY TO WEED CONTROL” to show how 
these chemical weapons effectively and economically destroy 


unwanted vegetation. 


“Kapha &, Voy 


STUDIOS, INC. 





FOR THOSE 
WHO CAN 
AFFORD 


THE FINEST 


in the East it’s... ; 


cay” 


ROUND-THE-CLOCK SERVICES 
NEGATIVE DEVELOPING 
FIRST PRINT DEPARTMENT 


ULTRA VIOLET AND 
FLASH PATCH PRINTING 


16MM AND 35MM 
RELEASE PRINTING 


KODACHROME PRINTING 
63 EDITING ROOMS 
SPECIAL TV SERVICES 


gf \y 


For Color it’s 


MOVIELAB FILM Le INC. 


619 West 54th Street, New York 19, N. Y. JUdson 6-0360 


THE FUTURE FOR FILMS 


IN COLOR TELEVISION 


Problems in Color Telecasting of Motion Pictures 
Aired by Experts at Manhattan TV Color Forum 


66 0,LM WILL PLAY an even more 

important part in color tele- 
vision than it has in black and 
white.” So said Dr. Thomas T. 
Goldsmith. Jr.. of Allen B. DuMont 
Laboratories, Inc. at the Color 
Forum meeting of the National Tele- 
vision Film Council in New York, 
March 29th. Extensive use of film. 
he said, would be important par 
ticularly in the upcoming three or 
four formative years of color TV 
because of the technical difficulties 
of transmitting the brightness range 
of live color television, which goes 
up to a ratio of 3000 to L in many 
instances and can not be easily re 
corded by existing television cam 
eras. 

Dr. Goldsmith explained that 
while reasonably “flat” lighting ra 
tios are the ideal conditions for 
present color telecasting, some out 
door remotes have such a tremen- 
dous dynamic range that they can 
not be successfully handled by the 
color television which is 
brightness ratio of 
approximately 30 to 1. Yet, filmed 
scenes of similar subjects rarely 


system, 
limited to a 


tax the capabilities of the television 
system to produce pleasing, accurate 


reproduc tion. 


Advises Focus on Science 


While film will be ever more im- 
portant in color telecasting, John 
Whittaker of the Columbia Broad 
casting System warned producers 
that they must gear themselves to 
“get out of the art stage and into 
the science stage” in consider ing the 
problems of color film for tele 
casting. 

He said that the many steps be- 
tween the scene being photographed 
and the reproduction of the image 
on the viewer's screen necessitated 
a complete re-evaluation of the 
controls which a producer can use 


to insure faithful reproduction. 


Color Control Most Difficult 


lr. J. Gaski, of Consolidated Film 
Industries, Inc. and Ralph Koch, 
of K & W Film Service, pointed out 
that completely accurate control of 
television color film quality is prac 
tically an impossibility at present. 
Variable factors from the produc- 
tion set to the viewer's screen in 
clude up to a dozen generations of 
film, when opticals are required, all 
of which can be controlled only 
with some tolerance, and after the 
photographic stage there is the pos 
sibility that electroni« tinkering by 
the broadcaster and by the viewer 
will further distort hues and bright 
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| 

ness delivered by the 

film to the station. 
Despite these 


produc eT s 
variable factors 
which can change green in the pro- 
ducer’s studio to yellow on the 
viewer's screen, Robert Jenness, of 
Sarra, Inc., called for a joint effort 
by all producers to publish a set of 
charts which would enable art direc- 
tors, set designers and the sponsor's 
label designers to know in advance 
what changes varying degrees of 
exposure would have on established 


‘ olors. 


Quality Must Be in Original 


Mr. Gaski emphasized that what- 
ever variations might occur in lab- 
oratory or in electronic manipula- 
tion, the most important factor in 
quality still lies in getting the per- 
fect latent image on the original 
color film. 

Mr. Koch said that while great 
advances are being made in the 
production of effects on color film 
it was still true that effects on color 
film are 10 times more complicated, 
longer to accomplish and expensive 
than on b/w film 


Advises Restraint on Gimmicks 


Urging art directors to use re- 
television com- 
mercials, Bob Jenness said the use 
of contrived optical gimmicks in the 
entertainment film industry was dis- 


carded years ago, but he still found 


straint in planning 


that some sponsors not only wanted 
a good looking bottle of beer poured 
into a handsome glass, but that the 
bottle was supposed to fly free 
around the room and sign the spon 
In color television, he 
warned, this trend for off-beat rub 
bish can only result in enormous 


sors name, 


expense and poor quality to boot. 

kK. M. Stifle, of Eastman Kodak 
Company and Harold Jones of 
Ansco, described some of the prog 
ress their companies have made in 
providing the best possible materials 
for color film television. Jones said 
Ansco would soon be out with a 
Professional Anscor hrome of low 
gradation and fine grain that would 
be particularly suited to color tele- 
vision. Very important to consider 
in Anscochrome, he stated, is that 
under sper ial developing conditions, 
the film may actually be exposed for 
good quality at an ASA film speed 
of 125. which is higher than most 


b/w negative materials. 


Describes Experiments at Kodak 


Mr. Stifle told about Eastman 
Kodak's experimental work in len- 
(CONTINUED ON PAGE TEN 
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Continually wider use of electrical machines in 
business means, as the chart shows, increased 
power consumption which is steadily mounting. 





GENERAL ELECTRIC 
teams with W\LDING 


As part of its “more power tor 
Americans” program of education, General Electric employed 
Wilding to write and produce a motion picture, “The Tenant 
at 1010 Main,” that promotes the use of electricity with no 
mention either of GE or any of its products. The theme of 
the story is that of progress through obsolescence. It is 
directed to architects, builders and maintenance engineers 
of office buildings. The picture demonstrates the use of 
higher voltage power systems in commercial buildings as a 
first cost economy and a flexible solution of problems of 
future growth. The chief protagonist is a backward looking 
business man who is brought to see the wisdom of new 
methods. So the sponsor's message is interpreted in terms 


of an individual whose experiences are shared by audiences 


a <4 


DETROIT 


vv I L 


CHICAGO 


Our business man, planning a new building, takes 
an electrical engineer's advice and installs a 


modern high voltage power distribution system. 


With an outsize breadboard model, 


the flow of 


electricity is clearly traced through busways 
lights and utility outlets. 


and risers to motors, 








When his office is modernized, 





the man himself 


is transformed, discarding his formal garb and 
replacing a vintage car with a shining new model. 
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EVERYTHING FOR 
EASTERN PRODUCTION 











LIGHTING GRIP 
EQUIPMENT EQUIPMENT 


incandescent 
Equipment 


Reflectors 


H. |. Arc Equipment Ladders and Steps 


Choke Coils Parallels 
Dimmer Equipment Dollies 


Cables 
Boxes and Boards 


Microphone Booms 
Scrim Flags 
Diffusers 
F 
Bulbs Black Flags 


Generaor Sets Dots 


TV Scoops Stands 
PROPS 


Catalogs upon request 


333 West 52nd Street * New York 19, N.Y. 
Circle 6-5470 











COLOR TELEVISION FILM: 


{CONTINUED FROM PACE EIGHT)! 


ticular films, which enable three 
color separations to be carried on 
one b/w “color blind” embossed 
film. In this system the “signals” 
for each color are geometrically 
separated on the film and can be 
combined later to produce an excel 
lent color piciure. 

Other new Kodak products in the 
works are types of master positive 
and color duplicating negative 
which will offer lower cost and 
better quality. l6mm Type 5299, in 
the immediate offing, will insure 
greatly enhanced quality dupes and 
very high grade sound tracks. 

Kodak will also soon have a film 
for lomm color negative from re 
versal positive, which may offer ad 
vantages in economical production 
of release prints. Work is going on 
in l6mm color negative for original 
production but output is not immi 


nent in the near future. 


Forecasts 300,000 Set Sales 

Dr. Alfred N. Goldsmith, Chair 
man of the National Television Film 
Council and moderator of the 
forum, told of the slow but quick- 
ening advances of the color televi 
sion industry. He forecast that 300, 
000 color TV sets will be sold this 
year, insuring an audience of one 
million per evening. 1957 output 
will triple this figure, and by 1960 
sales of color and b/w will be even. 
By 1965, he said, b/w sets will be 
almost entirely outmoded. 

Dr. Goldsmith pointed out that 
one leading network plans to in- 
crease from 40 to 80 hours of color 
television each week, and he cited 
one station, WNBQ, Chicago, which 
will shortly be a 100°7 color station. 

Aside from any other consider 
ation of live or film, television 
sponsors in color or b w will al- 
ways want to avoid going on the air 
with such not too untypical fluffs on 
live television as a plug for “the per- 
fect dinner companion——Buppert’s 


Reer.” Ld 


Annual Flaherty Award for Best 
Documentary Film Due on May 2 
* The City College of New York 
has opened competition for the Sev- 
enth Annual Robert J. Flaherty 
Film Award. 

Given for “creative achievement” 
in the documentary film, the award 
will be presented on May 2. Last 
year's winner was Three, Two, One 

Zero, the film story of the devel 
opment of atomic energy. Other 
award winners have been The Con 
quest of Everest, The Quiet One 
Guernica, and The Titan. 

The panel of judges which will 
select the outstanding documentary 


film of 1955 consists of Bosley 
Crowther of The New York Times: 
David Flaherty, brother of the late 
pioneer documentary film producer: 
Richard Griffith, curator of the Mu- 
seum of Modern Art Film Library: 
Otis Guernsey, Jr. of the New York 
Herald Tribune; Arthur Knight of 
The Saturday Review; Amos Vogel. 
director of Cinema 16: Archer Win- 
sten of the New York Post; Cecile 
Starr of The Saturday Review: and 
Joseph Noble of Film Counselors, 
Ine. 

SVE Buys Ilustravox Division; 
Enters Sound Slidefilm Business 


* The Society For Visual Educa- 
tion, Inc., Chicago, has purchased 
the Illustravox Division of Electro 
Engineering and Mfg. Company, 
Detroit, W. H. Garvey, Jr., SVE 
president, disclosed in March. SVE 
is a subsidiary of General Precision 
Equipment Corporation. Illustravox 
manufactured and distributed vari- 
ous combination filmstrip and ree- 
ord player units used by schools, 
churches, and industry in present- 
ing still pictures synchronized with 
commentary. 

All tools, dies, fixtures, etc. which 
were included in the purchase and 
are used in manufacturing all the 
Illustravox models of sound slide 
film equipment will be moved to 
Chicago for consoldation with S. V. 
E. equipment production. 

In commenting on the acquisition 
of Illustravox, Garvey stated that 
this was another step in 5.V.E.’s ex- 
pansion program and will aid mate- 
rially in completing their line of au- 
dio-visual equipment. 

S.V.E. manufactures 2x2 slide 
projectors, combination filmstrip 
and slide projectors, micro proje« 
tors, and accessories and produces 
35mm filmstrips and 2 x 2 slides for 
schools, churches, and industry. ‘The 
[llustravox equipment will be mar 
keted through the regular 5.\V.E 
distribution channels. bad 





_ WANTED 


Sales executive experienced in 


-_— 


selling sponsored films to ad 
vertising agencies, business and 
industry. Must be willing to 
travel extensively. Please state 
age, education, compensation 
expected and exper rence in sell 
ing motion picture films. All re 
plies strictly confidential. 


Write Box 56-3A 


BUSINESS SCREEN 
7064 Sheridan Road, Chicago 26 
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Our organization operates like a ball team. There are 
definite positions that require the special skill and apti- 
tude of individual players. But not only must each 
player be outstanding in his own job, he must also have 
the experience and temperament that make it possible 
for him to co-ordinate with the other members of his 


team. 


Sound Masters has just that sort of well organized 


team, fifty-two weeks a year. 




















SOUND MASTERS 





TEAMWORK 





Whether it be a TV spot or a multiple reel saga of 
an industry; whether the shooting locations are in one 
place or spread out over the map, the Sound Masters 


team of ‘‘star players’ is at your service. 


With special skills and highly developed production procedures, 
we will deliver to you, at the agreed time, a film that will accom- 


plish the special purpose for which it was intended. 


LET US MAKE YOUR NEXT PICTURE 
WE HAVE A LOT OF GOOD IDEAS 


SOUND MASTERS, INC. 


165 WEST 46TH STREET, NEW YORK 36, N.Y. 








MOTION PICTURES 
SLIDE FILMS 
TV SHORTS 
COMMERCIALS 











Offers everything you need to improve your film program — 


l6mm SOUND PROJECTORS for the finest in sound and picture 


quality plus absolute film protection— 16mm WIDE SCREEN SYSTEM for 


showing more product, captivating your audience— 1600 ARC PROJECTOR 


for ultra large audiences of theatre size with professional results, yet 


portability — MI» — for adding magnetic sound 


economically to your films — PROJECTOR STAND for showings 


and storing equipment — CIN! for continuous movies 


time and motion study, has rheostat speed control, forward-reverse and 2000’ reel 


- 


S 


capacity — MAGNASCOPI for enlarging microscopic 


specimens hundreds of diameters and projecting them on a movie screen or 


table top. TODAY FOR THE COMPLETE STORY 


VICTOR, 
w) 
Grima yiaoh A poration 
Dept. 1-36 Davenport, lowa, U.S. A. 


New York — Chicago 


Quality Motion Picture Equipment Since 1910 
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Two Sponsored Films Cited 

as Aids te Intergroup Accord 
* Two informational motion pic- 
tures were among the winners of 1] 
National Brotherhood Awards for 
work in various media of mass com- 
munications, presented as part of 
Brotherhood Week (February 19- 
25), an annual event conducted by 
the National Conference of Chris. 
tians and Jews. 

The honored films were Com- 
mencement, produced for the Presi- 
dent’s Committee on Government 
Contracts, and And So They Grow, 
produced for the Play Schools As- 
sociation by Campus Film Produc- 
tions, Inc., New York. The films re- 
ceived reviews and citations along 
with Look Magazine, NBC and CBS 


networks and other media winners. 


Called “Compelling Demonstration” 


{nd So They Grow, a real life 
study of a group of nine-year old 
children, was described by the Na- 
tional Conference as: “a compelling 
demonstration of the practice of 
brotherhood. While the film does 
not once make an issue or mention 
of race, it shows children of many 
races growing up together and be 
ing enriched by the experience. It 
highlights the necessity for each 
child to feel a sense of ac hievement, 
to be accepted, and to accept.” 

In addition to the race-relation- 
ship significance, the film also in- 
dicates the value of good leadership 
in a play program and the value of 
realistic play. 

Reviewing Commencement, the 
National Conference noted: “This 
production dramatizes a young 
executive's evaluation of his firm’s 
personnel policy and shows the first 
steps toward a new policy which 
will put meaning in the democrati 
principles of fair play. The story 
effectively 


employer can eliminate discrimina- 


demonstrates how any 


tion that may exist within his own 
organization against any employee 
or prospective employee because of 
race, color, religion or national 


origin.” 


“Promoting Cause of Good Will” 


The National Conference cited 
these winners for promoting the 
cause of good will and understand. 
ing, fostering amity, justice and 


cooperation among Protestants, 
Catholics and Jews, for helping to 
eliminate intergroup prejudices 
which disfigure and distort religi- 
ous, business, social and political 
relations, for aiding the work of the 
National Conference. 

ind So They Grow is distributed 
by Campus Film Distributors Corp., 
14 East 53rd Street, New York 22, 
New York. bad 
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fer eutsianding achievement in 
Television Film 


CONSOLIDATED 
FILM INDUSTRIES 


saute oy THe 


TV FILM INDUSTRY 








MOST ECONOMICAL, FASTEST, 
AND HIGHEST QUALITY SERVICE 


first place for ecc 


CFI is grateful to the producers, 






i advertising 







agencies throughout the nation wh y laboratory 


category. First place for quality... fi 









ce for economy. 
Thanks to the entire TV industry for sweep of 


“The Billboard TV Film Service Awa 


ecutive year! 


CONSOLIDATED FILM INDUSTRIES Hollywood: 959 Se ‘ork: 521 W. 67th St./Clrele 7-4400 
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SPECIALISTS IN VISUAL SELLING 


IN MOTION PICTURES 
AND SOUND SLIDE FILMS 


IN ADVERTISING 
ILLUSTRATION 


BARR 


ALWAYS SHOOTS TO SELL 


NEW YORK 


200 East S6th Street 


CHICAGO 


16 East Ontario Street 


A-V Dealer Personnel Can 
Study Sales, Service Technique 
* Better audio-visual methods for 
serving industry, churches and 
schools will be pursued in four 
courses of study offered to audio 
visual dealers and salesmen at the 
1956 Institute for Audio-Visual Sell 
ing to be held July 15-19 on the 
campus of Indiana University, 
Bloomington, Indiana. 

The Institute will be conducted 
under the joint sponsorship of the 
Lniversity and the National Audio 
Visual Association. Plans for the 
Institute's Sth annual workshop for 
a-v selling were concluded at a meet 
ing of the board of governors in 
Chicago, March 10-11. 

\s in past years, courses are to 
be given im “Salesmanship,” “Ap 
plied Selling,” and “Sales and Busi 
ness Management.” In addition, for 
the first time, the Institute will of 
fer a course in “Preparation and 
tse of A-V Materials.” In this 
limited enrollment course, students 
will be shown how to make their 
own a-v kits and how to utilize ma 
terials with various types of proje« 
tors, tape recorders and other audio 
visual equipment. 

Industry chairmen for these four 
courses are: Salesmanship — Gil 
Heck, Da-Lite Screen Company, 
Chicago; Applied Selling Howard 
Kalbfus, Eastman Kodak Company ; 
Sales and Business Management 
Joe Meidt, Cousino Visual Educa 
tion Service; Preparation and Use 
of A-V Materials Russell Yankie. 
Charles Beseler Co. and Viewlex. 
Ine. 

Members of the Indiana Univer 
sity faculty who are serving as co 
ordinators on the Institute staff for 
the 1956 meeting include Earl Tre 
gilgus, John Persell, William Scott, 
kd Richardson. 

All those who are interested in 
attending the Instiute should write 
to the National Audio-Visual Associ- 
ation, 2540 Eastwood Ave., Evans- 
ton, Hlinois. bad 


NAVA Trade Show 
to Open July 22nd 

* The 1956 Convention 
and Trade Show of the 
National Audio-Visual 
Association will be held 
at Chicago’s Hotel Sher- 
man, pening on July 22 
and continuing through 
the 25th. 

Invitations to exhib- 
itors have now been sent 
but companies desiring 
to participate are asked 
to write NAVA head- 
quarters, 2540 Eastwood 


Ave., Evanston, Ill. & 
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Railroad Association Picture 
Shows Railroad’s Economic Role 
® The Right to Compete, a new mo- 
tion picture dealing with the report 
of the Presidential Advisory Com- 
mittee on Transport Policy and Or- 
ganization currently is being dis- 
tributed by the Association of 
American Railroads. 

In 14 minutes of Technicolor and 
sound, the film explains through 
real-life and animated cartoon se 
quences, the public significance of 
basic recommendations of the Cabi 
net Committee report. 

The growth of free competitive 
enterpt ise in Ameri a from colonial 
days to the present is shown as 
heing seen through the eyes of a 
typical American family. Special 
emphasis is on the part played by 
transportation in the growth of 
free enterprise. The Association of 
American Railroads evidently is 
using the film in an effort to assure 
that this part continues to be played 
by the railroads. 

The film is available to television 
stations and to civic and other or 
ganizations through the A.R.R. and 
the nation’s principal railroads. The 
Association’s address is Transporta 
tion Bldg., Washington 6, D.C. 


7 > >. 
Cellomatic Scenes Enliven 
Harvester Power Presentation 
* An animated color slide produc 
tion which became a motion picture 
highlighted the International Power 
Presentation recently given for 
management, salesmen and distrib- 
utors by International Harvester 
Company's M. F. Peckels, manager, 
consumer relations, and W. O. Max 
well, assistant manager. 

Narrated by Paul Dowty who 
served as consultant producer of the 
visualized program, the color slides 
were produced by Cellomatic Cor 
poration of Illinois. To deliver this 
visualized message to International 
Harvester’s sales contingents in sev- 
eral areas, the complete presentation 
was reproduced as a sound color 
motion picture, 


Score your next 


picture at 


Langlois Filmusi¢, Ine. 


619 WEST 54TH STREET 
NEW YORK 19, N.Y 


JUdson 6-4155 


Hollywood - Toronto - London - Paris 
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ACCURACY 


This word, in film processing, is a very important 


word indeed. 


People tell you that one film processing job 


measure of accuracy, anyway? 


Suffice it to say here that it’s summed up in 
all the operations of a processing job, where even 
the smallest details are of great importance. 
It shows everywhere, and it positively shines when 


the film appears on the screen. 


What we’re talking about, of course, are the people 
and the operations at Precision Film Laboratories. 
Here attention to detail, sound, proven techniques 
are applied by skilled, expert technicians to 

assure you the accurate, exact processing your films 
deserve to justify your best production efforts 


Accuracy is a must for TV —for industrials —for 


education —for all movies. 


an 


you'll see ra iz and hear 


in everything, there is one 
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is as good as another, and what the heck, what's the 


Well. To answer that one would take a very long time. 


best 
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21 West 46th Street New York 36, New York 


A DIVISION OF J. A. MAURER. ING 


- « « In titm processing, it's Precision 
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Changeover in Kodachrome Print Stock Ahead: 


Discussion Helps Minimize Sponsor Problems As 
Kodak Discontinues Type 5265; Introduces Type 5269 


IT Earty January of this year the 
Eastman Kodak Company an- 
nounced manufacture of a new re- 
versal color duplicating film known 
as Eastman reversal color print stock, 
or 5269. to former 
\ ~ hedule 
was released showing the various 
different 
would make this change-over. 


replace the 
stock known as 5265. 


times the laboratories 
This schedule had to be revised 
is now 
expected that all labs should be 
changed over in 30 
May). 


is complete, 


by about six weeks, and it 
days (early 
As soon as the change-over 
5265 stock will be 
gradually discontinued. 

There are a number of things the 
producer should know about these 
stocks, and at this point we would 
like to 
fore doing so we would like to point 
out that we do not think they should 
cause any 


review them. However. be- 


particular difficulty as 
long as you understand the problem. 


Features of Type 5269 Stock 

First, let us consider the new 5269 
reversal color print film. It will pro- 
duce a print which has finer grain, 
but more important it has higher 
definition than the film previously 
used. It is less contrasty, and this 
means the picture reproduced on 
this film will be closer to the origi- 
nal than ever before. 

It also means that second genera- 
tion prints can be made from these 
prints, and for the first time in the 
history of second generation prints 
we think the results are satisfactory 
and very acceptable for a great 
many uses. 

Second, the prints made on the 
5269 will have a_ black-and 

silver track instead of the 
“silver sulphide” track which has 


new 
white 


been used in the past and this means 
the sound will be better. 

The sound track used for printing 
will now have to be a negative track 
track. 


people have become worried about 


instead of a positive Some 


the problems which will arise due 


to the fact that a negative track 
must be used, and a number have 


been worried about supplying re 


placement sections on older films. 


Type A Stock Availability 

5265 with the re 
track 
will be gone forever. On 
the other hand, Type A film is still 


available and probably will be for 


li is true that 


versal sound made from a 


positive 


many years since it is 16mm amateur 


film. Prints made on this stock with 
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the same old-style positive sound 
tracks are practically indistinguish- 
able from prints made on the old 
5265. 

We know fact be- 


cause, less than a year ago, we had 


this to be a 


occasion to make a number of com 
parison prints using this method. 
When properly balanced it was prac 
tically impossible to tell one print 
from the other. 


Match Not Perfect, But Useable 


Now. so that we do not mislead 


is only fair to say the 
and the track 


perfect match with the print you 


any one, it 


color may not be a 


have in the field. Sections made at 


different times than the original 
printing, even when made on the 


old 5265, are never exact matches, 


but they are used with no difhiculty. 
Therefore, we are quite sure that 
Type A film 


used for replacement sections will 


prints made on and 


be very acceptable. On the other 


hand, it may be that replacement 


sections can be made on the 


new 
5269. 

It is true there will be a differ 
ence in the sound track because 
there will be a litthke more volume 
and they may be sharper; but we 
would like to point out that this 


same thing happened in the past 
when 
the Kodachrome 


when we went from 12A to 13 to 14, 


processes were changed on 


process, suc h ais 
ete, In these Cases, replac ement sec 
tions were made and sent out with 
out difficulty. 
with 


sections for old prints on the 5269, 


I herefore, some may 


get by making replacement 


5269 Requires Negative Track 


9269 requires a negative track in 
stead of a positive track and in most 
cases we do not believe this is a 
problem. If your original printing 
track is a variable area direct posi 
(CONCLUDED ON PAGE 67} 

A Word of Explanation 
* This review was presented 
at The Calvin Workshop 
March 21 
demonstrations It is ab 
it is felt 
that it will help clear up a 


along with visual 


stracted here because 


situation which has become 


somewhat more involved than 


necessary. The solution suy 
gested here works for The 
Calvin Company. Solutions by 


others may work equally well 


or better. Ld 





Prof. Merrell Gage, sculptor-lecturer, molds “The Face of Lincoln” into an 
Academy Award-winning motion picture that will inspire 16mm audiences 


“The Face of Lincoln’ Wins an Academy Award 


PROBABLY the least pretentious 
of films ever to 


Holly wood s 


Awards, a 22-minute 


receive one ol 
Academy 
black 


coveted 
and 
titled 
The Face of Lincoln was adjudged 
best of the 


by members of the 


white sound motion 


two-reel documentaries 


Academy of 


Motion Picture Arts and Sciences 
last month. 
The “Oscar” winner was made 


hy the University of California’s De 


partment of Cinema, a training 
ground in which future professionals 
for all phases of the film industry 
are being schooled. Its low-key, un 
dramatic but highly effective “story” 
is the sculpture-lecture of Professor 
Merreli Gage of the University’s de 
partment of fine arts, 

As Professor Gage 
of | ithe oln from an epy shaped Hass 
tells anecdotes 
President. As 
| inecoln . life 
fateful 


transformed 


molds a bust 


twice-size, he 
about the martyred 
he talks of 
youth to his 


of clay 


from 
destiny the 
clay is slowly, 


life like 
events recited by the 


nto a 


Impression, aging with the 


narrator 
A Keen Student of Lincoln 


told 
taken from a 


The fascinating anecdotes 


by Professor Gage are 


rich store of background material 
vathered by this keen student of 
Lincolniana, As head of sculpture 
teaching at USC, he gives an in 


tensely interesting demonstration of 


his art. Using only his powerful 


bho k 


of wood and a wire tool, the sculptor 


fingers and thumbs, a small 
works and talks across the span ol 
decades, imparting a warm sense of 
human sympathy and inspiration to 
the subject 

The Face 


dience age limitations. It 


of} Lincoln has no au 
hold 


equal fascination for the very young 
| 


will 


or the most sophisticated adult 
Production was under the super 


Robert Hall, head of 
the Cinema Department at USC. It 


vision of Dr. 


was directed by Edward Freed with 
work by Dick Harber and 
Dan Wiegand. Dave John 


associate producer ma 


camera 

sound by 
marti VW iis 
Wilbur 1 


lurve producer 


Where to Obtain This Film 

file library time 

prints of The Face of Lincoln ma 

be obtained from the Audio-Visual 
Le pt. of Cinema, Universit 

of Southern S518 Uni 
Angeles 4 

.4.00) led 


bor company 


service 


California 
Avenue Los 


1 he Cimt SG 


rental i 
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Protect your films 


Ship in FIBERBILT CASES 


Only 


original 
Fiberbilt 
Cases 


Sold at leading dealers 


beer 
this 
TRADE 


SHIPPING MARK 
CASE 


BUYING FILMS OR EQUIPMENT? 


LOOK 
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Two Freedoms Foundation TV 
Winners Were Sponsored Films 
* Postscripting coverage of the 
1955 Freedoms Foundation awards 
to motion pictures { presented at Val 
ley Forge, Penn., February 22 and 
innounced in the Business SCREEN 
Production Review issue) is infor- 
mation on two film presentations 
which won awards in the television 
lassification and hence were not 
included in the report on the 20 
winners itt the film media classifi a 
The two television film presenta 
tions, both composed of sponsored 
motion pictures which won Honor 
Medal awards in the Freedom Foun 


dation competition were 1 Conver- 


With Herbert Hoover and 
Story, a full series 

{ Conversation With Herbert 
Hoover W as sponsored by The Hoo 
er Institute and Library on War, 
Kevolution and Peace of Stanford 
l niversity, Palo Alto, California. It 
vas produced by NB 
ind telecast as part of the network's 
Conversations With Elder Wise Men 
eries 

Ordinarily, the NBC 


ments run a half hour 


sation 


SUCCOSS 


| eley ision 


filmed series 


1 f onvet 


Ore tp 
i} @ , 4 
. Poe +s Bait 

ATT? a = ‘cor \d 









; 





a 


723 SEVENTH AVENUE 





Top Freedoms Foundation award 


winning film of ‘55 was “The Face 


of Jeopardy,” a missionary film 

sation With Herbert Hoover ran a 
full hour. According to an enthusi 
astic review in the New York Jour 
nal-American by Jack O'Brian, the 
merited this full 


length treatment. Focused “most di 


film more than 
rectly” on former President Hoover 
pre sented without gimmick, the film 


was “a fascinating interview. 


Summarizing several paragraphs 
ot praise O'Brian wrote “It was 


his life story and the age it was 


¥ 
lived in that was being explained 


yesterday so simply and brilliantly. 


NEW YORK 19, N 
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“It was a fine hour, an excep- 
tional event for television, a simple, 
subtle object lesson in Amer icanism. 
exposing the complete Herbert Hoo- 
ver, a man who dedicated 40 of his 
great years to public service, and 
never took a penny of public pay 
for himself. His riches were as plain 
as his famous face—not just finan- 
cial, but spiritual, patriotic, prac- 
tical and decent. Of a fine NBC-T\ 
series, this was the best, by far.” 

Success Story, a filmed series tele 
vised in Chicago, was sponsored by 
Richfield Oil Corporation. The 
series saluted successes in business, 
industry and the social sciences. 

{ Conversation With Herbert 
Hoover and one program of the 
Success Story series—dealing with 
Western Die Casting Company (who 
is sponsoring its non theatrical dis 
tribution ) are being distributed 
to 16mm audiences by Modern Talk 
Mounted 
on two 1200-foot reels, the 60-min- 


ing Picture Service, Ine. 


ute Hoover film is aimed at com 


munity groups, secondary schools 
and colleges. Modern is circulating 
the single Success Story segment out 
of Denver, Los Angeles, San Fran 


cisco and Seattle. Val’ 
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“Long scale, speed, fine grain...features that make 
Du Pont ‘Superior’ 2 ideal for TV filming!” 


Drummond Drury, Director of Photography shooting at Video Pictures, Inc.. is 
primarily concerned with filming top-product TV commercials. He says 
interested in getting highest possible quality 
better images than any other black-and-white film we've ever used 





We're 


and Du Pont ‘Superior’ 2 gives 
I 


Du Pont Representative Joe Dougherty (right) is a fre 
quent visitor at Video Pictures, Inc, He discusses tech 
nical aspects of using Du Pont Film with Mr. Drury 


Superior 


Filming an automobile TV commercial requires top per 
formance 


every point. The long scale of Du Pont 


2 captures details in highlights and opens up 
shadows for best footage obtainable 


—reports VIDEO PICTURES, INC., one of New York's oldest producers 


“When shooting TV commercials, Video 
Pictures demands the utmost from a film,” 
says, Drummond Drury, Director of Pho- 
tography. “Du Pont ‘Superior’ 2 gives 
us fine grain to catch detail, long gradation 
and wide latitude to capture middle tones 
and record the image properly 

“For example, shooting automobile com 
mercials is a case where good middle tone 
register is extremely important. In addi 
tion, clean highlights and remarkable 
shadow detail obtained with ‘Superior’ 2 
record the set just the way we want it 

“The emulsion of ‘Superior’ 2 Motion 
Picture Film is more rugged than any we 


have ever tested,”” adds Mr. Drury. “It’s 


much less susceptible to scratches from 
And, 


by controlled development, we can in 


shooting and processing operation 


crease film speed without danger of en 
larging the grain. ‘Superior’ 2 has proved 
to be a film we can depend on to show the 
client’s product as he wants it shown! 
Video Pictures insists that the releas 
prints go on Du Pont Type 824 Fine Grain 
Low Contrast Positive this film give 
the low contrast necessary for good TV 
reproduction. They use Du Pont 802 B 
Sound Recording stock for their sound 
recording to complement the fine results 
2 and Du Pont 


Type 824 Low Contrast Positive stock 


obtained on “Superior 


FOR MORE INFORMATION, write or call the 
nearest Du Pont Sales Office (listed be 
low) or the Du Pont Compan Photo 
Products Wilmington 98 
Delaware. In Canada: Du Pont Company 
of Canada Limited, Toronto 


Department 


SALES OFFICES 


ATLANTA 5, Gi £05 Peachtree Bidg 
4 TON M Federa t 
HICAGO 3 ul ( ! Ay Li nwood 

EVELAND 14, O 103 nion Commer Bidg 
DALLAS 7, TEX 1678 Oak Lawn Ave 

ANGELE 18, CALIF anta Mor a Bly 

NEW YORK N.Y 12 Weat 18th Street 
PHILADELPHIA 2, P/ 2 outh 15th Street 


BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 


DUPONT MOTION PICTURE FILM 
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FILMS IN MEDICINE: 


American Medical Association 
to Show Overseas Medical Films 
* Stimulating the international flow 


of scientific and medical motion pix 


tures, an inaugural program of 
foreign medical films will be a fea- 
tured part of the annual meeting of 
Medical 
to be held during the next year, 
1957. Methods to facilitate the over- 


seas exchange of medical films will 


the American Association. 


be examined in a special session. 
Plans for the foreign film pro 
gram were announced by Ralph P 
Creer of the Committees 
on Motion Pictures and 


of the A.M.A. 


secretary 


lelevision 


Johnson & Johnson to Co-Sponsor 


Films will be shown by invitation 
on the program which will be co 
sponsored by Johnson and Johnson. 
New Brunswick, New 


eign authors and 


Jersey. For 
producers are 
being asked to send for application 
Though the film 
will be limited by the general con- 
effort will 
be made to include all films brought 
to the A.M.A. motion picture com 


forms. program 


vention schedule, every 


mittee’s attention. Each film shown 
will receive a certificate of partici 
pation. 

Practical procedures for the in 
medical 


ternational exchange of 


films will be sought when repre 
sentatives of the United States State 
Department, LU NESCO and other or 
ganizations meet during the A.M.A, 


assembly 


Cites Need for Wider Exchange 


Commenting on the need for 


satisfactory exchange procedures, 
Creer said, “There is no reason that 
films, 


medical which are just an 


other medium of communicating 
scientific information, should not be 
granted the same opportunity of 
contributing to medical education 
in every country as are medical and 
scientific journals which now can 
be ex hanged quite freely.” 

Participants in the film program 
will have an opportunity to meet 
socially, Creer pointed out. 

Further information and applic a 
obtained by 
Ralph P. Creer, Direc 
Medi al 
Ameri an Medic al As 
sociation, 535 N. Dearborn Street, 
Chicago, Ill i) 
Closed-Circuit Video Used 
in Dental School Teaching 
® Industrial 


as a classroom medium for teaching 


tion forms may be 
writing to 
tor. Motion 


eles sion, 


Pictures and 


television's capability 


dental tee hniques to large student 


groups was demonstrated recently 


by the Temple Lniversity School of 


BUSINESS 


Dentistry and the Radio Corporation 
of America in a four-hour television 
clinie attended by than 50 
Philadelphia-area dentists. 
Demonstrations of 


more 


advanced 
dental procedures, performed on a 
patient, were viewed in close-up de- 
tail by an RCA ITV camera mounted 
over the dental chair and projected 
by closed-circuit to the attending 
dentists seated before six RCA Vic- 
tor 21-inch television receivers in 
the demonstration room. The tele- 
vision clinic was conducted in the 
School of Dentistry’s new $50,000 
Postgraduate Clinic. 

Dr. Gerald D. 
Temple 


dean. 
School of 


closed-circuit 


Timmons, 
University 
that 
television represents a practical, eco- 


Dentistry, said 
nomical medium for giving special 


ized instruction to large student 
xroups. 
The clinic 
feature of a special postgraduate 
course sponsored by the Philadel- 
phia Dental Study Club. The four 


hour 


was conducted as a 


clinic concentrated on ad- 
vanced methods for preparing teeth 
for bridgework and on hydro-colloid 
techniques for obtaining oral im- 
pressions. 

7. « * 
World Slum Clearance Film 
® Nick Webster, documentary dire« 
tor, is in Surinam, Dutch Guianna, 
making a film on world slum clear 
ance and housing, to be produced 
by Norwood Studio for the Univer 
sity of Pennsylvania. Surinam is 
Webster’s first stop on the assign 
ment. He will be shooting in Jamai 
ca, Puerto Rico, Korea, 
Viet Nam, Indonesia, 


Iran, Greece and Sweden. 


I ormosa, 


Cambodia, 


ote} Mel 5-3 Sie) 3 


FILMSTRIP 


DUPLICATING 


FRANK HOLMES LABORATORIES 
7OI9Q SUNSET BOULEVARD 
LOS ANGELES 46 CALIFORNIA 


WRITE FOR PRICE LISTS D,F,4S 


SCREEN MAGAZINE 





CAMERA EQUIPMENT — 


Where the Pros go for 
the World’s Finest TV and 


Motion Picture Equipment 
































aah fa 
Conversion of 100 ft. * te, 










m) 
ey 
AURICON CINE VOICE ~/ & at New SPECTRA 
to 1200 ft. capacity. wer’ 
Bre 7 3-color METER 
Includes torque motor for magazine takeup. This precision con- 


version permits attachment of 400 ft. magazine (11 min. running 
time) or 1200 ft. magazine (33 min. running time). Also INCLUDES 
installation of Veeder footage counter. We can convert your present 
Cine Voice or supply you with unit already converted for use with 
external magazines. Conversion-less magazines $450.00 


Only accurate meter that 
measures all light sources, 
including daylight. Measures 
the proportionate amounts 
of all 3 primary colors in the 
light source, and indicates 
the filters needed for positive 
color correction. Product of 
Photo Research Corporation. 


With case and strap $305.00 
With Kelvin scale $325.00 


Positive turret-type Viewfinder with parallax adjustment installed for 
small additional charge. 





3-wheel portable 750-2000-5000 Watt 
COLLAPSIBLE DOLLY CONE LIGHTS 
Illustrated with BALANCED TV Head. Also Most versatile shadowless Adjustable Collapsible 
takes Professional Junior and most stand- floodlight you can buy. Used 
ard tripods. You can't beat it for light- extensively by film studios. ALUMINUM TRIANGLE 
weight convenience, $300.00 750W-$75. 2000W-$110. Insures rigid positioning of tripod legs. 


5000W-$175.00. Less stand. Prevents slipping and damage to floors. 


Model C (illustrated) $32.50 


— 9) 3 a a Aloe a RENTALS Model B (less clamps) $26.50 





FRANK ¢ ZTUCKER ‘ 
*9.5mm Lenses in 16mm C mount. 18.5mm (extreme wide angle-flat field) 


Lenses available in mounts for all 35 mm Motion Picture Cameras, ‘a 
*PHOTO RESEARCH Color Temperature Meters. “Electric Footage Timers CG, AMER A QUIF Ment (O 
*“Neumade and Hollywood Film Company cutting room equipment. 


“Griswold & B.&H. Hot Splicers. *DOLLIES—Bardwell-McAlister, Mole 
Richardson, Century and Colortran Lighting Equipment. 










Dept. $-3-23 





315 West 43rd St.. New York 34. N.Y 


Complete line of 16mm and 35mm Cameras 


Edit your films safely with 


Action Viewer with Sound reader & Base 
$.0.$. Ediola Action Viewer 139.95 
Optical Sound Reader 185.00 
5.0.5. Ediola Base only 49.50 


$362.45 


EDIOLA ACTION 
VIEWER AND 
SOUND READER 


1 prolfessiona pti 
tion Viewer—pr ycts a 
AR, AERIAL IMAGE a" 2 
r. ite roll m th action 
insurance 
lamage 
nronizeda 
opecial 
Jesigned 
varly —for 
rkers inima 


Write for 


brochure. 





IDENTIFY YOUR FILMS INSTANTLY 




















t 


With NEW Improved 
Neon-Clog Inking System 


San 


Present MOY owners 





new and improved 
inking system! 





$2475 


Unnumbered films cause 
contusion & loss of time. 
The MOY edge numbers 
every foot of 16, 17/2, 
35mm film and simplifies 
the task of checking 
titles and footage. 


MOY replace 


je sm ; 
for brochure. 


AMONG RECENT PURCHASERS ARE 
tostman Kedok Co., Rochester, N.Y 
General Film Lebs., Hollywood, Calif 
can easily install the! Reeves Soundcraft, Springdale, Conn 
American Optical (Tedd-AO), Buffale 
Telefilm, inc., Hollyweed, Calif 


Consolidated Film Lobs., ft. Lee, NJ 
Eagle Labs, Chicage, Ill 

Cinerama Productions, New York 
Columbia Broadcasting System, N.Y 
Levis de Rechemont, N.Y.C 





TITLER & SPECIAL EFFECTS KAT 


MODEL TG Il, l6ma 
MODEL TG, Ill, léma 
MODEL TG IV, 16/35mm (illustrate 


$159.50 
$198.50 
$295.00 


16/35mm 


For Professional Results! 





5. ©. 5. TUME PAYMENT PLAN 


Convenient payment terms arranged. 


You may apply your idle or surplus equipment as a trade-in. 





0.5 CINEMA SUPPLY CORP. 


Dept. H, 602 West 52nd St., New York 19, N. Y.—Plaza 7-0440—Cable: SOSOUND 


Western Branch: 6331 Hollywood Bovleverd, Hollywood 28, California 


Phone HO 7-9202 


NEWS OF THE FILM PRODUCER ASSOCIATIONS 


American Assn. Film Producers 
Elects Mominee as ‘56 Prexy 
* Lawrence P. Mominee, vice-presi- 
dent and general manager of Atlas 
Film Corp., Oak Park, Illinois, was 
elected president of the American 
Association of Film Producers at its 
recent annual meeting at the Hotel 
Sherman 


in Chicago. Lang S. 


Thompson, vice-president and gen- 
of Wilding 

Chicago, was elected 
Other 

Holmes 


Chicago) 


eral manager Picture 
Productions, 
officers are: 
James FE. (\V ogue-W right 
Studios, treasurer; Jack 
Lieb (Producers Film Studios, Chi- 
cago) secretary; Mervin W. LaRue 
(Mervin W. LaRue, Inc., Chicago), 
Charles Beeland ( Beeland-King Film 


Productions, 


vi e-president. 


Atlanta, Georgia) and 
Mercer Francisco (Francisco Films, 
Chicago). 


Cites Projects During Tenure 

Mr. Francisco, as retiring presi- 
dent, had considerable progress to 
report for his two years in office. 
AAFP had drafted, revised and final- 
ized a Code of Fair Practices and 
evolved a method of policing it. A 
Reference Contract, covering all gen- 
eral phases of commercial motion 
picture production and a great many 
special situations, was also adopted 
by members. 

An achievement was the gather 
ing in Chicago of film producers 
from all over the country, which 
took place in Chicago following the 
AAFP annual meeting. 

One result of this meeting was the 
election of an Executive Committee 


which was given instructions to 
formulate concrete plans for a Fed- 
eration which would have as its 
membership the existing associations 
as well as companies who do not 


belong to any of these associations. 


Committee to Meet April 13-14 


Various members of the Execu- 
tive Committee are working on in- 
dividual phases of this assignment 
and expect to meet in New York 
on April 13 and 14 to correlate the 
material and finalize a working plan 
which can be presented at another 
about the middle of May. 

Members of the 


mittee, 


meeting 
Lxecutive Com 
representing all sections of 
the country, are: Lang 


(Wilding. 


James | ° 


Thompson 
Chicago), Chairman; 
Holmes ( Vogue-Wright,. 
Chicago): Hans Teisler (Loucks & 
Norling, New York); Robert Law 
(New York Film Producers 
Association): Marvin Becker (San 
I rancisco I ilm 


rence 


A ssc ! 
Knoxville, 


Tenn.) and Larry Sherwood (Cal 


Mo.).® 


Producers 


ation} Sam Orleans. 


vin Company Kansas City 


BUSINESS 


Robt. Lawrence New President 
of Film Producers Assn. of N.Y. 
* The Film Producers Association 
of New York has elected Robert 
Lawrence president of the organiza- 
tion. Lawrence, who is president of 
Robert Lawrence Productions, Inc.., 
succeeds Walter Lowendahl, execu- 
tive vice-president of Transfilm In- 
corporated. 

Other elected officials are vice- 
president, Harold Wondsel (Sound 
Masters, Inc.) ; secretary, Cal Me- 
Keon (Caravel Films, Inc.): and 
treasurer, Edward Lamm (The 
Pathescope Company of America). 

Elected to the board of directors 
were Walter Lowendahl (Transfiim, 
Inc.) : Peter Mooney (Audio Pro- 
ductions, Inc.) ; David Pincus (Car- 
avel Films, Inc.): C. M. Foutz 
(Academy Pictures); and Jack 
Henderson (Sarra, Inc.) 

A committee of the FPA, includ- 
John Wheeler and 
met with the Amer- 
ican Association of Film Producers 
of Chicago in that city on February 
25 to discuss the federation of 
regional film producer o. ganiza- 
tions proposed by that group. Ly 


Quality Bil 


FILM SHIPPING CASES 


ing its counsel, 
Mr. Lawrence, 





Did you ever consider the mileage 
per dollar you get out of a shipping 
case? We have! That's why we've 
built these new cases with more 
than usual care. They're made of 
best quality non-vulcanized fibre, 
strongly fabricated, and reinforced 
with steel corners. Here is low 
priced protection for your films in 
transit. Also available in hard vul- 
canized fibre 


See your nearest dealer or write 
direct to manufacturer for catalog 


WM. SCHUESSLER 
341 W. SUPERIOR ST. 
CHICAGO 10, ILLINOIS 
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HOW SPECIAL PLANNING PUTS 
PERFECTION IN TV COMMERCIAL FILMS 





Careful pre-production planning; use of specialists only; top editing experi- 
ence—these are factors of Fox filming that assure perfection at lowest cost. 
Geo. Fox production units are shown above filming Prom TV commercials 
for Maxine Anderson of North Advertising, and Paper-Mate for Earle 
Dugan of Foote, Cone & Belding. 


BE OUR GUEST—CALL US COLLECT 


Let’s talk about your film plans. i , 
; ; TONY MORA, supervising editor, and John McGafferty, 

TV commercials, Sales and Industrial editor, maintain clients’ exact requirements, and produc- 
> °a , . tion perfection right through the final print. Both with 
films, or TV Show—the experienced Fox more than 20 years major studio exeperience 
staff will give you a top quality produc- : ae ‘ 
tion on any budget. 

For discussion in detail, or an answer _ ’ 
to any question—call us collect, any- 


time, day or night. 


HOllywood 4-2242 


The 








COV OK 


ORGANIZATION 





: Specialized equipment and a full, thoroughly trained 
1508 Cross Roads of the World, Hollywood, California editing crow odd speed to efficiency. The Geo. Fox orgent- 
Continuous Production since 1935 zation has never missed a deadline. The editing crew, like 


the entire Fox staff, are all Hollywood's finest craftsmen 
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FOR 


“LIFETIME: 


REELS & CANS 


INSIST vy ON... 


c ompco reels and cans offer you more plus value 
then any other! They combine on unusual durable 
quality with on attractive scratch resistant enamel 
finish that puts them in a closes by themselves! 
They're the only reels manufactured under “pre 
cision control” methods. Made of tempered, spring 
type steel, with die-formed sides—they won't warp 
bend or twist and completely eliminate film 
wearing rubbing during projection and rewinding 
Whether you're storing, shipping or showing 
Compuo reels and cans give you that “safe for 
life’ protection your precious films need. Insist on 
Compeo for the finest in reels and cans 


COMPCO CORPORATION 


2275 W. St. Paul Ave., Chicage 47, Minois 





Cleveland's Film Festival 


Ninth Annual Screening of Year's 
Outstanding Films on June 8, 9th 


ryvue Ninra Annvar Fitm Festivar of The 
g leveland Film Council is scheduled for Fri 
day and Saturday, June 8 and 9, at Fenn 
College, East 24th & Euclid Avenue, Cleveland 
15, Ohio. 


The Festival Chairman is Mr. Shelby A. Me 
Million, Director of Public Relations, Jack & 
Heintz . Inc., Cleveland 1, Ohio. 


The General Screening Chairman is Mrs. Rich 
ard W. Heckelman, Head AudioVisual Aids. 
Western Reserve University, Cleveland 6, Ohio. 


Mr. MeMillion announces several changes in 
this years’ festival. It will be held at Cleveland's 
downtown college, and there will be a Saturday 
session to accommodate those persons engaged 
in teaching to whom a weekday meeting is in 
convenient, And there has been a revaluation and 
reclassification of some of the categories in order 
to create a fair competitive climate within each 


category and to offer a better balance of subjec ts 


Films will be shown in seventeen different 
categories All inquiries concerning screenings 
or entries in any spec ific class should be directed 


to the chairman of that parthe ular group. 


Festival Chairman: Shelby A. MeMillion, Di 
rector of Public Relations Jack & Heintz 
Inc. Cleveland 1. Ohio MO 2.1000 


General Screening Chairman: Mrs. Richard 
W. Heckelman, Head Audio-Visual Aids 
Western Reserve University, 104 Pierce Hall 
10940 Euclid Avenue — Cleveland 6, Ohio 
CE 1-7000, Ext. 578 


Agriculture and Conservation: Theodore Wil- 
kinson —- 3767 Chester Avenue - 
14, Ohio — EN 1-3400 

Arts and Crafts: Oliver Cromwell — Cleveland 
Public Library — Public Relations Dept. 
$25 Superior Ave., N.E. — Cleveland 14, Ohio 

CH 1-1020 

Career Guidance, Recruitment & Training 
(Includes Sales Training): Robert Bellan 
Brush Electronics 3405 Perkins Ave. 
Cleveland 14, Ohio EN 1-3315 

Employee & Industrial Relations: George M. 
Keith — General Electric Corp. 
vision, Dept 420, Nela Park 
Ohio — GL 1-6600 

Experimental: Dennie C. Harris 

118 St. Clair Ave., N.E. 
Ohio — TO 1-3079 

Family & Community Relationships: Ear! 
S. Kalp 686 Union Commerce Bldg. 
Cleveland 14, Ohio CH 1-4164 

Gardening and Home Improvement: Miss 
Viola Briner Cleveland Garden Cente 
11190 East Boulevard — Cleveland 6, Ohio 
RA 1-1600 

Health: Miss Leila Heasley Cuyahoga County 
Public Library 1150 West 3rd Street — Cleve- 
land 13, Ohio CH 1-0693 

(LISTINGS CONCLUDED ON PAGI FIFTY ~-NINE ) 


Cleveland 


Lamp Di- 
Cleveland 12, 


Room 801 
Cleveland 14, 


000 


150 specialists 
operating 80,000 
square feet of modern 

16mm facilities... 





VY Script-to-Screen 
V All Production Services 
VY B/W-Color Printing & Processing 


THE CALVIN CO. 








1105 TRUMAN ROAD 
KANSAS CITY 6, MO. 
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EVERY 


Many projectors LOOK somewhat alike, 
in appearance and price—but Viewlex 
has something extra! Rigidly controlled 
standards of QUALITY carried through 
every step of manufacturing assure pro- 
jectors that are trouble free and a 
delight in operation. VIEWLEX QUALITY 
CONTROL is a precious property—it is 
the real reason why Viewlex guaran- 
tees every Viewlex projector for a 


lifetime! 

















For 35mm filmstrip single 
and double frame, vertical 
and horizontal pictures, 2x2 
and Bantam slides, any 
type mount. Change from 
filmstrip to slides in sec- 
onds, V2C—150-watt, V-22C 
—300-watt motor fan cool- 
ed. V-25C—500-watt motor 
fan cooled. 3-5-7-9-i1 inch 
lenses 















Write Dept. B-5 for literature and the name of your nearest franchised Viewlex Dealer. 


V-20 -¥-22C - v-25¢) 


( VIEWMATIC 


‘No matter which you use... 


VIEWLEX VIEWTALK 


Plays: standard and long 
playing records, up to 16" 

two permanent needles 
on twist arm. 33'/;, 45, of 
78 rpm. Model WR— 
4" « 6" detachable speaker 
for 150 or 300-watt Viewlex 
projectors, Model WHD— 
6 «x 9 detachable speaker 
for 500-watt projector 















Remotely controlled and au- 
tomatic magazine fed slide 
projection of 2 « 2 slides, 
Holds 30 slides, changed by 
remote control push-button 
or automatic timer, Runs 
forward or backward at any 
speed. For teachers, lec- 
turers, sales and advertising 
promotions. 


“Change-O-Matic” Automatic slide 
changer accommodates paper, glass, 
metal, or tape slides intermixed. 
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For single-frame filmstrip 
The ideal budget-priced 
filmstrip projector. Clear, 
sharp projection; brilliant 
illumination; simple to oper- 
ate. Cannot tear film. Mod 
el V-4S 150-watt convec 
tion cooled. Model V-44S 
300-watt motor fan cooled 
2”, 3”, 5° and 7” focal- 
length lenses available. 


35-01 
Bek ic 


v-48 — v-44s) 


<<) AA 
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WW 
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VIEWTAPE 


Hi-Fi sound and picture. 
Easy to record. Easy to edit 
Fast wind and rewind. | full 
hour on every 5" reel, Por 
fect for schools, churches 
and industry. Accommo- 
dates any Viewlex Projector 





STRIP-0-MATIC 


Remote control 35mm film- 
strip advance mechanism. 
Hand-held push-button, Al- 
lows complete freedom of 
movement Speaker can 
stand wherever he wishes, 
or even sit with the audi 
ence. For use with all View 
lex filmstrip projectors [il- 


lustrated here with V-25C). 


QUEENS BOULEVARD 
ISLAND CITY 1, N. Y 


Kp 
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Assn. of Cinema Labs Re-elects 
1955 Officers for 1956 Tenure 
* All officers of the Association of 
Cinema Laboratories, Inc., retained 
their posts (held in 1955) in the 
1956 election held during the Asso- 
ciation’s annual meeting at the 
Sheraton-Astor Hotel, New York, on 
January 26. The official announce- 
ment of this election was released 
March 1. 

Continuing in office during 1956 
are: Neal Keehn (The Calvin Co.), 
president; Russell Holslag (Preci- 

Pp R oO D ts Cc T ' re) ad sion Laboratories), vice-president; 
Byron Roudabush (Byron, Inc.) 
secretary and George W. Colburn 
(Geo. W. Colburn Laboratory, 
Inc), treasurer. 

Board of Directors Named 

Directors named for 1956 and 
1957 are Neal Keehn and Byron 
Roudabush. Directors for 1956 are: 
Don M,. Alexander (Alexander Film 
Co.); James A. Barker (Capital 
Film Laboratories, Inc.)}; Louis 
Feldman (Du Art Film Laborato- 
ries, Inc.) : Kern Moyse ( Peerless 
Film Processing Corp.) and Russell 





Holslag. 

The by-laws of the Association 
were amended at the annual meet- 
ing to include associate member- 
ships — for those organizations not 
actually in the laboratory business 
but closely related to it. With mem- 
bership steadily rising, the Asso- 
ciation has 42 members represent- 
ing laboratories in all sections of 
the country. 

Since the meeting, several other 
laboratories have indicated their de- 
sire to join. There are 13 members 
in the New York area, three in 
Washington, D. C., eight in Canada, 
three in the South and Southwest, 
10 in the Midwest and three in the 
West. 

Membership Information Source 

Speakers at the annual meeting 
included E. M. Stifle, Eastman Ko- 
dak Company; William H. Metzger, 

avine, wena tn Ansco; Victor M. Salter, du Pont 
is Symphony Orchestra for Photo Products and Jack Squiers, 

Edgar M. Queeny's motion picture “Mike” Willard Pictures, Inc. 
The Association has as its pur- 
pose the development of uniform 


a) laboratory methods and practices. 
| elle AAS re Those seeking information on qual- 
7 | E “1 J Ei Ri ifications for membership are ad- 

vised to write Kern Moyse, chair- 

VA PA 3 dg man of the Membership Com- 
Lthi) 4A CCOMWL vist eran mittee, Peerless Film Processing 
Corp., 165 West 46th Street, 

oe hl le «Se RA OT | 


o n New York, N. Y. 4g 


VIDEO FILM LABORATORIES 
Complete Laboratory 16MM Service for 
Producers Using Reversal Process 
Also 16MM Negative and Positive Developing 
Write for Price List 
Video Film Labs are now located at 
350 W. 50th St. New York 19. JUdson 6-7196 
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THE BIRTH 


T= PROJECTION of still pictures accompanied by sound is probably 

one of the oldest forms of audio-visual presentation. Its effective 
ness was undoubtedly first recognized when some magic lantern oper- 
ator threw the circular image of his glass slides on a sheet and began 
co talk about them. The medium was made famous by such pioneers 


as Burton Holmes and it in turn made him famous. 


While drawing great crowds of people to see it and hear it, for 
many years it remained a technique of skilled performers. It required 
the presence of an accomplished lecturer and a trained and experi 
enced projectionist. The pictures had to be in the correct order and 
position and it was necessary to handle them quickly and smoothly if 
they were to abet the performance rather than hinder it. The sound, 
or lecturer's talk too, had to have corresponding continuity and 
smoothness. A lack of precise synchronization between these two 
elements could easily turn a deadly serious subject into hilarious 


ce ymedy. 


With the development of pictures on a continuous strip of film 
and sound on a continuous groove in a disc, the method became useful 
in situations where no professionals could be provided to juggle the 
pictures and enunciate the script. Called “Sound Slidefilm” by in 
dustrial users and ‘Sound Filmstrip” by educators and religious users, 
it has become one of the simplest, most direct and least expensive mass 


medium of communication so far developed. 


® Information about more than 1200 sound slidefilms available for free loan, 


This was 
compiled by the editors of BUSINESS SCREEN. Published by DuKane. Price 
$1.00 


rental or purchase is contained in a booklet “Sound Slidefilm Guide 


OF SOUND SLIDEFILM 


















Yet until recently it was still troubled with one of the primary 
problems which confronted its pioneer users. Lack of synchronization 
the wrong picture with the right sound or vice versa, could still turn 
conviction into embarassment, inspiration into laughter, a sale into 


a tarce. 


Many methods were developed to signal the operator that che 
next picture was due: bells or whistles or crickets or tones in the re 
corded sound, scripts to be read by the operator while he listened to 
the record. Although the audible signals had the disadvantage of 
interference with the message, they all worked satistactorily as syn 
chronizing devices as long as the operator understood them and main 


tained rigid concentration. Let his attention once wander — shambles! 


Human beings being what they are, the incidence of error was 
appreciable enough to present a serious handicap to the widest use 


of a medium otherwise acknowledged to be highly effective 


This problem led eight years ago to the invention of the “430-50 
system* of automatic sound slidefilm and its development to its present 
high state of perfection by intensive engineering of equipment with 
the full help and cooperation of the major record makers and film 
producers 


* Full technical information on this system is contained in a booklet “The 


30-50 Automatic Sound Slidefilm System”. It consists of technical standards 
compiled by the industry-wide cooperation of film producers, record manu 


facturers and equipment manufacturers. Published by DuKane. Price 50x 


‘ . 
White DUIKANE CORPORATION ¢ DEPT. BS-36 © ST. CHARLES, ILLINOIS 


ESTABLISHED AS “OPERADION 1977 


THE BOOKLETS DESCRIBED ABOVE ARE ON SALE IN THE DUKANE BOOTH DURING THE AMERICAN 
27TH AT 


FILM ASSEMBLY EXHIBIT, APRIL 23RD TO 














NUMBER 2 VOLUME 17 





THE MORRISON HOTEL, CHICAGO, ILLINOIS 
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Multiple Mitchell Cameras on Mobile Turret at U. 5. Naval Air Missile Test Center, Point 


200 Mitchell Cameras, 
models, are in use here at 
ing Ground, New Mexico 


mostly high-speed 
White Sands Prov 


Mitchell Telephoto Tracking Camera in use 
at Air Force Missile Test Center 
veral, 


Cape Cane 
Florida 


a 4 « ™ 





AMERA BECOMES BASIC RESEARCH TOOL 


Powered Tracking Mount has Mitchel! Cam 
50 Mitchells are used at U.S. Novo! 
inyokern, Colif 


eros; over 


Ordnance Test Station, 


One of 12 Mitchell cameras used to track 
missiles at Holloman Air Development Center, 
Alamogordo, New Mexico 





Rae ee ae 


Mugu, Calif. Seventeen 35mm and five 16mm Mitchells are used here 


Vital Projects Now Heavy Users of Motion Picture 
Cameras With Flexible Performance Range 


Accelerated project work has today put increased 
demands upon motion picture equipment. Because of 
the need for a camera which can perform under a 
broad range of research and development require- 
ments, the Mitchell Camera has today become the 
standard basic motion picture camera used in proj- 
ects in this country and abroad. 

No other single camera can be used so flexibly, 
under such extreme filming conditions, and for such 
a broad range of cinematography as can a Mitchell 
Camera. In one location, alone, 200 Mitchell 35mm 


and 16mm cameras are now in use at White Sands 
Proving Ground. 


Write today on your letterhead for information 
on the Mitchell Camera line. 


CORPORATION 


666 WEST HARVARD STREET 
GLENDALE 4,CALIFORNIA 


Cable Address: ‘‘MITCAMCO”’ 
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RIGHT OFF THE REEL: 


“The Miracle of the Reef” Cited As 
One of Year's Outstanding Films 


* For the past two or three years cameramen 
have been keeping their lenses trained on the 
life cycle of the inhabitants of Marine Studios, 
the famous oceanarium located near St. Augus 
tine, Florida. Planned first as a series of purely 
sponsored film ventures for Marine Studios by 
Information Productions, Inc., it gradually be 
came evident that the project was developing into 
a full-length 
document of ocean life for general release as a 


something much more extensive 
theatrical subject. 


Called “a Great Nature Documentary” 


Now completed as a 
Marine Studios Information Productions, 
Inc., The Miracle of the Reef has been causing 
much excitement among special trade audiences 
in New York for Though final 


distribution plans are not completely set the 


joint investment of 


and 


several weeks, 
film is sure to be seen by a wide and appreciative 
For it truly that this 
film is epic-sensitive, authentic, and as polished, 


audience. can be said 
film-wise, as any of the great nature documen 
taries of all time. Like The Story of Helen 
Keller, this year’s Academy Award winner for 
a full-length documentary subject, produced by 
Nancy Hamilton in conjunction with Information 


The Miracle of the Reef should 


(CONTINUED ON FIFTY-FOUR)} 
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Personality Notes and Commentary 
on Names in the News of the Month 








UROPE’S ATTRACTIONS hold tourist and tech 


nical interest for a growing number of 
film people this month. John Flory, advisor 
films to the Kodak 
Company, departs in April for a six-week trip 
Frank Howe, Pan-American 
World Airways training chief and head man of 
PAA films, is in Italy and points north at this 
writing. F. O. Calvin, together with Mrs. Calvin 
and Mr. and Mrs. Lloyd Thompson will be east 


bound later in the month for a trip to Russia 


on non-theatrical Kastman 


to several countries; 


* Vince Hunter, in charge of film production 
for the Union Pacific Railroad, is recuperating 


from recent illness in Los Angeles. Members 


of the Industrial Audio-Visual Association sent 
sper ial greetings to him during the month 

* Eldon Robbins, Evinrude’s ad manager, has 
a long and valuable film background and is 


currently planning wider use of that company’s 


outdoor film library 


National 


station, 


extensive 
* The Companys first 
all-color W NBQ, holds its 
grand opening ceremonies on April 15 with top 
National Radio 


and Television Broadcasters (opening its annual 


Broadcasting 
Chicago's 
A sac lation ot 


brass from the 


convention in Chicago that week end) on hand 


* A new sound stage covering 6000 square feet 
of space is under construction in Hollywood for 
Academy Films. The company which specializes 
in sound films for educational and business use. 
in its LOth year. On hand during recent ground 


breaking ceremonies (see picture below) 


were 
Mrs. Margaret Divizia, supervisor of Audio 
Visual education for the Los Angeles City 
Schools and Mrs. Helen Rachford, director of 
audio-visual education for the Los Angeles 


County Schools, among 


others, ad 
Below: Councilman Earle D. Baker of Hollywood 
(left) and James E. Larsen, president of Academy 
Films at sound stage ground-breaking ceremonies. 




































Lang S. Thompson, newly-appointed 
Vice-President and General Manager at Wilding 


* Lang 5. 
Wilding 
appointed Vice-President and General Manager 


Thompson, Vice-President of sales for 


Picture Productions, Ine., has been 
of the company and its subsidiaries, Officials of 
that in 


company 8 sales functions 


the company announced addition to 
management of the 
Mr. Thompson would also serve in the general 
management and over-all coordination of all 
departments within the company, 

Wilding is a leading producer ol motion pu 
tures, slidefilms, sales meetings and conventions 
and television commercials, Studios are located in 
Chic apo, New York and Hollywood 
branches in New York, Pittsburgh 


Detroit. St. Louis and Los 


and sales 
Cleveland 
Angeles 


Cincinnati 





Above: Miss Marcia Henderson (center), star of 
the forthcoming Allied Artists motion picture The 
Four Seasons, congratulates photo dealer Ear! 
Harano of North Platte, Neb., whose name was 
drawn as dinner guest of the star at Chicago's 
famed Pump Room. The drawing took place when 
Miss Henderson visited the Pathecolor booth at the 
recent National Photo Dealers & Finishers Associa 
First Type R Koda 
chrome prints made by Pathecolor were auto 
graphed by Miss Henderson. The company expects 
to be in full color printing and processing of ama 
teur color film in its eastern plant early this sum 
mer. Appearing with the stor are (left) Arnold 
Cassin, assistant merchandising manager of Pathe 
color, Inc.; Mr. John Alves, president of NPDFA, 
and Sol Cohen, of Pathecolor’s sales staff Ind 


tion convention in Chicago 


















































Make it easy for yourself 


Make it effective for your company 


Market Your Sponsored Film Through 


THE Medom ORGANIZATION 


TODAY, MANAGEMENT REALIZES that one of 
the most vital challenges to a vigorous enterprise is 
marketing—this is the area that can negate even the most 
efficient production process. That is the reason why every 
top management magazine pays continual editorial 
attention to marketing; the reason why management con- 


sultants are in demand as they have never been before. 


MODERN is a marketing specialist in the field of the sponsored 
film. Here is an organization that is staffed with experienced 
people for the special requirements of film distribution—more 
than 20 years of experience backed up with the equipment and 
knowledge for the task 


That is the reason why major American companies with a 
wealth of know-how in marketing their own products turn to 
MODERN for the effective accomplishment of the objectives of 
their film programs to name a few out of more than 150, 
we mean companies that include leaders of American business 
such as E. I. Du Pont de Nemours & Co., Inc., The Chrysler 
Corporation, The Texas Company, National Cash Register 
Company ... and smaller, but equally progressive companies 
such as National Homes, Inc., The Warner Brothers Company, 
Smith-Corona, Inc., Eli Lilley & Company . . . and trade associa- 
tions such as the American Petroleum Institute, Florida Citrus 
Commission, and National Association of Home Builders 


These companies and associations cou/d undertake the exclu- 
sive marketing of their own film programs if they wished. They 
have the resources and the personnel to do the job. 


Why did they retain MODERN to help them? The same reason 


Modou 


NEW YORK JUdson 6-3830 
45 Rockefeller Plaza, New York 20, N. Y 


CHICAGO DElawore 7-3252 
140 E. Ontario Street, Chicago 11, Ill 
DETROIT TEmple 2-421! 
956 Maccabees Building, Detroit 2, Mich 


LOS ANGELES MAdison 9-2121 
612 S. Flower Street, los Angeles 17, Cal 


ATLANTA 
BOSTON 
BUFFALO 


CHARLOTTE 
CHICAGO 
CINCINNATI 


they retain expert outside counsel, when needed, for legal 
advice, advertising campaigns, product marketing problems 
... Because they recognize that MODERN is an expert in a field 
that requires specialization. Because they realize from experi- 
ence that MODERN can do the kind of job they want done, more 
effectively and at less cost than they can do it themselves. 
Because they know that MODERN distribution saves precious 
time for their executives and staff. 


MODERN is the only organization that can effectively accom- 
plish sponsored film marketing through all four channels of 
circulation—television, theatrical, rural roadshow, and general 
16mm audiences. Our recommendations for any film are based 
on a complete knowledge of all channels. 


What about your film program? Why don’t you find out 
whether or not we can help you. You will be in good company. 
It will cost you nothing to investigate MODERN services but your 
time, and that will be repaid to you a thousandfold. 


We will be glad to consult with you on the distribution of your 
sponsored film program. For information, write or phone any of 
the MODERN division offices listed below. 


Nationwide quality service from Modern film libraries in 28 important cities 


CLEVELAND KANSAS CITY OMAHA 


CEDAR RAPIDS 


DALLAS 
DENVER 
DETROIT 
HARRISBURG 
HOUSTON 
INDIANAPOLIS 


LOS ANGELES 
MEMPHIS 
MILWAUKEE 
MINNEAPOLIS 
NEW ORLEANS 
NEW YORK 


PHILADELPHIA 
PITTSBURGH 

ST. LOUIS 

SAN FRANCISCO 
SEATTLE 
WASHINGTON, D. C. 








What's New in Business Films 


Industrial Audio-Visual Association Holds 9th Annual Meeting 


ey of the Industrial Audio- 
Visual Association, holding 
their 9th annual meeting at Chi- 
cago’s Edgewater Beach Hotel early 
this month, William 
Cox, Santa Fe Railway pr _ repre- 
sentative, as their new president; 
Frank S. Rollins, E. R. Squibb & 
Sons’ film exec, is new first vice- 
president; Frank Greenleaf of 
United States Steel’s public relations 
staff in Chicago is second vice-presi- 
dent. Alan W. Morrison, of Socony 
Mobil Oil Co., New York, was re- 
elected secretary and John Hawkin- 
son, manager of audio-visual serv- 
ices for the Illinois Central Railroad, 
was again voted to the post of 
[AVA treasurer. Robert McCaslin, 
Caterpillar Tractor Co., was named 
to the post of assistant secretary. 


have elected 


New regional directors of the or- 
ganization are William J. Connelley, 
Bakelite Company; Joel Anderson, 
Brown & Bigelow, and Bernard 
Bailey, Mytinger & Casselberry. 
Anthony Yunker, Illinois Bell Tele- 
phone Co., was named chairman of 
the 1957 annual meeting program 
and Ray Bonta, 
Co., will be in charge of arrange- 
ments for the 1956 Fall Meeting to 
be held in New York City. Further 


General Electric 


meeting details and background will 
appear in the May issue. Ud 
* os * 
Natl. Safety Films Committee 
Reviewing Entries for Awards 
*A total of 70 entries of 16mm 
sound motion pictures, sound slide- 
films tv shorts and theatrical motion 
pictures have been accepted for 
judging by the National Committee 
on Films for Safety. Awards for the 
outstanding safety films of 1955 will 
be announced in May. 

There were 22 16mm motion pic 
tures in each of the Occupational 
and Traffic & Transportation classi- 
fications; four sound slidefilms were 
accepted in the Occupational group; 
three were being reviewed by the 
Committee in the Traffic & Trans 
portation class. In the field of Gen 
eral Safety films, a total of 15 mo 
One 
theatrical film and one group of tv 


tion pictures was included. 
shorts complete this year’s award 
entries. bad 


SMPTE Meets in New York City 
* The 79th semi-annual convention 
of the Society of Motion Picture and 
Television Engineers will be held at 
New York’s Statler Hotel from April 
30 to May 4. Sixteen technical ses- 
sions have been scheduled. i) 


“Modern Pipe for Modern Living’ 


Practicality and Usefulness of Wood Fibre Pipe Products Shown 
in Straightforward Technical Film Sponsored by Brown Company 


Sponsor: Bermico Division of 


Brown Company. 


Title: Modern Pipe for Modern 
Living, 26 min., color, produced 
by Audio Productions, Inc. 


” . 7. 


* Pipe, for sewer installation and 
agricultural drainage and irriga- 
tion purposes, is an important pro- 
duct of Brown Company, manufac- 
turers of a wide-range of paper pro- 
ducts in Berlin, New Hampshire. 
This film is a clean-cut, straight 
forward presentation of the quali- 
ties and practicality of Bermico 
pipe. It is designed to be useful to 
architects, plumbers, 
farm organizations and others who 
have occasion to use soil pipe. 


contractors, 


Product Advantages Are Noted 

In its market, where it competes 
with pipe made of other substances 
(clay, iron, ete.), Bermico has a 
case to be made of many advanta- 
ges peculiar to wood fiber pipe that 
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are lacking, in one respect or ano- 
ther, in other types. Among these 
are permanence, light weight, ease 
of installation, and tight, interlock- 
ing structure. 


History Proves Its Strength 
The film 
fiber, impregnated with pitch, is 
manufactured and tested to meet all 
building codes. In historical retro- 


shows how the wood 


spect, scenes of ancient Babylon are 
shown, where buildings made with 
pitch mortar are still standing firm. 
Wooden stumps, 25,000 years old, 
have been found perfectly preserved 
in the famed La Brea tar pits. 

While wood fiber and pitch sewer 
pipes are leaders in the construction 
and plumbing fields, Bermico re- 
search engineers have been respon- 
sible for remarkable developments 
in the management of water resour- 
ces for agriculture. 

The film shows how Bermidrain 
pipes installed underground in or- 
chards, fields and golf 


courses 





brought new fertility to sour, stag- 
nant land. 
Bermigation pipe, on the other 


hand, has proved so efficient at del 
ivering water to dry fields that it 
has completely eliminated the waste- 
ful open ditch method in some areas 
of the Southwest. 
Where to Obtain This Film 

While Modern Pipe for Modern 
Living is a product film designed 
for informational service to pipe 
users, it will make lively 
for non-technical audiences, as well. 


viewing 


It is available from district offices 
of Brown Company Wd 





Colorful Sutherland animation helps tell Du Pont’s story of security plans 


Showing Workers Facts on Security 


E. |. du Pont de Nemours Sponsors “The Dragon Slayer” to Show 
Range of Employee Benefits in Palatable, Entertaining Picture 


Sponsor: E. 1. du Pont de Nemours 
& Co, 


Title: The Dragon Slayer, 19 min, 
color, produced by John Suther- 
land Productions, Inc. 


* Du Pont’s new film on the com- 
pany’s industrial relations plans is 
a fascinating allegory based on the 
security available to all employees 
through the nine various plans for 
disability wages, accident and health 
insurance, hospital-surgical coverage 
contributory and non-contributory 
group life insurance, payroll allot- 
ment insurance, vacation, pension 
and thrift. 


Sir Evans, a knight of old, goes 
forth to battle the menacing drag- 
ons. Only through the protection of 
armor made for him by his trusty 
squire, D.LR.P. can he slay the 





dragons without being singed by 
their fiery blasts. 

But knights in legends aren't the 
only ones to fear dragons. Most of 
us, like Ed Blevins, hero of this tale, 
have the modern-day dragons of in 
with, But Ed, 
like Sir Evans, also has the protec 
tion of D.LR.P., in this case the 
Du Pont Industrial Relations Plans, 
which are outstanding examples of 


security to reckon 


how a company helps its employees 
help themselves. 

The Dragon Slayer is an animat 
ed cartoon in Technicolor. It suc 
ceeds in telling the D.LR.P. story, 
and at the same time provides a good 
deal of entertainment. Particularly 
attractive are scenes in which the 
backgrounds are painted on tapes 
try material, a fine setting for drag 
on slaying. 

Du Pont will show the film to 
all employees and their families. & 



















































Good film technique “materializes” the tiny figure of Miss Poly-Eth atop 
Harvey Framble’s balky machine in this scene from Spencer Chemical picture 


“Poly-Eth’ Wins a Starring Role 


Spencer Chemical’s Trademark Pixie Enlivens a Screen 


Presentation of Plastics Products Made of Polyethylene 


Sponsor: The Spencer Chemical 
Company. 

Tithe: Framble’s Friend, 28 min 
color produced by Centron Cor 
poration 

* The 

the American public lo a new ma 

although the 


tweakable beaker was not the first 


“aqueeze bottle” introduced 


terial, polyethylene 
use of this handy plastic, nor the 
last 

lo promote further use of poly 
ethylene, Spencer ¢ hemical Com 
pany is sponser ing Framble § } riend 
which acquaints viewers with the 
variety of products now manufae 
tured from the substance 

Centron Corporation the pro 
ducer, was asked to develop a film 


Lead roles in “Framble’s Friend” are 
played by Harvey and Miss Poly-Eth 


that entertained and informed—that 
would be suitable for television. It 
was decided that the 
trade-mark Poly-Eth 


character ippearing mn other Spen 


registered 
a pixie like 
cer promotion would be humanly 
personified for purposes of ad 


identification and comic fantasy 


bpp al 
When Framble Needs a Friend 


In a plastic plot, the film treats 
of the business difheulties of the 
Ambrose J, Peabody Company, dif 
heulties due to the lack of a “stanis” 
lor bestelle the company 8 lone, 
but very cantankerous machine. 
Harvey Framble, chief engineer, ac 
countant, mechanic, janitor, 18 as 
signed the task of finding a good 
“Poly 


kth” materializes, wisdom in flying 


stanis material or else 
pig tails, from a Spencer advertise 


ment, to become Framble's Friend 


ingenious Use of Special Effects 


Poly-Eth reduces Framble to her 
size for un informative tour that in 
cludes everything from the kitchen 
to a coal mine Harvey Framble 
discovers that polyethylene is the 
unswer to his problem as well as a 
material which offers many other 
possibilities for his company. 

Many of the scenes in Framble's 
Friend involved elaborate display 
set-ups and the use of special effects 
photography it the Centron studio 
but the basic 


istics of the 


physical character 
polyethylene material 


were photographed in the Spencer 


plastics laboratory. Agricultural se- 
quences were filmed on location and 
include such divergent uses as 
greenhouse covers, pipe for cold 
water systems and irrigation ditch 
liners. 

One production problem for both 
sponsor and client was the rapidly 
changing technology in the poly 
ethylene industry. New applications 


were being discovered as the film 


Aine: 


production went forward and it 
finally was necessary to set an ar- 
bitrary date for completion of pho- 
tography regardless of ensuing de- 
velopments. 

Television distribution for the 
film will be handled by Princeton 
Film Center. Color prints are avail- 
able from Spencer Chemical Com- 
Kansas 


l6mm group 


pany, Dwight Building, 
City, Missouri, for 


audiences, schools, etc. 


a Weapon Against Corrosion 


Industry's Huge Losses Through Rust and Corrosion Can 
Be Cut by Zinc Coatings: Theme of New Institute Film 


Sponsor: The American Zinc Insti 
tute. Inc. 


Title: Zine Controls (Corrosion. a5 
min, color, produced by Paul 


Hance Productions, Inc. 


* Billions of American dollars are 


lost every year to the attack of mois 
Annual 


ly. rusting and oxidizing turn thou 


ture and oxygen on metals 


sands of useful steel structures to 
scrap. How this destructive action 


of the atmosphere on steel can be 


the function of zine in acting as a 
barrier and in affording galvani 
protection. It explains methods for 
coating steel stock or products with 
zine and surveys the various fields 
of usefulness for zinc-coated parts. 

The film shows that steel can be 
painted, coated with baked enamels, 
electroplated with noble metals such 
as copper, nickel, or tin, or alloyed 
with chromium and nickel as in 
stainless steel. Corrosion can also 


be limited by changing its environ- 


Production scene in the film “Zine Controls Corrosion” 


delayed, minimized and controlled 
is the subject of a new film just 
released by the American Zine Insti 
tute, trade association for the Amer- 
ican zine industry. 

Ihe new AZI motion picture its to 
be made available without charge 
to agricultural, industrial, technical, 
and educational groups interested 
sound 


in a corrosion prevention 


program to reduce steel mainte 
nance costs and increase net ear 
nings 

Using animation, the film depicts 


the development of corrosion and 


ment, either chemically or electric- 
ally. 

The most effective method of pre- 
venting the corrosion of exposed 
steel is to protect it with a coating 
which will also change its environ 
ment electrochemically. This can 
be done by coating it with metallic 
zine, or galvanizing it. Zinc has a 
high degree of corrosion resistance 
and forms an excellent and long- 
lived barrier between the steel and 
the weather. At the same time it acts 
electrochemically to protect small 


areas exposed by scratches or other 


BUSINESS SCREEN MAGAZINE 














kinds of wear and tear that would 
otherwise form starting points for 
destructive corrosion. In this latter 
respect, it is unique among those 
materials commercially available 
and is therefore used for coatings. 

Thus hundreds of structures from 
farm buildings to mammoth steel 
TV towers are protected from the 
action of wind and weather by gal 
vanizing or other methods of appl 
ing a lasting coating of zinc. 

Zine Controls Corrosion describes 
new continuous galvanizing lines. 
the hot dip galvanizing of large 
structural parts, and such means of 
corrosion prevention with zinc as 


cathodic protection, metallizing. 
sherardizing and painting. Auto 


matic production of galvanized wire 
and the vast operations required to 
produce electro-galvanized steel are 


show n. 


Show New Galvanizing Method 
a look 


at some of the more spectacular ex 


The film concludes with 
amples of corrosion protection by 
the use of zinc: a giant TV_tawer. 
the Brooklyn Bridge, the cables of 
the George Washington Bridge, the 
fabulous Sea Wol/, the new atomic 
reactor submarine that is protected 
zinc anodes 


from corrosion by 


placed around her stern frame, 
along her keels, and elsewhere. 
Zine 
l6mm films recently made available 
by the Institute. The first film, re- 
leased little more than a year ago. 
is entitled Die Castings: How Else 
Would You Make It? Both films 
were made for the sponsor by Paul 
Hance Productions, Inc... New York 


City. 


is the second of two 


Where to Obtain This Film 
Bookings for the two films now 
are being accepted at the American 


Zinc Institute. Inc.. 60 East 42nd 
Street. New York 17, New York 


The new film is available for show- 
ing at no charge. Special booking 
forms can be had on request. 


Continuous production of zinc strip. 
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A New Ford Film With an Urgent Message: 


How Citizen Cooperation Can Win 
“Freedom of the American Aoad” 


, oat 4 i 


« 





Are 


A modern metropolis that is achieving true “Freedom of the Amer 
ican Road” is Pittsburgh, where the famed “Golden Triangle’ ‘is being 
liberated from strangling traffic by this modern plan 


Sponsor: Ford Motor Company 


Title: Freedom of the {merican 
Road, 27 


by MPO 


min., b/w, produced 


‘ 
Productions. Ine. 


* This new film is designed to act 
as the starting gun on a new cam 
paign for better roads sponsored by 
the Ford Motor Company. 

As introduced in the film by 
Henry Ford II, the campaign in 
tends to show that, although full 
credit can be given to governmental 
traffic experts for their efforts and 
skill in planning and engineering 


new improved highways, a most 


important role in getting better 
roads is being played by private 


citizens getting together to demand 


road improvement. 


Open War on “Bloody Bayshore” 

For example, the film visits the 
former site of “Bloody Bayshore.’ 
south of San Francisco. one of the 
most dangerous roads in the coun 
try until private citizens, spurred on 
by the Palo Alto Times 


local papers, set a campaign in mo 


and other 


tion that reached lop governmental 
levels and resulted in a new freeway 
that 


now provides good ethcient 
and safe access to the city 


Pittsburgh. hemmed in by the 


converging Monongahela and Alle 
gheny rivers. was stifling in road 


congestion that cost the city millions 


of dollars annually. len years ago. 


it was a nightmare: today. the 
“Golden Pittsburgh, 


with adequate and scientifically de 


lriangle” of 


signed roads and parking facilities 
is one of the nation’s best examples 
of the 


roads. In Pittsburgh's instance, pri 


civic advantages of good 
vate citizens, local business and such 
industrial firms as Gulf Oil and H 
J. Heinz took the 


demand for 


lead in public 


improvement, 


Boston’s Golden Semi-Circle 


Another example cited is Boston's 
| 


new “Golden Semi-Circle”’ Route 
128-— which not only provides good 


access to downtown Boston for the 
sprawling 24% million population in 
the metropolitan area. but has 
attracted 


along the route 


dozens of new industries 


Ihe film shows North Carolina's 
excellent that 
life of rural 


new county roads 
have revolutionized the 
people with good new central 


schools, shopping and cultural 


centers, 


Safe Driving a Public Concern 

Besides taking a big part in en 
couraging good roads, private citi 
zens can be vastly important in cam 
paigns to achieve safe driving habits 


Joseph, Mis 


in the community. St. 


sourl, for instance, where “they 
never let you forget safety and 
where accident statistics are as low 
as anywhere in the country. 
Freedom of the American Road 


will be shown widely to civic leaders 
throughout the country. It is a part 
of an overall program that will en 
COT piss riaany other media int pro 
moting more public interest in good 


Available Through Ford Libraries 
This latest Ford 
like dozens of other interesting titles 
The Hu 
Technique lor To 


motion preture 
such as American Cou hoy 


Bridge 


nian 





This was Pittsburgh’s not so 
‘Golden Triangle’ before civic action 
developed today’s mode! area 


and The 
may be obtained on a free-loan basir 
through Ford Film Libraries at 
16400 Michigan Avenue, Dearborn 
Mich.; 1500S. 26th St., Richmond 
Calif.: and 15 Kast 53rd St, New 
York City 22. Apply to the company 


library nearest you for prompt sery 


; 
morrou fmeriwan Road 


ICE, Spe ifving vour meeting dates Vad 


Public-spirited citizen groups like this are getting 
action in communities throughout the country where 
highway reforms are needed 
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Automatic lamp production equipment above turns 


bE 





out 1,100,000,000 lamps per year using automation principles. 


SHUWS AUTUMATIUN IN AUCTION 


An Informative Color Picture on Basic Principles Joins “More Power to America” Series 


Yh YEAR marks the tenth 


anniversary of General Electric 
Company's More Power to 
imerica motion picture series. Pri 
marily aimed at specific industries 
these films show how power can be 
and is used in those industries, 
Leading off this year’s additions 
to the More Power films is This 


Is Automation, produced by Raph 


ael G. Wolff Studios, Hollywood 
This 1s Automation is directed at a 
multiple-industry audience, carrying 
sales productive information to all 
industries which have phases that 
can be “automated,” 

As sponsorship of the film 
was contemplated at General Elec- 
tric, those familiar with automation 
had differing opinions: should this 


Below: a giant Weideman punch press, whose operations are 
controlled and programmed by punch cards, is pictured in this 
scene from General Electric's “This Is Automation.” 





ek 
oe 


nome 


picture be concerned with simple 
fundamentals answering, “What is 
automation?’’—or should it be 
more technical? The film was pro- 
duced as a general introduction to 
automation and audiences thus far 
have said, “this is just what we 
have been looking for.” 

Reason? While the word automa- 
tion has been bandied about con- 


“This Is Automation” 
Pictures Its Application 


on the Industrial Scene 


siderably, too few manufacturers, 
particularly among the small and 
middle-size manufacturing compan 
ies, have really understood what 
automation means and how it can 
be applied to their business. 

The picture makes clear that auto 
mation upgrades labor thru efficient 
mechanical units and that it can be 
applied to many different phases of 
manufacturing. A plant does not 
have to be fully automated to take 
advantage of present developments 
in automation. 


Show Partial or Full Utilization 


The film shows that automation 
can be applied to some or all parts 
of manufacturing—making of the 
product, inspection, assembling, sor 
ting, phases of testing and packag 


ing. Sometimes a product has to be 


redesigned or originally designed 





Automatic equipment greatly sim- 
plifies refrigerator door production 
as pieces automatically move from 
one station to another on the line. 


Below: automatic assembly of four condenser parts—cans, tubes, 
spring washers and windings—is handled as pieces are automat- 
ically fed into this in-line machine. 


—_— 








Above: this huge automatic broaching machine broaches engine blocks as 
they are delivered to it automatically: scene in “This Is Automation.” 


for automation but the savings in 
reduced labor costs make the pro- 
duct change worth while, in most 
cases, the film points out. 


Standardization for volume pro 


Automation in a pretzel factory: 
a woman employee watches for ma- 
chine error as battery of automatic 
pretzel benders begins production. 


duction is another necessity for 


automation. Automation advan 
tages, as cited in the film, include 
it increases efhiciency, pays for it 
self, upgrades workers, conserves 
manpower, increases safety, tends 
to improve quality and reduces in 
process inventory. Automation can 
be applied to the production of 
cookies or cars, automobile engine 
blocks or nail files. The film advan 
ces the idea that there is a place for 
automation, in whole or in part, in 
every business. It depends only on 
the volume and the nature of the 
products being produced. 


Example of Light Bulb Assembly 


One of the General Electric light 
bulb assembly plants is shown as an 
example of fairly complete automa 
tion. This plant can turn out one 
billion, one hundred million bulbs 
a year. This location example serves 
as sponsor indentification and gives 
the film an extra sales and public 


Below: Automatic inspection of automobile engine pistons after they leave the 
final assembly line; imperfect units are automatically shunted aside while per- 


fect material moves ahead by conveyor. 








relations ingredient, yet it’s only 
incidental to the film’s purpose. The 
film was made for More Power to 
{merica industrial audiences be 
cause General Electric makes flexi 
ble electrical equipment used in prac 
tically every phase of automation 


Well produced, This ls 


tion should interest a wide science 


lutoma 


minded audience as well as the in 
dustrial managements for which it 
was designed. Comic moments are 
employed as Keystone Cop Snub 
Pollard illustrates an early version 


ol automation 


Key Item in “Productivity Forums 


This 1s Automation is the corner 
stone of a series of “Productivity 
Forums” being conducted through 
out the country by General Ele« 
tric for production and purchasing 
departments of industry. This film 
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An imaginary early-day attempt at 
automation in the GE film features 
Snub Pollard of ‘Keystone Kop’ fame 


and the other More Power films ar 
distributed through the Company's 
sales foree via GE film libraries in 
major cities throughout the country 

Call the General Electric distribu 
tor in your city for the location of 
the GE film library for most con 
venient booking service bad 


Automobile engine blocks undergo scores of automatic steps during the 
“making” phase of automation shown in this manufacturing sequence in the 
GE motion picture covering various forms of automation. 


Below: a final “inspection” phase of automation shows the test 
ing of automobile pistons in close-up scene from the color motion 


picture produced by Raphael G. Wolff Studios 





AUTOMATIC 
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More than 500 film users gathered on sound stage A for the three-day annuol Workshop proceedings at Kansas City. 


Calvin Holds Tenth Annual Workshop 


Over 500 Attend Three-Day Program of Technical Aid and Historical Background 


| ANDMARK AMONG its neighbors in 
4 mid-Kansas City, Missouri, the 
seven floor modern business build 
ing that houses the Calvin Company 
in this “heart of America” metropo 
lis is Mecea to many hundreds of 
independent producers of Lom 
films, to educational and institu 
tional film makers serving educa 
tional, business, religious and health 


groupes 
Example of Growing Field 

Within these walls, in the labora 
tories, studios and creative facilities 
is exemplified the growth of many 
phases of the non-theatrical film 
medium. An expression of that 
growth and typical of Calvin rela 
efforts 
among its clientele are the tradi 


tionships and educational 


Motion Picture Production 
Workshops initiated in 1947 
On March 19, 20 and 21. Calvin 


facilities and personnel were again 


tional 


devoted to the service and interests 
of upwards of 5OO guests as the 
lenth Annual Workshop was held 
on the occasion of the company § 
own 25th business anniversary. The 
three-day program followed its usual 
and announced course “to consider 
basic and factual material in l6mm 
motion pieture production through 
utilization of exhibits, demonstra 


tions and discussions.’ 

But an important keynote them 
in keeping with the twin anniver 
observed, was inter 
laced throughout the 


saries being 
pro eedings 


and climaxed at the host company * 


Below: Signing in for the Workshop program, guests were presented with a 
leather-bound looseleaf notebook giving meeting details and technical data 


annual banquet at which eleven 
pioneer leaders in technical, manu 
facturing and production phases of 
the industry were honored as “16mm 


: na 
Pioneers. 


Unsung hero: Calvin projectionist 
handled many screenings flawlessly. 


* Company hosts for the W orkshop 
Calvin and Mrs. 
Calvin, Lloyd Thompson, executive 


were Forrest ©. 


vice-president; Larry Sherwood. 
Vice-pre ‘sident and general mz inaget 
Neal Keehn. vice president in charge 
of services: and Frank Barhvydt 
vice-president in charge of produ 
tion Workshop arrangements were 
in charge of Mr. Keehn 


Historic Films Are Presented 


Historie 
the lds 


ernment religion 


lomm films from many 


including education 


industry and 
the documentary were presented 


throughout the daily and evening 


BUSINESS 


programs. At the opening session. 
March 19. Robert M. Corbin. as 
sistant manager of the Motion Pi 
ture Film Department. 
Kodak Company. 
genesis of film manufacture in a 
paper entitled “The Film Manufac- 
1890 to 1956.” Later in the 
opening day. Malcolm G. Townsley. 


astmar 
prese nted the 


turer 


vice-president in charge of engineer- 
ing for the Bell & Howell Company. 
told of “The Beginnings of l6mm 
Equipment.” 


Show “Motion Picture Milestones 


The first day's program was con 
cluded by 


discussion of 


a film presentation and 
“Motion Picture Mile 
presented by Bertha Land- 
ers, director of the Art, Music and 
Film Department, Kansas City Pub 
lic Library. Among the highlights 
of Miss Landers’ program was the 
showing of Robert Flaherty’s Na 


stones 


Films in Television were discussed 
by Emery Huse, west coast manager, 
of Eastman Kodak's Film Department. 


nook of the North, a pioneer among 
documentary motion pictures. 

In characteristic outspoken and 
unsparing Maurice B. 
Mitchell, president of Encyclopaedia 
Britannica Films. Ine.. 


terms, 


opened the 
second-day program with a “Fore- 
cast: Some Changes and Improve- 
ments Kd Like to See.” Mr. Mitchell 
called for further emergene e of edu- 
cational film utilization and produc 
tion from limiting traditions of the 
and of 


the need for further liberating prog 


entertainment film industry 
ress by manufacturers and other 
suppliers to the field 

John J. 
ture consultant of Hollywood, Cali 
talked on “Getting — the 
Picture to the People 
luesday program 


Hennessey. motion pi 
fornia, 
during the 
Prominently 
identified with such films as And 
Then There Were Four. Day in 
Court and In the Beginning. Mi 
Hennessey cited the opportunities 
unong a greatly-expandin audi 
ence field for properly planned and 
well-produced motion pictures 
“Films on Television” and a dis 


cussion of film time on the air was 
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“How Sound Came to 16mm” was 
the subject of 16mm Pioneer John A. 
Maurer, who also received an award. 


the assigned subject of Emery Huse, 
manager of the West Coast Division, 
Motion Picture Film Department of 
kastman Kodak, This Tuesday after 
film 


dis Ussion by 


noon television seminar in 


cluded a Byron L. 


Friend, president, Telecine Film 
Studios, on “‘Production Tech- 
niques” and a paper on “Educa- 
tional TV” given by Dr. John 


the 
L niversity 


Mercer, assistant professor at 
lelevision Center. State 
of lowa. 
Theme: “A Look at the Record” 
The 


then turned to other large fields of 


fuesday afternoon program 
utilization beginning with Dr. Don 
Williams’ presentation “A Look at 
the Record .. . the Use of Films in 
the Classroom.” Dr. Williams is di 
of the Audio-Visual Center, 
Syracuse University. 

Ralph P. Creer, director of Mo 
tion Pictures and Medical Television 
the Medical 
ation, gave a wide-view presentation 
on “The Use of Films in the Medical 
Profession.” \ 
ment and private medical film pro 
Mr. 
has served in an advisory capacity 
to the Department of Defense, lead 


pharmaceutical 


rec tor 


for American Associ 


veteran of govern 


duction and utilization. Creer 


ing and medical 
groups and services and is currently 
preparing the film programs for the 
annual convention of the American 
Medical Association. 


The broad overview of the prog 


Below: Dr. Don Williams, Syracuse 
University, discusses the use of films 
in the school classroom. . . . 
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the film medium and of 


l6mm developments continued 


ress of 


through the Wednesday program as 
John A. Maurer, iounder 
mer president John A. Maurer, Ine., 
“How Sound ( 
l6mm.” The Wednesday 


concluding session was highlighted 


and for 


described ame to 


afternoon 


by three relevant presentations: 
“A Look at the Record. . . 
{ se of Films 


provided by James E. Gibson, chief. 


the 
in Government” was 
Motion Picture Service, Information 
Division of the U.S. Department of 
Agriculture. Mr. Gibson illustrated 
his presentation with showings of 
early and 
film “firsts” 
the Departments of Agriculture and 


important government 


made by cameramen of 


the Interior. 


Ferguson Talks on Church Films 

The Reverend Alexander B. Fer 
guson developed his theme “The 
Use of Films in the Church” using 
highlights. 
quences from Martin Luther and the 
Face of Jeopardy 
of films for the Broad 
casting and Film Commission of the 
National Churches of 
Christ in the U.S.A., he 


on the progress made and on goals 


screened including se 


award-winning 
As director 


Council of 


commented 





Medical film authority, Ralph P 
Creer of the American Medical Asso 
ciation, described this special field. 


yet to be attained in religious film 
production and utilization 
Concluding the review of progress 
made by films in broad fields other 
visual 
Coelln 
BUSINESS 


than entertainment was the 
ized talk given by O. H 
tor 


edi 
and publisher of 
SCREEN, whose assigned topic was 
“The Use of Films in Business and 
that in 


dustry-sponsorship of film produc 


Industry.” Pointing out 
tion actually preceded its entertain 


Mr. Coelln the 


developments of sponsored 


ment form. traced 
early 
film production, mting the continu 
film 
Harvester 


Ford Motor 


other indus 


ous history of such current 
International 
Klectric, the 


and 


users as 
General 
( ompany many 


trial giants who have successfully 


employed this medium for upwards 
of 40 years or more. Ld 


Honor lbmm 





16mm Pioneer Sam G. Rose re 
ceived Award Certificate for his con 
tribution from Larry Sherwood 


As one of group who helped set 
standards for 16mm sound film stock 
at RCA, Russell P. May was honored 


honors d at the 


on MEN were 


4 annual banquet program ol this 
year s Workshop for their dis 
tinguished service and individual 


contributions to the progress of the 


lomm medium, Representative of 


many who have piven unusual ia 


complishments to the advancement 
these 


iit luce d 


of lOomm. designated “lL6mm 


Pioneers three bhastman 


Kodak executives. including Mr 
George Lastman. its founder: John 
(. Capstaff, Lomi film stock plo 


and Harris B. Tuttle. an as 
ol Mi Capstafl 
Jamison Handy 


The Jam Handy 


similiarly 


nee 
sociale 
president of 
Organization, was 
honored “in recognition 
of his constant and successful pro 
motion of the non-theatrical field 
In the field of 


Albert 5S 


equipment, pio 


Howe il and J ome ph 


necrs 


Pioneers at Workshop Banquet 


Harris B. Tuttle, designated a 16mm 
Pioneer for his film work, acknowl 
edges award from Mr. Sherwood, 





Eric Berndt, pioneer in 16mm cam 
era design and building, admires his 
lémm Pioneer Award certificate 


H. MeNabb, Bell & Howell ¢ ompany 
honored as was 


Victor 


Ale xan I | 


were 


‘inh recognition 


of his successful fight for a non 
theatrical film dimension and 
his engineering leadership,” Sam G 
Rose president of the Vietor Ani 
matograph Corp., which he founded 
with Mr. Victor, was also honored 

Camera and sound ploneers boris 
Berndt and John A. Maurer were 
recognized for both lOmm camera 


and lOmm sound recording deve lop 
ments which they pioneered Russell 
P. May 
research 
RCA 


standards 


one of the leaders in group 


and development in the 
Research Department when 
perforated 


first LOmm 


for single 
lomm film stock and the 
developed 


sound 


was designated a l6Omm Pioneer Vl 


propectors were 


1omm 


Motion Picture Production Workshop 


This 16mm Pioneer 
Award Certificate 
was created for the 


10th Annual Calvin Bn recognises 
Workshop program (a new satety 
and presented to we the Castmar 


eleven pioneers of 
the field during 
banquet program 


of 


Be it heret 


Fotn &. Capstatt 


we Orie or ( water elere af te moth 
base (rucrsal (rpe me p ef nanutact 
Kobat Compa ? « beret ne ugna 


16mm Pioneer 


Bowe at the Ca Compa Kanes € 
1 s 0 thea Tw ‘ { March in the 


tar one thousa - s 


















































Introducing the film: Mrs. Theodore Chapman, president, General Federation 
of Women’s Clubs and T. V. Houser, president, Sears-Roebuck Foundation. 


Club Woman: bood Citizen 


Community Improvement Projects Undertaken by Women’s Clubs 
Are Documented for Campaign Aided by Sears-Roebuck Foundation 


HETHER STRUCK by St 
W ioc: of Are or the customary 

lady at the counter (“don't 
underestimate the power of a 
woman”), historians, advertising 
men and journalists have exclaimed 
at the profound leadership of the 
sex which is supposed to follow. 

It is an interesting continuation 
of history that the Sears-Roebuck 
Foundation recently has joined 
hands with the General Federation 
of Womens Clubs to help in the im 
provement of communities new 
communities and communities that 
were growing old when Sears and 


Roebuck were young. 
An Important New Film 


It is interesting to the audio 
visual partisan that when these king 
and queen-sized organizations talk 
to and about women they open the 
conversation with a 27-minute lomm 
sound film, Your Community. 

If the cynical male thinks the 
ladies are just assembled to see the 
film and then jabber wantonly over 
bridge tables he will have missed 
the point. If he thinks that any proj 
ect involving women must perforce 
be a high sounding excuse for idle 
ladies to congregate, he is the sort 
who underestimates the power of a 
woman, He's got news headed his 
way. 

For many years, the Sears-Roe 
buck Foundation has been active 
in community improvement, cooper 
ating with the National Grange. In 
1955, the Foundation begen spon 


soring a community improvement 


38 


contest in conjunction with the 


W omens 


believing that this contest 


General Federation of 
Clubs 
would help many communities not 
reached by the Grange program. 


The GE WC had conducted such con 


tests earlier 


Community Improvement Goals 


In the contest conducted by the 
General Federation of Womens 
Clubs, entrants were asked to pre 
sent community improvement proj 
ects designed to help their own 
community solve a problem. Projects 


submitted by the women members 


ranged from slum clearance pro- 
grams and solutions of public health 
problems to the establishment of 
library service and community recre- 
ational facilities. 

As the 1955 contest progressed, 
the cooperating organizations de- 
cided to sponsor a film which would 
get the community idea across to 
illustrate 


future participants. To 


various types of improvement 


projects, seven examples, some 
from previous GF WC contests, were 
chosen nationally. 

The film, Your Community pre- 
these illustrations in 


sents case- 


history style showing how each 
project was conceived and how it 
accomplished its purpose in the com- 
munity. Initial distribution of the 


film was made to member organiza- 


There wasn’t any library in Alpine, 
Texas so local citizens started one. 


tions of the GF WC, The film now is 
carrying the community-fixing illus- 
trations to other civic-minded or- 
ganizations through the exchanges 
of Modern Talking Picture Service, 
Inc ° 

Your Community case histories 
are introduced by Mrs. Theodore 


Eradication of hookworm in Jackson County was the project undertaken by 
the women’s clubs of Marianna, Florida and reported in “Your Community.” 


we te a 
lek 


‘s 
9 
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Chapman, president of the General 
Federation of Womens Clubs, and 
T. V. Houser, president of the Sears- 
Roebuck Foundation. Appearing in 
these introductions, Mrs. Chapman 
and Mr. Houser also visually speak 
for their organizations and indicate 
the parts which the Foundation and 
the Federation play in community 
betterment. 


Tells Story of Civic Action 


In Federation meetings, advanc- 
ing contest objectives, and in other 
group meetings, Your Community 
is meant to tell the story of civic 
action particularly as led by 
American women working together. 
Its documentary examples are meant 
to inspire more effort on the new 
frontiers of reconstruction and re- 
newal. 

Community audiences watching 
Your Community can learn lessons 
for application in their communi- 
ties. They can see how interested 
townspeople often under the leader- 
ship of women’s clubs, did some- 
thing about solving their own com. 
munity problems. They will see 
modern Joans leading youngsters to 
a wholesome childhood in an Edge- 
field, Ohio, day nursery; they will 
see other Joans leading teeners to a 
safe swimming place in Bluefield, 


a ao of 


Rehabilitation of neighborhoods like 
this was the goal in Columbus, Ga. 
where they “Fight the Blight.” 


West Virginia, they will see thought- 
ful Joans leading children to library 
learning in Alpine, Texas, to a tot- 
center in Santa Rosa, California. 
The community audiences will 
see militant Joans leading the fight 
against blight in Columbus, Georgia, 
and Chicago, Illinois. They will 
see Joans en-masse, in Marianna, 
Florida — leading a public health 
crusade, warring on that tiny ser- 
pent of disease, the hookworm; they 
will see the Joans improving the 
health of their neighbors. 
Leadership? says the cynic. 
Looks kind of helter-skelter, kind of 
do-good fussy 4 just little plans. 


(CONCLUDED ON PAGE 47) 


SCREEN MAGAZINE 








i 





IViPD Productions Ine. 


15 EAST 53rd ST. e NEW YVO8R 22 - MURRAY HILL 86-7830 


ys 


* 


Quality control is the essence of the negative-positive processing operations. 
Constant quantitative analyses of all chemical solutions are made. Each mix 
is checked before being pumped into replenishment tanks; each solution within 
processing machine is checked periodically during the day 


Absolute accuracy of measurement is assured by the ARR! replenishment 
system. A synchronous clock on the main control panel regulates rate and at a 
precise interval, exactly one liter of solution flows from tank into a one-liter 
vessel, which then drains solution into machine tank. 


beared for Today's Color Film Trend 


A Model Installation of ARRI-Built Laboratory Equipment Inaugurates 


Negative-Positive Color Film Processing at Byron, Inc. in Washington 


Hk GROWING DIMENSIONS 
of the motion picture field, serv 
ing increasing thousands of 
film sponsors and users in the fields 
of industry, education, religion and 
medicine as well as almost every 
phase of government, are measured 
in terms of the many new fac ilities 
which have been created to serve 
these markets throughout every se 
tion of the land. 

At the same time the notable 
trend toward color in film making 
and in the television industry, is 


exemplified by the perfection of im 





‘ \ - 
\\ \ \\A 
Precision, cleanliness and safety are emphasized in chemical mixing. For 


uniformity, all chemicals are carefully weighed and identified before going to 
mixing room where technicians operate stainless steel tanks 


40 


proved color processes and in the 
considerable renovation of film labo 
ratory facilities which handle the 
processing and printing of these 
new color filmes. 

lypifying that technical advance 
ment is the Washington, D.C., labo 
ratory of Byron, Inc. After a year 
and a half of planning and a full 
year of installation and test runs, 
Byron has in full operation the new 
ARKI lomm and 35mm color de 
veloping and printing equipment 
pictured in these pages. 


lermed the first installation of its 


4 


kind in the United States, the new 
ARKI equipment extends Byron’s 
registered “Color Correct” process 
to include handling of the new nega 
filmes. 


Byron Roudabush, the firm’s aggres 


tive- positive According to 
sive and dynamic chief executive, 
the process is said to “offer more 
exacting control, better color, better 
definition, and a substantially lower 
price for release prints.” 

Arnold & Richter, of Munich, 
Germany, manufacturers of ARRI 
products including the well-known 


Arriflex camera, constructed the ma 


chine to Byron’s specifications. It 
incorporates many new and exclu- 
sive features. 

To house the massive equipment, 
a separate building adjoining By- 
ron’s main plant was remodeled. 
Protected with acid-resisting paints 
and tile, the completely air-condi- 
tioned laboratory includes a chemi 
cal analysis section for quality con- 
trol, chemical mixing room, machine 
room, a silver reclaiming plant, and 
rooms for developing, washing and 
Slim-line lights 
flicker-free illumination; safety de- 


drying. provide 
vices were installed where necessary 
Every- 
thing, including the nails and bolts, 


throughout the facilities. 
is rustproof. In a setting as white 
and immaculate as a modern sur 
gery amphitheatre, Byron is now 
processing 35mm and l6mm color 
film on this unique installation. 


Refinement of solutions is a completely automatic and thorough process. Dirt 
and products of oxidation are removed through integrated recirculation system 


of pumps, water coils, heaters and filter. 
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* Technical details behind this new 
facility reveal the accent on quality 
control and precise attention to for- 
mulae which must govern today’s 
laboratory proc essing of the new 
color films. Laboratory control be 
gins at the outset of negative-posi- 
tive operations when constant 
quantitative analyses of all chemical 
solutions must be made. 


It is henceforth continuous 


phase of film 


handling since constant laboratory 


throughout every 


checks must be made of film going 
through the machines. Photographic 


sensitometric test strips of film are 


exposed every hour on a Hernfield 





Dark room end of new developing equipment, showing the supply elevator 
and developing tanks. Arnold-Richter was requested to produce a machine 
that keeps film constantly submerged to keep oxidation to a minimum. 


Sensitometer, processed, read on a 
Westrex Color Densitometer. plotted 


and checked against rigid standards. 


To minimize faulty processing 
every advantage of modern tech 
nology is utilized. Oxidation, a con 
stant hazard in film operations, is 
guarded against by slow-speed, up 
draft, off-center mixers in stainless 
steel mixing tanks; all replenish 
ment tanks are fitted with floating 
stainless steel lids to prevent oxida 
tion of solutions. Finally, refinement 
of solutions through an integrated 
featuring 


ARRI and Eastern Industries pumps, 


recirculation system, 


coils of chilled water. electric heat 


immaculate light room section features sprocket-driven machine with 16 
and 35mm rollers. Machine tanks are of white polyvinyl-chloride. Air squeegees 


are used before and after bath to eliminate contamination. 


NUMBER 
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ers and Cuno filters, removes dirt 
and products of oxidation. During 
this process, solutions are alter 
nately heated and cooled, holding 


the temperature within plus or 


Minus ve I. 

Light room section tanks are of 
white polyvinyl-chloride, with air 
squeegees used before and after 


each bath to eliminate contamina 


tion of solutions 


The final result, brilliant color 
images on the nation’s screens, is 
the product of such unending re 
search and of the sizeable capital 
investment being made for the ad 


vancement of the film medium. lad 
























New Arri printer incorporates auto 
matic fading device and automatic 
scene to scene color balancing. This 
printer is 35mm to 16mm; 16mm to 
35mm; 35mm to 35mm and 16mm to 
16mm, standard in the field 





Closed air system dry cabinet is used to help eliminate dust. Heated, dry air 
is forced through the cabinet, drying the film. Air is then dehumidified, re 
heated and recirculated through tightly-closed machine 


a 






Constant laboratory checks are made to maintain high standards set for 


Color-Correct processing. Photographic sensitometric strips are exposed every 
hour, plotted and checked against rigid lab standards 






































Martin Bovey, Jr. shoots sequence for “Big White Water” 











Wide View of the Great Outdoors 


Colorful Scenic Pictures Play to Capacity Audiences 


usy ror Now and looking to 
B 1957, the Minneapolis-Molins 
Company, maker of farm machin 
ery, continues to plow and plant its 
way through public interest fields 
far and wide via attractive visual 
machinery. The firm does its inspi 
rational and motivational furrowing 
with appropriate, highly scenic mo 
tion pictures and implement image 
films. 


Film on World-Wide Location 


Having lately released three out 
door pictures in its 1956 film pro 
gram, MM is gathering more scenes 
for ites 1957 film program, Camera 
crews are at work in Mexico, South 
Western 
Turkey preparing the seeds-for-the 


America, Germany and 
mind which the company distributes 
with something akin to farmer reg 
ularity. 

The Minneapolis-Moline 


film program includes three color 


1956 


pictures which reportedly are draw 
ing capacity audiences at MM deal 
er showings in cities across the 
United States and Canada. Audience 
figures for Canada from Sea to Sea 
Big White Water and Maryland 
Mornings are tabulated at the spon 
sor’s general offices at Minneapolis 
Minnesota. 


Program Initiated in 1935 

Extending a tradition begun in 
1935, the firm annually produces 
films illustrating aspects of histo 
rical and modern life to aid inter 
national understanding, emphasize 
social and agricultural progress and 
promote conservation of natural re 
sources of soil, forests, water and 
wild life. The three 1956 sceni 
films are in this tradition. 


as Minneapolis-Moline Expands Motion Picture Program 


Vinneapolis-Moline’s life and 
livelihood, like that of each film's 
judience, is from the land, from in 
dustry, from society and its culture 
The films register this life in its 
development. Visually they seem to 
say: this life is good, let us pre 
serve it, increase it 

Fishing villages in Nova Scotia, 
bustling mid-continent commercial 
centers and industrial Paul Bunyans 
of British Columbia are shown in 
Canada from Sea to Sea. The odd 
practice of plucking fish out of nets 
high above fishermen’s wagons on 
the beach at the Bay of Fundy, 
where tides are highest in the world, 
is depicted; peaceful farming 


scenes, views of the St. Lawrence 
waterway from Montreal to the head 
of navigation on Lake Superior... 
Medicine Hat, grain 


fields ranging to the edge of the 


a rode 0 at 


sky, forming a base for a booming 
trade, all document a progressive 
Canada 

Big White Water paddles beside 
a party led by Indian guides on a 
canoe trip down the Peribonka and 
lreach 
waterfalls, fighting 


Manouan rivers of Quebec. 


eTrous rapids 


On location in Banff, Martin Bovey 
films “Canada From Sea to Sea.” 




























salmon and speckled trout appear. 
[wo Indian guides “shoot the rap- 
ids” down two miles of boiling wild 
water in a vivid sequence, climaxed 
by views of the huge waterpower 
development at Manouan Falls dam. 

Canada geese and ducks fly over 
Chesapeake Bay and the eastern 
Maryland in Maryland 
Vornings, third of the colorful MM 
The late Glenn L. Martin. 
pioneer aviator, aircraft manufac 


shore of 
releases 


turer and sportsman, cooperated 
with Martin Bovey Films, Ince.. 
Chelmsford, Massachusetts. in film 
ing these unusual scenes of the mi 


gyrations of thousands of wild birds. 


Farmorama” Due for Release 
Soon to be released by MM is a 
fourth color film, Farmorama, deal 
ing with modern agriculture. The 


firm's new powerlined 445 tractor is 

























































































used to illustrate the action, conven- 
ience and simplicity of hydraulic- 
ally controlled MM implements for 
farming. 

Supervised by Bon D. Grussing 

The Minneapolis-Moline film pro 
gram, supervised by Bon D. Grus 
sing, manager, and John Rusinko, 
assistant manager, of advertising, 
sales promotion and public rela- 
tions, provides entertainment and 
educational material for the firm’s 
dealers. MM dealers exhibit the 
films during the “MM Days” in 
some 3,000 communities. The films 
also will be available later to 
m4 hools, colleges and libraries, 1-H 
and FFA clubs, civic and business 


groups and other interested organi 


zations. Foreign-language versions 
are provided for MM overseas dis 
tributors. i 


Dealers learn key sales pointers in “The Body With the Nylon Heart” 


HulPont Looks to“The Hidden Heart’ 


Three New Films by Copeland Promote the Use of Nylon Cord in Tires 


Sponsor: KE. I. duPont de Nemours 
& Company. 


Titles: The Case Jor the Hidden 
Heart (two versions, both in 
lechnicolor). The Body with the 
Nylon Heart (18 min., Techni 

Produced by Jack L. 

Copeland & Associates. 


color De 


* Nylon cord’s value in automobile 
tires is the product promotion idea 
in three new motion pictures spon- 
sored by E. lL. du Pont de Nemours 
& Company. 


In Technicolor, these films use 


actors and animation for dealer 
preparation and consumer educa 
tion. They depict the driver's depen- 
dene eon tires good tires. Common 
causes of tire cord failure are high- 
lighted and scenes of road condi- 


tions in several parts of the country 
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dramatically illustrate that there is 
no place to have tire trouble. 
Laboratory test sequences demon- 
strate that nylon cord is many times 
more resistant to the common causes 
of tire failure than other cord ma 
terial. 


Animation points out the 


results of these tests. 


Serve Dealers and Manufacturers 

Produced by Jack L. Copeland 
and Associates, Los Angeles, the 
du Pont series is composed of The 
Body with the Nylon Heart and two 
versions of a picture playlet called 
The Case for the Hidden Heart 
The Body with the Nylon Heart Is 
an 18-minute dealer training film 
for distribution to tire dealers by 
du Pont and all major tire manu 
facturers: dealer instruction is dra- 
matized as the film’s dealer sells 
(CONCLUDED ON PAGE FORTY-FOUR) 
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Packaged and portable—Just pick up your Kodascope 
Pageant Sound Projector and you're on the way. 





Simple threading—No fvffs when you follow the Pageant's 
printed film path. 





Easy setups—fFast and simple, because your Pageant Pro- 
jector's reel orms fold into place. 





Show's on—Flick the switch and your Pageant tokes over, 
quietly, effectively. 


Smooth, easy start for more 
effective movie showings 


No matter who's behind it, the Kodascope Pageant 16mm 
Sound Projector gets your shows off to a smooth start 

A Pageant ends forever those troubles that come from 
old-fashioned, balky projectors. And it ends the fumbles, 
mumbles and delays that interfere with proper and effective 
presentations. 

Anyone can run a Pageant—competently and happily 
Try a Pageant. It’s the projector that puts the professional 
touch in your movie presentations. 


Get the facts before you 
decide. Free booklet shows 
how and why modern Ko- 
dascope Pageant Sound 
Projectors make for 
smooth, sure, satisfying 
movies for business, school, 
church. This coupon will 


Dept. 8-V 





NAME 
bring the book to your 
desk. No obligation, of ORGANIZATION 
— STREET 
cry 
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Please send me complete information on the new Kedascope PAGEANT 
lémm Sound Projectors, and tell me whe can give me a demonstration. 
| understand | am under no obligation. 


Because ONLY with a Pageant will you get: 


1. Permanent lubrication to bypass the most common cause of 
projector difficulties 

2. Unique Super-40 Shutter that puts 40% more light on the 
screen than ordinary shutters, adds brilliance and sparkle 

3. Tone and volume controls, baffled speaker, true-rated ampli- 
fier; all teamed for adequate, comfortable, true sound fidelity. 
4. Your choice of 3 models, one just right for your individual 
requirements. 


EASTMAN KODAK COMPANY “ 









Rochester 4, N. Y. 
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YOUR 
NEW EMPLOYEES 


With proper induction and job 
instruction they will be more 
effective, happier employees. This 
means less personnel turnover, 
better work faster, more efficiency 
and increased productivity 


it's up to your supervisors. It can 
be accomplished! 


Show your supervisors how with: 


“INDUCTION AND 

JOB INSTRUCTION” 
part of an outstanding sound slide 
program SUPERVISOR TRAINING 
ON HUMAN RELATIONS, which 
includes: 


@ “THE SUPERVISOR'S JOB" 


@ “INTERPRETING 
COMPANY POLICIES” 


@ “THE SUPERVISOR 
AS A REPRESENTATIVE 
OF MANAGEMENT" 


@ “HANDLING 
GRIEVANCES" 


@ “MAINTAINING 
DISCIPLINE" 


@ “PROMOTIONS, 
TRANSFERS AND 
TRAINING FOR 
RESPONSIBILITY" 


@ “PROMOTING 
COOPERATION” 


You may obtain a preview 


without obligation 


Write Dept. S for details 





Rocket Pictures 


INC. 


6108 SANTA MONICA BiVD 


HOLLYWOOD 38, CALIFORNIA 








DuPont Shows “The Case for the Hidden Heart’ 


PAGE 42) 


tires to a difficult customer and his 


CONTINUED FROM 


wile 
The Case for the Hidden Heart 
is a 13! 


minute consumer film 


being distributed to schools. clubs. 
eivic organizations, 

Sequences of a family cars tires 
taking a related to 


scenes which show the importance 


beating are 


of having tires which resist mis 


treatment—scenes of snow, rain and 


night driving where driving may 
lead to disaster. The Case for the 
Hidden Heart also has been cut to 
black and white ver 
television distribution. 
The three films 
from New Jersey and Pennsylvania 


turnpikes the Packard 


i five-minute 
sion for 
include 


Proving 


Ground, the San Bernardino moun- 
tains, Bakersfield and Los Angeles, 
as well as laboratory tests filmed in 
Hollywood. The films were shot in 
35mm Eastman color and printed in 
Lex hnic olor. 

The Case for the Hidden Heart 
will be distributed nationally from 
the Public Relations Department, E. 
1. du Pont de Nemours & Company, 
Wilmington 98, 
quent distribution will be handled 


Delaware. Subse- 
by a national distribution organi- 
zation. 

With these films for du Pont on 
their way. Jack L. 


Associates continues 


Copeland and 
working “on 
the road.” The Copeland crew is 
making a safety film for the Calli- 


fornia Highway Safety Council. 











































Of National Advertising and the Salesman 


Sponsor: Life Magazine. 
Tithe: Calling {// 


min color produced by 


Salesmen, 14 
lrans 

film Incorporated 
* Dedicated to the 


Ame rica 1s 


salesmen of 
LIFE’S newest motion 
picture, an animated cartoon which 
stars Charlie Fox, whose sales ap 
proach isn’t as sharp as it could be 
and Owly, a wise old veteran of the 
road with a golden touch. The film 
depicts the advantages to salesmen 
of selling their national advertising 
is part of thei products 

Charlie Fox, a brash purveyor of 


match for Mr 


Mule, a stubborn buyer who prefers 


hard facts to Charlie's hoary whee 
on the other hand is well 
equipped to ta kle the toughest sales 


zea, Owly 
resistance, His system is simple and 
effective, which Charlie soon learns 
Owly convinces buyers that his com 
pany not only delivers the product 
but helps move it off the shelf with 
the aid of national advertising. 
Armed to the teeth with facts 
about advertising, Fox attacks the 
buying market with renewed enthu 
siasm. But, just when sales are 
going great, he gets hit with a stick 
ler when Mr. Mule insists that he 
wants a product backed by local ad 






vertising. On fairly short order. 
Fox comes up with the answer. He 
whisks the buyer to the local post 
oflice where postmen by the hun 
dreds prepare to deliver national 


lo« al s | hes« 


magazines, says Fox, carry ads of 


magazines to homes. 
products stocked by local retailers. 
The finishing touch to Fox’s new 
selling rowess is Owly’s last bit of 
sage advice concerning the import 
ance of merchandising national ads. 

The publishers of Lire believe 
that national advertising can be 
made to work much harder. Toward 
that end, Calling All Salesmen stres 
ses the point that a salesman’s sell- 
ing tool consists not only of the pro 
duct itself 
ing) but the 


(utility, price, packag 


intangible asset of 


national advertising. It demon- 


strates, too, that national advertis 
ing is also local advertising for 


makes his own 
local effort more effective. 


the retailer, and 


The film will be distributed ex- 
clusively by Lire for showings pri- 
marily to product salesmen, sales 
managers and advertising agencies. 
'V and motion picture actors Par- 
ker Fennelly, Jerome Cowan, Cliff 
Hall and Howard Smith provide the 


voices, » 
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THE MYTH 
OF PRICE 
RESISTANCE 





For the average salesman nothing is 


more real — or more troublesome — 


than price resistance. 


How many times has a salesman of 
yours said: ‘'! could sell more if only 


our prices were lower!!"’ 


Yet he’s wrong, dead wrong. 
He believes a myth. A myth that sales 


are lost because his price is too high. 
Price is never the sole factor in a 
turn-down. 
We know it .. . you know it. If only 
he knew it. 


Yet he can when he realizes that 
price is relative to value. Dispel the 


myth of price resistance with: 
“PRIDE IN PRICE” 


part of the outstandingly suc- 
cessful sound slide program... 
AGGRESSIVE SELLING 


You may obtain a preview 


without obligation. 


Write for details. 





Rocket Pictures 
INC. 


6108 SANTA MONICA BLVD. 


HOLLYWOOD 38, CALIFORNIA 
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Republic Steel Kitchens 
Shows Modernizing Steps 


Sponsor: Republic Steel Kitchens 
(Berger Manufacturing Div.). 
Republic Steel Corporation. 


Title: How We Did Our Kitchen. 

18 min., color, produced by Cine- 
craft Productions, Inc.. Cleve- 
distributed by Modern 


lalking Picture Service, Ine. 


land: 


* This is a domestic playlet, a mild- 
ly dramatized, instructive comedy in 
the see- 
signed to interest every one who has 
a kitchen, 

Jack 
nice house except for an inefficient 
and unattractive kitchen. Jack is not 
the do-it-yourself lad things 
look hopeless for Jean until she but- 
AMERICAN HoME edi- 
They to ad. 
The dialog works in a man 
Jac k and Jean £0 to 


how. step-by-step style, de- 


or may acquire one. 


and Jean Graham have a 


and 


tonholes two 
tors at a lecture. agree 
vise her. 
from Republic. 
work. 
Do-It-Yourself is easy, economical 
and a pleasure, the Grahams learn 


as the film builds a pro-sale impres 


sion with their success manifest 
in a goodlooking, efficient, reason 
able kitchen. 


The film is sponsored by Berger 
Manufacturing Division of Republic 
Steel Corporation which makes steel 
kitchen other fabri- 
cated steel items. 

A thoughtful 
dising footnote on this sponsored 
subject is provided by William M. 
Oard, of Modern Talking 
Service, Inc., national distributor of 
the film. 

“The thing | like about this pic 
from the film itself, is 
the forthright title. We shouldn't 


underestimate the importance of not 


cabinets and 


primary merchan 


Picture 
Says Oard: 


ture, aside 


confusing film audiences with gla 
morous or misleading titles. 

“How We Did Our Kitchen might 
just as well have been titled 
Sparkles For Milady, but then no 
one would have 
about at all. people who 
want to know how to do their kitch 
likely to book the film. . 
and those are just the people Repub 


film to reach.’ lad 


known what it was 


| his way. 


ens are 


lic wants the 


NUMBER 
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NORMAL LENS 


Gives you pictures 
of only 1.33 aspect 


ratio. 


greatly increased dramatic impact 


NOW! You can take and project Dramatic Hollywood Style 


Real professional! quality in a 
dual-purpose anamorphic tens 


RADIANT 


The Superama “16” brings a new high stand 
ord of quality to the 16 mm. anamorphic field 
with full CinemaScope type aspect ratio of 
2.66 to 1. Created by the makers of the 
famous Panatar variable anamorphic lenses 
now in use in over 10,000 theatres all over 
the world. Utilizes the-new high density gloss 
which permits new freedom in cylindrical opti 
cal design. Gives high contrast, with excellent 
chromatic characteristics. Helical focusing 
assures superb definition from edge to edge 
Can be safely attached with adapter rings to 
your present 16 mm. camera or projector with 


out overloading your prime lenses 


Radiant Manutacturing Corp. 


1226 South Taiman Avenue, Chicago 6, 


Take the BLINDERS off your 
cameras and projectors 






















SUPERAMA “16"" ANAMORPHIC LENS 


Gives full CinemaScope-type picture in 
2.66 aspect ratio 


normal lens——100% more picture and 


iinois 




























WIDE ANGLE LENS 


Gives you wide 
Double the width of pictures but with 
loss of height and 


size of image 


CinemaScope-type pictures with 


SUPERAMA "16 


Dual purpose focusing Anamorphic Lens for 
16 mm. motion picture faking and projecting 


Now your camera can see—and your projector can show—what 


your eyes actually see! ... the full dramatic sweep of natural vi- 


sion without sacrificing the brilliant detail and size of close-up 


shots. Superama "16" focuses from 5’ to infinity insuring unusual 


sharpness and clarity in both taking and projecting. Panning is 


minimized, saving up to 50% of your film. Speeds up the pace of 


your 16 mm. movies. Best of all—it doubles audience enjoyment 





by enabling you to project theatre quality wide screen pictures. A 








complete line of Radiant Screens for wide screen projection is 
in width, 
Send for Illustrated Brochure 


Mail coupon below for illustrated circular giving full details 




















available from 50” to over 20’ 
































and prices on the Superama "16" 


Radiant Manutacturing Corp. 7 
1226 South Taiman Avenue, Chicago B, ltilinois 
| [_] Without cost or obligation, send me illustrated circular giving full details | 
| and prices on the Superama "16" anamorphic lens | 
| Name | 
| Address | 
c ity lone State 











Above: special camera mount for onthe road 
filming of driving problems for Aetna’s new 
film “What's Your Driver Eye Q? 


Aetna Film Drives an Auto 
to Teach Driver Safety 
* Action and 


tography are used to teach drivers 


“stop-motion” pho 
safe attitudes, discipline and judg 
ment in What's Your Driver Eye O? 

a 13-minute motion picture just 
education 
Aetna Casualty 
Hartford 


produc ed by the 
department of the 
and Surety 


public 


( ompany 
Connecticut 


The new film is a further exten 
sion of the driver education pro 
gram being conducted by Aetna, It 
is, in a Visual measure, a variant of 
the firm's behind-the-wheel training 


devir «, the Aetna Drivotrainer 


Tests Behind-the-Wheel Skill 

a driving 
quiz that tests the audience's behind 
the-wheel skill. The test is effected 


in a series of hazardous highway 


In design, the film is 


problems shown from the “diver’s 
eye” view through a car windshield 
During each of the 15 driving epi 
sodes, the action is stopped via 
“freeze” frames at the critical point 
Those watching the film are asked to 
select the correct driving maneuver 
from three possible choices shown 


on the screen. 

As parallels of major causes of 
highway accidents, the film episodes 
serve to show the “when” of right 
intersections, the 
making of left-hand turns, the need 
for observance of traffic signs and 


signals, the 


of-way rules at 


correct treatment of 
pedestrians, the rules for driving on 


hills and in city traffic 


Two Versions of Film Released 


What's Your Driver Eye-Q? was 
released in two versions, one de 
signed for public showings, another 
for school use. In the public version 
the correct answer to each driving 
problem is shown on the 


while in the 


acTreen 
achool version the 
answer is contained in an instruc 
tor’s guide 


prepared for use with 


The motion picture was shot al 


most entirely from a moving car 


Films for Safety Education 


with the crew using 
mounts to film the 
trathe 
Aetna film was produced under the 


special camera Johnson & Johnson Previews 


New Film on Bicycle Safety 


“driver's eye’ 


view of the episodes. The 


* The sixteen million young bicycle 
riders of today, who will be the 


supervision of Cecil ¢ automobile 


», Zaun, super 
visor of safety for the Los Angeles 
City schools, All filming 
Los Ange les with the cooperation of 
the Los 


drivers of tomorrow, 
must be taught the basic elements 
was done in of trafhe safety to help cut down 
accidents on our highways, George 
Angeles police department F. Smith, president of Johnson & 
Johnson told the audience at a re 
cent preview of Play It Safe, 


Includes 36-page Film Guide 

\ 56-page instructor's guide, dis a new 
tributed with the film outlines sug color motion picture sponsored by 
The teaching of bicy 


cle safety will also be a valuable aid 


vested training procedures and con his company. 
tains detailed explanations of each 
What's Your Driver 


available for television 


to youngsters in learning the fun 
damentals of good citizenship, Mr. 
Smith pointed out, 


film answer 
Kye? is 

It may be obtained on a free loan 
basis from Aetna’s public education The 


department at Hartford, 


preview marked the laun 


Conn., oF ching of a nationwide Bicycle Safety 


through the company & local repre Program sponsored as a 


public 
Prints of the film may be service by Johnson & Johnson. The 
purchased for permanent use bad film, MPO Produc- 


i SABES 
PEERLESS ofters 


complete One-Stop Se ervicing 


for 


FILM RECONDITIONING 


sentatives 


produced by 


BSG Lop SLO) 


OL 


Dp CLEANING --- 


SCRATCHES REMOVED 


And don't forget PEERLESS TREATMENT for new 


green prints to make them ready for hard usage 


EERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, N.Y 
959 SEWARD STREET, HOLLYWOOD 38, CALIF 


Get longer life from your prints! 


STS TST TSOTSI TOS a5 $2 
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tions, Inc.. is a documentary report 
of how the community of White 
*lains, New York, trained its young 
cyclists in safe riding habits. The 
National Safety Council and the 
Bicycle Institute of America cooper- 
ated with Johnson & Johnson in 
developing the film and the educa 
tional program. 

Mr. Smith was introduced by E. 
G. Gerbie. J&J vice-president who 
outlined his company’s overall par 
ticipation in public safety education. 
For many years, Johnson & Johnson 
has been sponsoring programs 
aimed at greater safety for the pub- 
lic in the home and in other, away- 
from-home environments. It has 
been a leader in supporting greater 
on-the-job safety and has cooper- 
ated with national, state and local 
organizations on safety campaigns. 

Johnson & Johnson’s Bicycle Safe- 
ty Program is designed for oper- 
ation on the community level. It 


calls for the 


leaders. = hools. poli Se 


cooperation of civic 
parents and 
children. 

To Motivate Community Leaders 

The primary purpose of Play It 
Safe is to motivate community 
leaders in all parts of the country 
to organize and carry through the 
program on a local basis, in their 
own communities. To aid them, 
J&J has prepared and will furnish 
complete kits containing material 
required to get the program started 


and conduct it to a successful con- 


clusion. Ly 


7 * “ 


Ford Aims Four Safe Driving 
Films at Nation’s TV Stations 
®Four films on safe-driving have 
been completed for the Ford Motor 
Company by Robert J. Enders, Inc., 
Washington, D. C. producers. The 
films will be distributed to major 
television stations throughout the 
country. 

Ford has released 15 prints of 
each film and will release 200 addi- 
tional prints each to reach a wide 
tv radius. Producing the films for 
Robert J. Enders was Robert L. 
Friend. Bert Spielvogel directed 
photography. 

* . * 
Aviation Safety Film in Work 
at U. of Southern California 
* A 16mm sound motion picture on 
the school’s flight safety teaching 
program is being produced for the 
aviation safety training division of 
the University of Southern Califor 
nia by the SC cinema department. 

The film will be used by the Air 
Force, the Navy and Marine Corps 
to orient students assigned to SC 
for the intensive eight weeks course 
in aircraft accident prevention and 
investigation. 

Members of the school’s aviation 
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safety staff will use the film as an 
aid in talking before civic groups 
interested in aviation. 


7 * ” 


Canada’s Fresh-Water Fishing 
industry Pictured in Color Film 


*A two-million dollar fishing in- 
dustry has come to the surface in 
Canada’s Northwest in little over a 
decade bringing newer fame and 
prosperity to a region already known 
for its mineral wealth. 

The new fishing industry is con- 
ducted on the 10,000 square-mile 
Great Slave Lake where, Canadians 
boast, some of the finest whitefish 
and lake trout in the world are being 
caught. Canada’s Department of 
Fisheries is sponsoring a new motion 
picture to tell the story of this com- 
mercial development. The film, Fish- 
eries of the Great Slave, was written 
and produced by Crawley Films 
Limited, Ottawa, Ontario. 

From the 17-minute color film, 
Canadians will learn of the first 
Canadian fishery to evolve from 
scientific tests made on government 
initiative. Fishing with gill nets, 
fishermen of nine companies have 
taken more than four million 
pounds of fish from the lake in one 
summer. Packed in ice these fish are 
shipped by boat, truck and train to 
markets “as far as Chicago, Detroit 
and New York’—over 3,000 miles 
from chilly Great Slave. Fishing 
goes on the year round, in winter 
through the ice. 


WOMEN’S CLUB CITIZENS 


(CONTINUED FROM PAGE 38) 


Don't kid yourself, Jack, those are 
the hands that rock the cradle. 
Your Community is in black and 
white. Music composed for the pro- 
duction was played by the New York 
Woodwind Quintet. The production 
by Herman J. Engle was completed 
under the supervision of Frank 
Cellier. head of the Sears-Roebuck 
motion picture department. The film 
is loaned free through Modern Talk 
ing Picture Service, Inc. exe hanges. 
The borrower pays only transporta- 
tion expenses. Modern’s exchanges 
are in 28 cities. Lad 


KNIGHT TITLES... 
add to the prohessional 
dignity of your hilms 


HOT-PRESS TITLE PRINTERS SINCE 1938 
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KNIGHT TITLE SERVICE 
Phone WAtkins 4-6688 
115 West 23rd Street New York 11, N.Y. 
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Radio Corporation of America 
Dept. cc-25, Building 15-1, Camden, New Jersey 
Please send me the facts on RCA 400 Senior and Junior Sound Film Projectors 


NAME _ - 
COMPANY TITLE 
ADORESS 


ciry —_—~ zont STATE 


A perfect performance helps 
convert prospects into customers 


.. and you can count on performance 
with the dependable quality 


engineered into RCA 16mm Projectors 
* 


Be confident you're giving your story its best presentation every time. Show 
pictures that stay rock-steady ... sound that's natural as the day it 

was recorded. What's more, the RCA Projector keeps operating noise 

“out of the act”... it performs with a whisper-quiet hush. You Avow that's 
how the show will go when you use an RCA 400 16mm Sound Film 
Projector lightweight dual-case Senior or single-case Junior 


RCA engineered the 400 mechanism so that it is easy for anyone to put 
on a “professional” show. RCA’s exclusive Quick-Easy threading 

takes just minutes to learn allows an inexperienced operator to get a 
film under way with real speed 


There's no obligation, of course, when you ask your RCA Audio-Visual 
Dealer for a 400 demonstration. Look in your Classified Directory 

under “Motion Picture Projectors,” or, if you prefer, we'll be glad to send 
you the name of your nearest Dealer and complete details in brochure 
form. Fill out the coupon above and mail it right away 


AUDIO-VISUAL PRODUCTS 


RADIO CORPORATION of AMERICA 


CAMDEN, N. J. 
® 


















































Standard Oil Film Shows 
Farmers How to Enrich Soil 
* The 


derived anhydrous ammonia as a 


importance of petroleum 
means of replenishing vitally needed 
nitrogen im crop-producing soils is 
explained in a new color motion pu 
ture released by Standard Oil Com 
pany (Indiana 

Protein from Petroleum im de 
signed primarily for showing to 
farm organizations, vocational 


schools and agri ultural colleges 
civic groups in farm communities 
fertilizer dealers and similar audi 
ences 

fhe 40-minute film 


that midwestern agriculture has 


points out 


fallen heir to more than a generous 
share of the good soil in the nation 
The United States has 100 million 
acres classed as “excellent” for the 
production of grains, grasses and 
legumes, and nine-tenths of th 
total nine out of every 10 acres 

lies in the Midwest 

The trouble is that constant pro 
duction has “mined” the soils of 
their fertility. And of the three vital 
fertility elements, nitrogen is the on 
most often deficient. Nitrogen the 
movie points out, is the essential 
element of protein, America’s high 
level of nutritional living is based 
to a great extent on the fact that 
Americans eat a high protein diet 
the film clains 

The Standard film solution to the 
proble m?’ An 


hydrous ammonia. This stuff is a 


nitrogen deficiency 


compound containing 62 per cent 
nitrogen which along with phos 
phorous and potash-——is an essential 
plant nutrient. 

With a plentiful supply of nitro 
gen in the soil, the films shows its 
agri ultural-minded audiences the 
farmer can increase the protein con 
tent of corn, oats, and other crops 
making them more valuable as ani 
With 


feeds, farm animals provide the na 
better beef 


mal feeds higher protein 
tion with richer milk 
more eggs and pork 
loday’s farmers are the real ben 
factors of the chemical aid that is 
developed from crude oil into an 
hydrous ammonia, the film says 
Written, filmed and produced by 
Ek. F. Herrbach, Standard Oil horti 
culturist, Pretein from Petroleum is 
available to public groups on re 
quest through Standard Oil sales 


div sion managers 


Pictures in Farm-Food Fields 


“Low Volume Spraying” Added 
to Hercules Powder Series 


* Low-V olume Spraying, the seventh 
in a series of films dealing with in 
sect control, is available from the 
sponsor, Hercules Powder ¢ ompany 


Wilmington Delaware 


This newest film in the Hercules 
eries like the 
sound ind color It 


earlier six is in 
depicts the 
proper procedures for miking in 


vecticides and adjusting sprayers 
lor etheient operation. Low-V olume 
Spraying runs 14 minutes 


\ltogether 
pear lo 


Hercules’ films ap 
provide the company with 
full saturation content w ise in 
the company s program of customer 
ma potential user education. Be 


sides Low-V olume Sprayuig Hercu 


And this is unusual, too—a 
fully-equipped, permanently- 
staffed motion-picture studio 
in a suburban midwestern 
setting! Centron Corporation's 
many awards are proof that 
a creative atmosphere is re- 
flected in creative solutions to 
your problems. 


les’ visual demonstrations include: 

The Ilfalfa Weevil and Its Con 
trol, 12 minutes, showing the life 
cycle, damage and control methods: 
Cotton Insects and Their Control, 
1) minutes, which interviews suc- 
cessful cotton growers and affords 
closeups of common cotton insect 
pests; Cutworm Control, 12 minutes, 
presenting the habits and damage 
done by cutworms and recommended 


controls. 


Other Farm Films Are Listed 
The Pollina 


tion of Alfalfa, 25 minutes, a friend 


Also ay ailable are: 


ly look at bees, showing the im 
portance of protecting these bene 
The Spittlebug and 
lts Control, 14 minutes, 


ficial insects: 
wherein 


farmers and other authorities dis 


... but it's a fact: As late as Au 
gust 28, 1947, the United States 
Army still had Indian Scouts! 


CENTRON CORPORATION 


West 9th at Avalon 
Lawrence, 


Road 
Kansas 


BUSINESS 


cuss control of this damaging insect. 

Showing where the bug’s demise 
is commercially developed is Design 
For a Laboratory an 1] minute 
visit to Hereules’ Agricultural 
Chemicals Laboratory 


Where to Get Hercules Films 
All these films can be 


from Hercules Powder Company, 
Advertising Dept., Wilmington 99, 
Delaware, or from Hercules sales 


obtained 


ofhe es. 


. & “ 


On the set for Armour’s film. 


Armour Sponsors “‘Moonitor”’ 
to Stress Use of Sales Aids 

® Moonitor a more spacious ver- 
sion of radio’s world-jumping 
“Monitor.” is being used by the 
Cheese Division of Armour and 
Company to train Armour salesmen, 
sorrowing television broadcast tech- 
niques to visualize in the Monitor 
motif, jumps from the 
earth to the Moon, which could be 


considered a tough place to sell 


VU oonitor 


cheese. 

Centered around Armour’s Lenten 
Cheese Promotion, Moonitor com 
bines cosmic corn and hard sell sales 
demonstration. The 20-minute film 
takes the light-mile approch to prove 
that while 


joke, the Company is deadly serious 


Armour appreciates a 
about such things as the effective 
selling aids provided to salesmen 
and dealers. In Middletown or on 
the Moon these sales aids will sell 
cheese, if they are diligently used, 
the fantasy works to say 

Written and produced by Douglas 
Productions. Chicago. Moonitor 
utilizes extensive studio sets, display 
photography and large grocery store 
locations to pictorialize the sponsor's 
sales promotion-training message. 
“Marching Along With Sousa’ 
Available to Film Libraries 
® Prints of Marching 


Sousa, a 14-minute sound and color 


flong with 


motion picture biography of John 
Philip Sousa, may be purchased by 
established film libraries through 
the University of Wisconsin bands, 
Director of Bands Raymond F. 
Dvorak has announced 

Dvorak introduces the various se 
quences in the film. These tell the 


Sousa story by means of newsreels 
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recordings, portraits and a pano 
rama of memorials dedicated to the 
great back- 
ground of Sousa marches played by 
the { W band. 

\ joint production of the UW 
band and the Photo- 


graphic Laboratory, the film was 


composer, against a 


University’s 


produced as an educational supple- 
ment aimed at high and grade 
school students and their teachers. 

Film libraries may request a pre- 
view of the film by writing the 
Manager of the UW Band. 6 Musi 
Hall, Madison, Wisconsin. 


* * # 


Rockwell Color Sets Up Plant 

for Kodachrome Processing 

*A regional plant for processing 
both 35 and 16/8mm Kodachrome 
film is being established by Rock 
well Color, a division of Rockwell 
Massachu 
setts. The processing will be done 


Kodak 


Films, Inc., Cambridge. 


under Eastman Company 
license. 

Begining in July, Rockwell Color 
will offer a 48-hour Kodachrome de 
veloping service with daily pick-up 
and delivery to photofinishers and 
camera stores in Massachusetts. 
Rhode Island and adjacent areas if} 
Maine, New Hampshire and Con 
necticut, 

Located at 


Harvard 


26 Church Street in 
Square, Cambridge, the 
Rockwell Color plant now is being 
extensively renovated to receive new 
ae hinery. The new machinery 1s 


being engineered and built by the 


Artisan Metal Products Corp. of 
Waltham, Mass. to meet the East 
man standards for Kodachrome. 


Plans call for a testing period to 
begin in May. 

Rockwell Color has obtained the 
services of a specialist-consultant on 
With his 


ance, Rockwell Films is planning the 


color processing. assist 


next step in is expansion de 


veloping and printing of l6mm 
negative and positive color motion 
picture film when these stocks are 
ivailable from manufacturers. 
Charles B. Rockwell, 3rd, presi 
dent of Rockwell Films, Ine.. 
charge of setting up the new facili 
ties. Paul S. Rockwell, treasurer of 
Rockwell Films, is serving as general 


Rock 


manager of the new division 
well ( olor 


. 


Cellomatic’s New Mobile Unit 
* The Cellomatic ¢ 


equipped and put into service a new 


orporation has 


mobile unit. The unit is a specially 
designed Volkswagen station wagon 
which has been constructed so that 
the Cellomatic projector, which is 
the basic unit of the animation pros 
ess, can be transported quickly from 


location to location. 
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YEARS 
OF EXPERIENCE 
DEVELOPED THIS 
OUTSTANDING 
LINE 


SPINDLER & SAUPPE HAVE MADE GREAT AND IMPORTANT CONTRIBUTIONS 
FOR TELEVISION PROJECTION OF SLIDES FOR COMMERCIAL ADVERTISEMENTS 


SPINDLER 
& SAUPPE 


Established 1924 





2201 Beverly Boulevard 
Los Angeles 57, California 
Phone DU 








For complete information and illustrated Firm Name 









literature on any of the above models By 


SEND COUPON TODAY TO SPINDLER & SAUPPE 
2201 Beverly Boulevard 


Address 


Les Angeles 57, California 


City Zone 


State 





W. Clement Stone (1) president of the Com 
bined Insurance Co. of Americo shown with 


his son, W. Clement Stone, Jr., briefing pro 


ducer jack Lieb during filming of recent 
meeting 


* The Combined Insurance Com 
pany of America, with headquarters 
in Chie ago has developed a com 
pany communications method by 
which a well edited and concise 
film is made of special conferences 
instead of using the expensive closed 
cireuit television hook-up for on 
the-spot briefing of all key person 
nel at locations throughout the 
country 

W. Clement Stone, president of 
said the film 
ing procedure proved highly suc 


Combined Insurance 


cessful in an initial experience at a 
March 
trd in the Edgewater Beach Hotel 

The film, a l6mm sound motion 


regional sales conference 


picture produced by professional 
cameramen and edited by exper 
ienced newamen with the advice of 
company officials, has numerous 
advantages over the closed-circuit 
r'V method, Mr. Stone said. 

“From a standpoint of costs, the 
filming can be done at much less 
expense than the costly closed-circuit 
telecast,” he explained 

“Aside from the 


however, there are many other ad 


actual costs 


vantages of filming 
“Instead of a long drawn out tel 
which 


great waste of time for key person 


Vision program CAUSES a“ 
nel in the branch offices, the film 
through fine editing can be reduced 
in length and shown at hours wher 
everyone can be present and when 
there is no enroachment upon regu 
lar working mi hedules Mi 
explained, 


Stone 


“The film also retains the on-th 
spot feature of a closed circuit T\ 
presentation because it can be pro 
cessed and distributed to branch 
offices for showings within 24 hours 
after it is made,” 

Through intelligent editing, the 
film retains the important features 
of a conference, eliminates the bor 


ing and non-essential parts, and gets 


Closed Circuit TV or Films? 


Insurance Executive Cites Advantages of Filmed Meeting 


across the meaning of the confer 
ence with more punch and vitality 
Vr. Stone said 


Of prime importance also is the 
fact that the film becomes a per 
manent record for the company of 
what took place, Mr. Stone added 
while the closed-circuit TV presen 
tation is only something of the mo 


ment of which no record is made 


With the new filming technique, 
the March 3rd meeting of the Com 
bined Insurance Company of 
America was reduced from an a 
tual conference time of four hours 
to a fact-packed-film with a showing 
time of 30 minutes. 

Mr. Stone said that he has al 
ready received numerous inquiries 
from industrial and business exec 
utives throughout the country. 


lf you need a 


in 15 years 
MOVIE-MITE 


NO ONE HAS DUPLICATED THE 
. IN WEIGHT, SIMPLICITY, OR PRICE 


for information write to 


THE CALVIN CO. 


1105 TRUMAN ROAD 
KANSAS CITY 6, MISSOURI — HA. 1230 


BUSINESS 


Montage of scenes pictured in “From the 
Beginning’ film described below 

Stone Monument Story Viewed 
“From Beginning” in 16mm 

® How man has used stone to record 
his life since the early ages is told 
in From the Beginning, a 15-minute 
histro-industrial documentary mo- 
Stone 


Eternal Quarries of Elberton, Geor- 


tion picture sponsored by 


gia. 

In color, From the Beginning 
moves from its tale of man’s use of 
stone as a lasting record to an ex 
position of the designing and man 
ufacturing of stone monuments. 
From a pictorial recital of how 
stone has served in cultural develop- 
ment the film pans into granite 
quarry operations. Shown are drill- 
ing and cutting methods used to 
free large blocks from the quarry, 
rough sawing and grinding opera- 
tions and the polishing work and 
inspections necessary for monu 
mental excellence. 

Creative design, layout work and 
symbolism stylization and different 
ways of doing finished stone carv 
ing are detailed. Photo-noted are 
the use of the diamond saw, giant 
grinders, stencil and air-blasted 
abrasives, various methods of hand 
carving. The film follows its story 
of stone tradition with emphasis on 
the tradition of craftsmanship 
which, the film maintains, makes 
modern granite monuments pos 
sible. 

The film is available to profes 
sional, civic, social and religious 


organizations which have l6mm 
sound movie equipment, Contact the 


sponsor at Elberton, Georgia ta 


Installs Ten Inspect-O-Films 

® Association Films, Inc. has in 
stalled ten new Harwald “I nspect- 
O-Film” 


film exchanges. The equipment is 


machines in its regional 
designed to rewind film prints 
rapidly and to indicate automatical- 
ly weakened splices, film breaks, 
torn sprockets and other film dam- 


ve 
ge. 
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Sponsor: American Steel & Wire 
Division, United States Steel Cor- 


poration. 


Title: Dan Taber's Ledger, 27 min.. 
produc ed by Industrial Motion 
Pictures, Ine., Cleveland: distrib- 
uted by Modern Talking Picture 
Service, Inc. 


* " * 


* Why did the American Steel & 
Wire Division of United States 
Steel Corporation sponsor a motion 
picture called Dan Taber's Ledger? 
Any manufacturer might ask this 
question esper ially if he, seeking 
an example he could profit by, won- 
dered how such a company went 


about selling its product. 


How does a large and long estab- 
lished company sell steel wire 
fences? One of the important meth 
ods now being used to sell steel 
fences is a visual message which 
shows the potential customer what 
the product looks like. what it can 
do for him, how he personally can 
put it to work, how he personally 
can profit from it. This visual mes- 
sage is framed in an idea-driving 
film entitled Dan Taber's Ledger. 


Benefits by Positive Viewpoint 


Imposing product-advantage 
ideas, Dan Taber's Ledger fences 
securely around a positive user 
economy idea and fences out a nega- 
tive-customer idea the kind of an 
idea which may grow into disatis 
faction, objection. These ideas are 
imposed as human, personal econ 
omy problem ideas, not as points 


of a sales pite h. 


How does the film do this idea 
imposing job? Aimed first at people 
who use or are apt to use fences, 
the film employs two fence-using 
farmers, Dan Taber and his neigh- 
bor. The significance of their friend- 
ly competition is summed up by the 
local feed hardware store man, who 
notes why Dan Taber is more suc 


“Dan Taber's Ledger’ Presents a Down-to-Earth Picture 
of Wire Fencing Economy for American Steel & Wire 


cessful than his neighbor. The title 
is a tipoff on the theme. 

Viewers see how to plan and put 
up a wire fence; they see Dan Taber 
put up the fence, dividing his pas 
ture into three parts for rotational 
grazing. They see that the real dif 
ference between Dan Taber and his 
neighbor is the way that each looks 
at his ledger book. To Taber's 
neighbor, fencing is a running ex 
pense. To Taber, fencing is a cap 
ital investment: he plans his fen 
ing, constructs it and pays for it 


with care. 


Has Values for General Audience 


By virtue of this simple study in 
acumen, the film has more than 
how-to-do-it, introductory meaning 
for its particular user audience and 
its value for general audiences is in 
creased: the capital investment les 
son may be applic able In many eco 
nomic activities, 

Distributed by Modern Talking 
Picture Service, Inc., Dan Taber's 
Ledger thus is designed to sell wire 
fences by image suggestion, to keep 
customers satisfied by helping them 
with their fencing and with the idea 
of constructive bookkeeping, and to 
generate public appreciation of th 
sponsoring company, American 
Steel & Wire Division, United States 
Steel Corporation, Vd 


355 TV Showings of Heart Film 


The documentary film on heart 
research, A Matter of Time, has 
broken all public service television 
records according to Association 
Films, having been shown 355 times 
in less than five months. The film, 
sponsored by the Institute of Life 
Insurance for the Life Insurance 
Medical Research Fund, shows 
significant developments in the 
search for the cause and cure of 
heart disease. 

The film has also scored nipres 


sively on the community level 





COLOR SLIDEFILMS 


FOR INDUSTRY 


COLOR FILMSTRIPS 


FOR EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 550 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President. . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, N.Y. 








NUMBER 





2 VOLUME 


17 













Are you worried whether 1 


ANY OF YOUR GLIENTS PLAN | 


TO SET UP AN INTERNAL 
PRODUGTION UNIT? 





Write to 


HOLLYWOOD FILM 


for FREE reprints of a 
provocative article entitled: 4 


why oubbide producers? 


Hollywood Film Enterprises has the answer to 
the question: ‘What are the advantages 
of using outside producers for business films “ 


22 





rather than an internal production unit?” 2 
Write for your free copy today! 9, 
Loa 
5 
£. 
=| ti 
oi, \ ; 
pote \ Tngucre about additional 4 
\ copies for your use in vi 
a — mailing to interested clients y gi 
BEE Fa 
= ? 
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HOLLYWOOD FILM 
ENTERPRISES, INC. 


Finest Lab Work since 1907 
6060 SUNSET BLVD. - HOLLYWOOD 28, CALIFORNIA 



































EASY 
To 
CARRY 


Complete in one case. The only pro 
fessional synchronous magnetic mo 
tion picture recording unit complete 
in one unit, from microphone to film 





EASY 


To 


BUY 


Priced far below other professional 
sound equipment, yet conforming to 
full, professional standards 


COMPLETE UNIT $695 


NEW l6mm KINEVOX RECORDER 


with extension arms for 1200-foot 
reels available as standard acces 
sory. Less than 2% intermodulation 
distortion through complete chan 
nel, from microphone input to film 


playback at full operating level 


KINEVOX 


DIVISION 
OF ELECTROMATION CO. 


116 SOUTH HOLLYWOOD WAY 
BURBANK, CALIFORNIA 








Production Review Supplement 


Additional Listings of Qualified 
Producers of Business & TV Films 


PREMIER FILM AND RECORDING 
CORPORATION 

403% Locust Sereet, St. Louis 3. Missouri 

Phone: |Eflerson 1-3555 

Date of Organization: 1932 

Theodore P. Desloge, President Exec. Prod 

Wilson Dalzell, Vice-President, Prod. Supy 

Koger } Leonhardt Director 

Charles Kite, Unit Manager 

H. Stewart Dailey, Director of Photograph 

James bk, Darst, Sales Mana 
SERVICES: Creators and producers of lomm and 
smm color and black/white motion pictures; T\ 
commercials; sound slidefilms; radio transcriptions 
for commercial use; industrial and public relations 
training and education. FACILITIES: Large an 
conditioned sound stage with complete production 
facilities and the latest camera, lighting, editing and 
cutting equipment. Highly trained creative tech 
nicians lor complete script-to-releas print service 
Finest sound recording facilities, record processing 


ind pressing plant 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Center of Town (Mer 
cantile Trust Company); Rexall Drug Co. (BBD & 
©.) SLIDEFILMS: Martin Luther and Glad 
Church and the Sad Church (Concordia Publishing 
House LV COMMERCIALS: Busch Lager Bee 


md Budwe r Beer (D'Arcy Advertising ( ompany) 


DOANE PRODUCTIONS 
14 Division Street, Fast Lansing, Michigan 
Phone: ED 2.5714 
Date of Organization: 1948 
Don Doane, Owner and Produce) 


SERVICES: Sales promotion and public relations 
with lomm sound color motion pictures only; pro 
fessional service from “Tipt to screen FACILI 
P1kS: lomm Arriflex and synchronous camera 
facilitic studio; synchronous portable magnet 
him recording: Mauret opt il recording port ible 
lighting equipment with variable transformers for 
«curate color control; editing; work printing 
interlock projection 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Rubber From Rock (Dow 
Corning Corporation, 1954); Since this time in 
constant production of additional sequences for 


several forthcoming productions 


JOHNSON PRODUKTION A. B. 
lottvagen F., Solna, Stockholm, Sweden 
Phone RYS5 00 
Date of Organization: 1950 
bri Johnson, Production Manager, Dire 
bLbbe Petterson, Sales Mana 
Bengt Jarrel, Scenario Dept. and Director 

SERVICES: Motion pictures in the field of indus 
trial relation public relations, sales promotion 
training, travelogues; TV productions; distribution 
ol commerial filmes FACILITIES Somm and 
lomm camera and sound equipment, lighting, et 

creative staff for writing, photography and editing 
RECENT PRODUCTIONS AND SPONSORS 
MOLION PICTURES: Ye He May Live (The 
Community of Stockholm); Ga Lhe Civil De 
lens Fro Morniy to Night Lhe Swedish 
Margarine Co Marabou, Stock 
holm / f i orkma? 1 [he Swedish 


Power Bureau 





MIX AT 
CAPITAL... 


For devoted attention 
and audio perfection 


| SOUND SYSTEM | 


CAPITAL 


FILM LABS, INC. 
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Ohio “Select List’’ Papers 
Film Their Market Story 


* Ohio, fifth largest state in popula 
tion, is a mighty shopping center. 
Advertisers woo its 8 million people 
with much attention and constancy 

for 


salaries and wages in the U.S. are 


good reason: 640° of all 
paid to Ohioans every year. 

But. while advertisers could al 
most supply a solid base to their 
campaigns by concentrating on one 
city in New York, and in Illinois 
(both of which have cities with half 
the total population), Ohio is a 
much different marketing situation. 

lo be sure, there are big cities 
Cleveland and Cincinnati, for in- 


stance — and in fact a total of eight 


A 
PICTORIAL fo > 
ANALYS'S 


or THE 


OHIO CONSUMER 
MARKET TODAY 





“Queen” cities in the state with 
populations of over 100,000. Yet. 
even big coverage of these eight 
cities will not reach the bulk of 
Ohio: 46% of the state’s people live 
outside the Queen cities and the 
counties in which they are located. 
There are. in fact, half a hundred 
pretty much independent metropo- 
lises in Ohio which are not too easy 
to reach except locally through 
the thriving daily newspapers which 
burgeon in Ohio like nowhere else 
in the country 

About a half century ago, 50 of 
these newspapers assor iated them. 
selves into a group called the Ohio 
Select List, which has been repre 
sented nationally, for some time. by 
the John W. Cullen Company. Al 
though the Cullen Company has had 
remarkable success in telling the 
story of the $4 billion Ohio “Inner 











it always had a story not too easy 
to tell quickly and simply in words, 
and as media men in agencies 
changed, it had a story that must be 
told often. 

\ visual presentation, of some 
sort, seemed to be the answer to the 
problem, and after consultation be 
tween the Cullen Company, and old 
Ohioan Robert Lightburn, of Train 
ing Films, Inec., a sound slidefilm 
was decided upon, and duly pro 
duced. 


The film, called The Inside Story, 
has been out for several months, 
and has been shown widely to 
groups of agency and _ business 
people all over the country. It is an 
interesting film in several respects 
It sells not just the “Inner Empire” 
but the whole state, Queen cities, as 
well, It is designed not only for 
national use to the big agency audi 
ence, but for local use in Ohio to 
sell the important local outlets of 
national advertisers with cooperative 
allowances. 

According to the Cullen Com 
pany, The Inside Story has been 
deliberately planned not to tell the 
whole story of the Ohio Select List. 
It is an aperitif. Not covered, for 
instance, are such important media 
buying criteria as costs, the extent 
of penetration of Queen Cities 
papers, radio and TV within the 
Inner Empire, etc. But Cullen repre 
sentatives purposely invite queries 
on these points, have convincing sta- 
tistics and visual displays to point 
them up. 

The Inside Story, 15 min., color, 
incorporates photography, technical 
art and cartoon techniques. Repre 
sentatives of the Cullen Company 
report that most agencies have been 
enthusiastic about the method of 
presentation. And while the recent 
big upswing of national business in 
the Ohio Select List papers can be 
laid to a number of things, the film 
has been of great help. However, it 
was not made in the main, for a 
short life and quick result. The story 


Empire”, its management felt that it tells will be up-to-date and com 
pelling for some time. 
production hits the mark in industry, « : : < 
a 
g ss RCA Custom Records 
z x 4 2 Aims Sales Planning 
¢ 6 
stan 4 ' 4} > * Ralph C. Williams has 
/ ~ been assigned to the 
a newly-created post of 
“el ae. Manager, Customer: 
_ o 
i i 3 Product and Sales Plan 
q ak | . ning for the RCA Victor 
oO F- me R 
tc > + ustom Records Depart 
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to 3omm 


Color Prints 


Constant development of new 
equipment and technics, plus the 


Vew 


Vew 


BUT 


finest of skilled technicians 
makes it possible for Filmeffects to 


which cannot be surpassed. 


offer color duplication 


office 103 Park Avenue 
New York City, 17 


number 


LExington 2-1450 


the same old personal attention 
lo ee ‘andl every ee eS ae , 


ry ripl wriling assignment, 


STANFORD SOBEL 




























































“We at S-A-S find 
- , At S-A-S, Ampro projectors 
Ampro projectors rugged, are in virtually daily use in 
every district sales office, 
bringing the sights and 
sounds of 35 countries to 
vivid life. 


dependable and easy 
to operate” 


A dependable Ampro 
projector can profitably 
dramatize your business... 
and do it at low cost. Call 
your Ampro dealer for a 
demonstration. 


Write today for 
“Screen Adventures,” 


a picked listing of 325 low- 


rental films for business. 


1345 DIVERSEY PARKWAY, CHICAGO 14, ILL. 


70% OF AMERICA’S TOTAL PRODUCTIVE CAPACITY IS REACHED 
BY EACH NEW ISSUE OF BUSINESS SCREEN MAGAZINE IN ‘56 


lighting problems? 


call Jack Frost 


Any time the job calls for extra light- 
ing, tough lighting problems on the set 
or on location anywhere, call on Jack 
Frost, world’s largest supplier of tem- 
porary lighting facilities 

Our complete equipment and expert 
skills in lighting have been used for 
years on some of the country’s top 
shows, movie sets and TV productions 
Rental Equipment at low cost. Service 
includes installation and removal all at 
the one low cost 


Department BS 
234 Piquette Ave., Detroit 2, Mich. 


NEWS OF EQUIPMENT FOR 


Cinevoice Magazine Conversion 
Announced by Florman & Babb 
A new Cinevoice magazine con- 
version, “Cinevoice 400,” has been 
announced by Florman & Babb, New 
York. Cinevoice 400 is described as 
the first conversion which does not 
cut the head off the camera. It does 
not use auxiliary motors. 

These usual necessities are elimi 
nated by the installation of a special 
needle bearing takeup system and 
the fitting of ball-bearing shafts to 
the 400-foot magazines. This change 


is said to make possible an extreme 
ly smooth, steady and reliable take 
up system, 

Other Cinevoice features include: 
a silenced feeder footage counter; a 
built-in, behind-the-lens filter slot, 
with two filter holders; a headphone 
jack built into camera; a tripod 
socket rebushed with a new brass 
insert, 

In the conversion, the camera is 
completely overhauled, cleaned and 
refinished, Either Bell & Howell or 
Mitchell 400-foot magazines may be 
adapted. After the conversion, the 
camera may be used as a 100-foot 
camera by covering the magazine 
slot with a lid provided. 

Ihe Cinevoice 400 conversion 
takes two weeks to complete. Full 
details may be obtained from Flor- 
man & Babb, 68 West 45th Street. 
New York City. ad 


PRODUCERS AND TELEVISION 


Zoomar Remote Control Lens 
Has 6 to 1 Zoom Range: TV Aid 


* A new remote control Zoomar lens 
with a zoom range of 6 to 1, 20 to 
120mm focal length has been de- 
veloped by Zoomar, Glen Cove, L. I.. 
New York. At present, the new unit 
is only available for industrial tele- 
vision camera use because of the 
increasing demand for optics in the 
industrial tv field. 

Speed of the lens is F: 3.9 and 
it is constant over the entire zoom 
range, the manufacturer reports. In 
contrast to other remote control 
lenses, the new Zoomar unit weighs 
approximately 1'% lbs., and can be 
casily mounted to cameras. The lens 
is equipped with a standard “C” 
mount. 

Image quality of the L.T.V. Zoom 
ar is said to meet with the highest 
standards which can be applied to 
an ITV zoom lens. Resolution is 
better than 600 tv lines. Contrast 
rendition is adequately balanced 
over the entire spectral range of the 
Vidicon Tube. 

The basic unit has two flexible 
shafts attached which can be con- 
nected to manual or electric con- 
trols, These two shafts operate dis 
tance setting and zooming. Among 
the accessories is a motor drive unit, 
approximately 6 x 5 x 2 inches, 
which works with miniature D.C, 
motors and is energized from a 
power eontrol unit which can be 
located in a remote spot. 

The power control unit, approxi- 
mately 6 x 4 x 2'% inches, consists 
of the necessary electrical compon- 
ents (transformers, rectifier, etc.) 
and spring returned toggle switches 
for distance setting and zooming. If 
necessary, a remote iris control with 
an additional switch can be sup- 
plied. 

Without the power control unit, 
the basic price for the lens is 
$700.00, Complete details can be 
»btained by writing to Zoomar, Inc., 
Dept. ITV, 55 Cliff Avenue, Glen 
Cove, Long Island, New York. & 





$.0.S. to Exhibit 

at SMPTE Convention 
* The 5.0.5. Cinema 
Supply Corporation will 
exhibit the latest in 
motion pieture and tele 
vision produc tion equip 
ment at the Society of 
Motion Picture & Tele 
vision Engineers Con 
vention, Hotel Statler in 
New York on April 29 
to May 4th a 


ART4yVIDEART 


ANIMATION 
TITLES 


OPTICAL PHOTOGRAPHY 


COLOR or B&W — 16 of 35MM 


343 LEXINGTON AVE. 
NEW YORK 16, N.Y. 


LExington 2:7378-9 
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Eight Slide Projectors Aid 
Int'l Silver Sales Sessions 
* Eight slide projectors illustrated 
the words of speakers at Interna- 
tional Silver Company's recent sales 
meeting. Young & Rubicam, agency 
for International Silver, used the 
bank of eight Viewlex slide projec- 
tors to achieve complete coordina- 
tion of the visual illustrations with 
the spoken messages. 

As the talks progressed, approp- 
riate images automatically were 
flashed on the screen. The battery of 
eight projectors made it possible 





to hold up several images on the 


screen simultaneously. Images were 
given an animation effect when the 
slides were automatically changed 
and projected in rapid-fire forward 
or reverse sequences, 

The Viewlex model used in the 
sales meeting set-up was the 500- 
watt Viewlex V-25, a standard pro- 
jector for industrial, educational 
and institutional use. It delivers ex- 
ceedingly brilliant screen illumi- 
nation, yet remains cool even after 
long periods of steady use, the 
manufacturer states. Its “Light Mul- 
tiplier” optical system and auto- 
matic condenser alignment for per- 
fect focus are said to provide sharp 
images. 

The V-25 projects single and 
double frame filmstrips and ver- 
tical and horizontal 2x2 and bantam 
slides. Professional quality, 3, 5, 
7, 9 and lLl-inch projector lenses 


can be used, Ly 


SPLICES STICK WITH 





available in 1-oz., 8-0z., 16-07z. bottles 


NUMBER 2 VOLUME 
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No more pulling screen fabric off the roller! The 
new Radiant Automatic Safety Roller Lock pre- 
vents fabric from being lowered beyond the full 
picture size. Assures even hanging and cuts down 
costly fabric repairs. EDUCATOR Wall models 
are specially designed for the constant handling 
required in classroom use. 


WRITE FOR ILLUSTRATED CIRCULAR 


giving specifications, prices on the complete line of Radiant 
Projection Screens for all purposes. 


protects your 


RADIAN 'T 


automatic 
i7 


SCREEN 






Model ECED Wall Ceiling Screen 


The simplest, most efficient large- 
audience screen of its type and size, 
Model ECED can be hung conven- 
iently from either wall or ceiling by 
strong, dual purpose brackets. 

Highly reflective, fine-grain glass- 
beaded surface provides sharp, bright 
projection quality—ideal for slides, 
filmstrips, movies. Available in eight 
sizes: 6 x 8 to 12’ x 12’. 


RA DIAN T 


The Worlds Most Popular Screens 


RADIANT MANUFACTURING CORP. * 1225 SO. TALMAN - CHICAGO 8, ILL. 















































FTI igellitcteMigellilcie; 
are essential to the 
success of your train- 


ing program. 


Complete creative 
and production 
services available... 
to train your people 
in the effective 
techniques of 


holding a meeting. 


Presently being 
used by many 


of the largest 


organizations. 


Depicly Sibns- 


254 West 54th St. 


New York, N. Y. 
Co. 5-7620 





More Space for More Sell 
© The larger display advertising 
pages of Business SCREEN prov ide 
marketers with greater message 
area than most U.S. business, ad 
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Seielstad Elected President 
of Haig and Patterson, Inc. 
* Karl bE. Seielstad has been elected 
president of Haig and Patterson, 
Inec., of Detroit, Michigan and Day 
ton, Ohio 

Seielstad, 47, replaces former 
president J. T. Patterson of Dayton, 


who was named chairman of the 


Earl E. Seielstad 


board of the motion picture and 
slidefilen production firm. 

Seielstad has been an executive 
of Haig and Patterson since 1948. 
He entered the visual training field 
from the automotive industry in 
1936. His background includes 


creative writing production and 
film utilization in many fields 


Haviicek Heads Ad Sales at 
Reid H. Ray Film Industries 
® With its 1955 volume-of-business 
totals described as highest in the 
16-year history, Reid H. 
, St. Paul, 


Minnesota. has effected several man 


company ‘ 


Ray Film Industries, Ine 


agerial reassignments. 

Frank J. Havlicek, former assist 
ant to Reid H. Ray, president of the 
firm, has been appointed sales man 
ager of the company’s Film Ad Di 
This post had been held by 


John Lang who has resigned. Hav 


Vision 


licek has been with the film com 


pany for more than three years. 


Whitney to Assist President 
Robert E. Whitney, formerly in 


the sales department, now is execu 
tive assistant to the president Miss 
Marjorie Allen employed with the 
company for 21 years has advanced 
from administrative sales director 
to executive assistant to Havlicek 
Englebert Marko, who had been 
handling contract negotiations, has 


become sales coordinator in the 


Film Ad Division. 

The firm which produces com 
mercial, sales, training and tele 
vision hime employs ne arly 100 per 


Milton Carter Heads Production 
at Charles Skinner, Hollywood 
Charles FE. 
Milton Carter as production man- 
ager for The Charles E. Skinner 


Skinner has signed 


Productions, in a general expansion 
move, preparatory to launching an 
upbeat in studio output, 

At the same time, Skinner ad 
vanced two first assistant directors, 
Mike Eason and Frank Myers, to 
direct one segment each in the new 
group of 12 segments in the Ser 
geant Preston of the Yukon tele 
series. Other segments will be 
directed by Eddie Dew, Charles Liv- 
ingstone and Alan Crosland, Jr. 
Carter, on his first managerial as 
signment with Skinner, will handle 
the new group of 12 segments. 

Carter formerly served as produ 
tion manager and assistant director 
on such theatrical releases as Night 
of the Hunter, Oklahoma, and the 
new Cinerama film, Seven Wonders 
of the World. 

. * . 
Robert Presnell, Sr., Joins 
Regan Film Productions, Inc. 
® Robert R. Presnell, Sr. has been 
added to the staff of Regan Film 
Productions, Inc. of Detroit, Mich 
igan. He will head the motion pic 
ture department for the studio, 
writing and following through on 
production to meet the needs of 
clients. 

Presnell came to the industrial 
film field through Caravel Films, 
Inc., New York, later moving to 
The Jam Handy Organization, Inc.., 


Robert Presnell, Sr. 


Detroit. He has written a number 
of merchandising and sales training 
pictures and slidefilms for national 
accounts, His background includes 
writing-production assignments for 
major companies in Hollywood, tel 
evision programs in New York. He 
has done work for Studio One, Rob- 
ert Montgomery and Man Against 
Crime, 


BUSINESS 


Ross M. Sutherland 


Heads Detroit Sales Office for 
John Sutherland Productions 
* Ross M. Sutherland. executive 
vice-president of John Sutherland 
Productions, Inc., in charge of sales 
and client service. has moved to 
Detroit to establish his home in 
Grosse Point Farms and open a new 
Sutherland office in The Stephenson 
Building, 6560 Cass Avenue at West 
Grand Boulevard. 

Mr. Sutherland joined his broth- 
er’s business film company in 1945 
and served as Treasurer and Comp- 
troller, and Studio Manager until 
1950, when he moved to the firm’s 
New y ork offi e. 

Graduated from the University of 
North Dakota in 1937, 


majored in Business 


where he 
Administra- 
tion, Banking and Finance, and 
Accounting, Mr. Sutherland served 
as Operating and Credit Manager 
for the Firestone Tire & Rubber 
Company in Chicago, and for the 
B. F. Goodrich Company in a simi 
lar capacity, until 1940, 

During the next five years, he 
lived in the Southwest and was 
General Manager of the Navajo 
Apache Telephone Company in Hol 
brook. 


operated his own general account 


Arizona; organized and 
ing and tax consulting firm; and 
served for two years as Municipal 
Auditor. 

This combination of business and 
film production experience gives 
Mr. Sutherland an unique back 
ground from which to provide qual 
ified counsel in the film communica 
tions field, particularly as regards 
the details of production and dis 
tribution problems. bad 


. * * 

Donoghve to Transfilm, inc. 

* Philip F. Donoghue has joined 
lransfilm Incorporated as admin 
istrative assistant to Robert H. Klae 
ger, vice-president in charge of T\ 
commercial and industrial film pro 
duction. 

Prior to joining Transfilm, Don- 
oghue was unit and business man- 
ager for the domestic section of 
Cinerama Holiday for Louis de Ro- 
chemont, with whom he was asso 


ciated for five years. 


SCREEN MAGAZINE 














British Camera Ace Joins 
Fred A. Niles Productions 


* Appointment of Jack Whitehead 
as director of photography and 
head cameraman of Fred A. Niles 
Productions, Chicago has been an- 
nounced. 

A cinematographer with consider- 
able international background of 
experience, Whitehead was we 
comed by Stafford Barff, director 
of the British Information Services 


Chicago office, at a luncheon in his 
honor last month. 

Whitehead has 30 years of fea- 
ture film production experience. He 





Jack Whitehead . . . talent import 
joins Chicago production firm. 


has worked on such notable films as 
Hamlet, Mogombo, The 39 Steps 
and Red Shoes. He is a founder 
member of the British Society of 
Cinematographers. 

Whitehead’s past affiliations in- 
clude British International Pictures, 
British and Dominion Pictures, 
Paramount (Paris), where he 
worked on bi-lingual films; Gau- 
mont-British (later J. Arthur 
Rank), the British military services, 
MGM (Great Britain), and most 
recently Cinetone Studios, Amster- 
dam. 

As a freelancer, Whitehead photo 
graphed 26 half-hour American tel 
evision films produced by Arthur 
Dreifuss and an Eastman color film. 
The Creation of the Earth, for Lire 
magazine's World We Live In series. 


t 


Albert F. Cook Appointed 
to Creative Staff of Atlas 


® Albert F. Cook has been added to 
the creative staff of Atlas Film Cor- 
poration, Oak Park, Illinois. accord 
ing to L. P. Mominee, vice-president 
and general manager. 

Cook was initially assigned to the 
Detroit area where he will assist in 
serving the growing number of Atlas 
accounts. Cook’s experience in the 
audio-visual field covers some 15 
years. He has a background in ad- 
vertising, sales promotion and mer- 
chandising. 
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As in all things . . . specialization is the key 


YOUR ASSURANCE OF to better products, That's why Color Re- 


production’s 17 years of specializing exclu- 


BETTER 16mm PRINTS sively in 16mm printing has earned this 


company a reputation for guaranteed film 






quality which is the Standard of the 16mm 
Motion Picture Industry, The cost of your 
production alone merits the finest quality 
color prints obtainable! This year, let Color 
Reproduction Company make your lo6mm 
Color Prints! 


REPRODUCTION COMPANY 


7936 Santa Monica Blivd., Hollywood 46, California 
Telephone: Hollywood 4-8225 
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Balen Filme 


A DIVISION OF RAPID GRIP AND BATTEN LIMITED 


1640 THE QUEENSWAY 
TORONTO 14 ONTARIO 
TELEPHONE CL 8-7e41 


RIGHT OFF THE REEL: 


certainly receive strong consideration in next 


year s Awards. 


Far More Than a “Tour” of Marineland 

Lest the millions of visitors to Marineland 
fear that The Miracle of the Ree} is merely a 
tourist's eye view of the oceanarium and _ the 
leaping porpoises, they can be assured that there 
is litthe resemblance aside from the fact that 
both are concerned with sea-life. The film’s spe 
ial task is to record the beginning of life of many 
creatures of the Florida reef—the octopus, squid, 
coral shrimp sea horse jelly fish, seaturtle, and 
to follow them as they grow, spread and find 
food or become food. 

inhancing this story of the sea is an original 
music score by Clinton Elliott who has been 
judged one of our finest young composers. Color 
processing is by Tri Art Color Corp. Joe Julian 
is the narrator Vad 


Report More Than 62'2 Million Viewers of 
Union Pacific Railroad Pictures During ‘55 
* More than 62! 


pictures from the Union Pacific Railroad's 


million persons saw motion 


library of industrial films during 1955. The com 
pany chalked up ten thousand showings between 
the first of 1955 and last August when a Union 
Pacific film was screened at the West Side Rotary 
Club at Manitou Springs, Colorado. 

Union Pacific has a film library of 40 subjects 
and 1200 prints dealing with agriculture, safety 
and western travel that are loaned gratis to clubs 
and television stations throughout the nation. 
\udience reports indicate that the films have 
been of aid in educational and tourist promotion 
programs 

With 16'% million viewers, Union Pacific like- 
wise would appear to be giving itself substantial 
promotional aid as well, 


ilinois Central Magazine Reports on 
Growth of Audio-Visual Under Hawkinson 


* Recognition of the important and extensive 
use of audio-visuals at the Illinois Central Rail- 
road was provided in an editorial report on the 
department headed by John T. Hawkinson in the 
February issue of the ILLinois CenrraL MAGA 
ZINE. Hawkinson is Ilinois Central's audio-visual 
manager, 

Che company magazine story points out that 


though the a-v department's principle occupation 


(CONTINUED ON THE OPPOSITE PAGE) 








Synchronous Motor Drive for 


16mm Projectors 


Especially designed to drive all Bell & Howell, Ampro 
and Victor 16mm projectors at synchronous speed 
The synchronous motor drive can be instantly attached 
to projector and taken off at any time. No special 
technical knowledge required for installation and 
mounting 

The synchronous motor drive is complete with base 
plate, Cannon plug for cable and power switch, and 
a set of reduction gears. 

Write for more details and prices 

Also available on special order. Synch. Motor 
Drive for all Simplex 35mm portable projectors 


ONE YEAR GUARANTEE! immediate Delivery 
Available at leading dealers, or direct. 


CINEKAD 
ENGINEERING COMPANY 
500 West 52nd St., New York 19, N. Y. 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TV EQUIPMENT 


Send for free folder of illustrated Motion Picture and 
Audio-Visual equipment manufactured by Cinekad 








MOTION PICTURE 
STAFF WRITER WANTED 
Experienced motion picture writer for per- 
manent staff position with large established 
commercial producer. Commercial film ex- 
perience desirable. Would require relocating 
in midwest. Send resume of experience and 
personal data. Replies kept confidential. 


Write Box 2-17B 
BUSINESS SCREEN MAGAZINE 
7064 Sheridan Road @ Chicago 26 


the mark of 
excellence in 


commercial films 
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Industrial Processes & Research: Dr. Randle 


k. Dahl School of Business Western Re- 
serve University Cleveland 6. Ohio Cl 
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International: Mrs. W. Parker Craig — Cuya- 
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Public Relations: Robert Denega — Fuller & 
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F. Smith Standard Oil Co. 1100 Midland 
Building — Cleveland 15, Ohio MA 1-7400 
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School Lyman Circle Cleveland 22, Ohio 

YE 2-1340 

Teaching & Classroom Secondary & College 
(Includes Music): Lewis F. Cowgill — Parma 
Senior High School — Parma, Ohio — 6285 
West 54th Street Parma 29, Ohio rt 
L-5400 

Travel: W. B. Reynolds 
Co. 750 Huron Road 

NA 2-9900, Ext. 4548 
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HIGHT OFF THE REEL: 


is the production ot audio-visual aids, Hawkin 
son also purchases ready-made motion pictures 
and sound slide programs and adapts them to 
the needs of the railroad, maintains a library 
that contains hundreds of motion pictures, sound 
slidefilms, dise and tape recordings for use 
throughout the system and runs a presentation 
service which arranges complete film showings. 

As part of his production activity, Hawkinson 
acts as a consultant to the railroad’s many de 
partments in planning visual aids which may 
pictorially analyze problems or serve in training 
phases. 

The film library distributes motion pictures 
and other a-v aids to groups on and off the rail 
road's territory, the article notes. Some of these 
Movies have been seen by almost il million people 


in the railroad’s territory Vad 


Kodak's Research Chief Notes Films’ Need 
in Color TV; Wide-Screen “Here to Stay” 
7 Spe aking on “New Developments in Photogra 


phy” to members of the Rochester Engineering 
Society, Dr. Cyril J. Staud, Eastman Kodak 
\ ice president in charge of resea;re h made maine 
interesting references to trends in motion picture 
production last month. 

“It now appears that the big screen is here to 
stay. Three-D had its rise and decline, both of 
which were rather abrupt, Three-D may well not 
be seen again to any significant extent for some 
time” according to the Kodak research chief. 

Dr. Staud remarked that results of the motion 
picture industry's experimentation in larger 
size negatives and, in some cases, larger-size 
films in the projectors have been “definitely 
favorable.’ 

He cited technical gains in black-and-white 
films for television, adding that “it is further 
anticipated that with the rise of color television, 
films will play more iunportant part than has 
been the case in black-and-white television.” & 


Wisconsin’s Library of 4,296 Films Gets 
Statewide Push with 26,000 Catalogues 


* Wisconsin school teachers now are being 
guided to a library of 4,296 educational motion 
pictures by a new, 225-page catalogue being 
mailed out by the University of Wisconsin Ex 
tension Division's Bureau of Audio-Visual In 
struction (BAVI)i. More than 26.000 copies of 
the catalogue were distributed as the LW Exten 
sion Division celebrated its 50th Golden Jubilee 


anniversary. bad 
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5.0.5. WILL ACCEPT YOUR OLD CAMERA OR SUR 
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Pictures that look good 


merit, but the Big Payoff 
that counts for sponsors 
of Ganz Productions 


is results on the screen. 





may please judges of artistic 


Gelling action uith 
motion pictures or slidefilms 
that move people or products 
is a Ganz objective that 
for 36 years has brought 


our clients results. 


WILLIAM J. GANZ COMPANY, INC. 


PRODUCERS AND DISTRIBUTORS 


OF MOTION PICTURES, SLIDE FILMS 
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40 East 49th Street 


New York 
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me DUAL READER 


NOW AVAILABLE FOR OPTICAL 
AND MAGNETIC SOUND! 


The Dual Reader which was received with such enthusiasm 
by film editors is now available for both optical and mag- 
netic sound reproduction. Edit picture with double system 
magnetic or Magnastripe, or check an optical print against 
@ magnetic track. For 16mm and 35mm. 


Send for descriptive literature. 


THE CAMERA e MART, Inc. 


1845 Broadway at 60th St. Phone: Circle 6-0930 
NEW YORK 23, NEW YORK CABLE: CAMERAMART 





AUDIO-VISUAL PROGRESS ON THE INTERNATIONAL SCENE 


Norway Forms First National Audio-Visual 
Association to Help Develop a Wider Use of Media 


ORWAY has established her 

first national audio-visual aids 
association, the Norsk Audio-Visuell 
Forening (NAViFo). The new or- 
ganization, in which two Ameri- 
cans played key advisory roles, was 
founded at a meeting of 130 persons 
representing Norwegian industry 
and education, in Oslo, February 2. 
\ first general meeting was held on 
February 23. 

Open to all Norwegians who are 
interested in audio-visual aids and 
their promotion, NAViFo will pro 
vide a common meeting place for 
users and those producing and deal 
ing in audio-visual materials and 
equipment, 


Fourteen Goals on the Agenda 


Fourteen primary aids to be 
maintained by the new association 
indicate its scope: 

(1) Regular meetings so as to 
enable mem be rs to become “ac 
quainted and discuss common prob 
lems, criticize and improve aware 
ness of quality. (2) Workshops and 
seminars, training of projectionists 
improvement of integrated applica 
tion of all visual aids. (3) Registra 
tion of available l6mm films. (4) 
Supply information on new tech 
niques, new equipment, new films, 
etc. (5) Publishing of news-letters 
and periodicals. (6) Planning of 
adequate premises for use of pro 
jected materials. 

(7) Establishment of AVA cen 
ter comprising available literature. 
(8) Sectional work looking after 
specialized interests. (9) Planning 
of audio-visual information centers 
within schools, organizations, ete. 
(10) Film Festivals. (11) Work for 
customs exemption for audio-visual 
materials and equipment. (12) Es. 
tablish and maintain contact with 
interested bodies abt oad and at 


* * 


Freeberg to Ad Staff 
of United World 


* Appointment of Don 
Freeberg to the adver- 
tising and sales promo- 
tion staff at the New 
York headquarters of 
United World Films, 
Inc. has been announced 
by James M. Franey, 
president. Freeberg pre- 
viously handled adver- 
tising for American 
Cabinet and Billiard Co. 
and has edited sports 





magazines. 


BUSINESS 
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41 WEST 47 STREET . 


home. (13) TV in information and 
education. (14) Establishment of 
tape library and tape reproduction 
center. 


Evidence of World Interest 


Coming in the rush of evidence 
of a world-wide quickening of au- 
dio-visual activity, the story of 
NAViFo’s founding is a strong “ex- 
hibit N” testifying to the maturing 
nationwide interest in audio-visuals 
in one European country. It also is 
another instance of international 
cooperation for the extension of a-v 
media, The story: 

Specialist groups and societies 
for the advancement of film fo 
l6mm producers, for still camera- 
men and other a-v segments had 
existed in Norway, some of them 
for several years, but there had been 
no central, unifying force organized 
specially and entirely to lead and 
propigate a-v interest, application 
and industry. 


From This Small Beginning .. . 


During 1954-55, Professor Wil- 
liam Gnaedinger of Washington 
State College, in Norway as a Ful- 
bright scholar, got to talking with 
Norwegian audio-visualists. Early 
in 1955, these conversations resulted 
in seven a-v leaders forming a pri- 
vate club to compare notes and dis- 
cuss common problems — on a reg 
ular basis. 

Benefiting from these regular 
meetings, the members were in- 
spired to investigate the possibilities 
of forming a national society. Prior 
to their little club, those who now 
were cooperating members had been 
individuals trying to cope with 
problems too big for them. Togeth- 
er, they had learned from each oth- 
er. They reasoned that all the other 
Norwegians attempting a-v work in 
dividually or in small, uncoordi- 
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nated groups, could benefit from a 
communicative unity. 

To learn whether the idea of a 
nation-wide would be 
welcomed, each of the original club 
members sounded out their respec- 
tive fields. Traveling around Nor- 
way, the club members found that 
audio-visual workers needed aid. At 


association 


plants. schools and other organiza- 
tions, they discovered people were 
experimenting, wasting time trying 
out different cataloguing and stor- 
age systems. frustrated because they 
knew the a-v material they wanted 
was available but they did not know 
where to obtain it. Films might 
abound somewhere — unregistered 
or on loan from some unheard of 


library but how to get them? 


Widespread Interest Is Shown 


It was noted that many teachers, 
extension service agents, plant em 
ployees had attended audio-visual 
promotional courses. They were 
eager to make use of audio-visuals 
but were not granted the necessary 
funds to obtain materials. Once a-v 
materials were acquired, adminis- 
trators made scant effort to facili- 
tate their use, to en ourage such ac 
tivities or to give recognition to 
those who used audio-visuals to ad- 
vantage. 

These findings bespoke the need 
for a central body which could pro- 
mote a widespread acceptance of 
the media, supply openings for in 
formation and experience and ac- 
quaint the users with sources for au- 
dio-visual materials. Users could 
turn to such an association for ad- 
vice on teaching problems. 


Organization Effort Is Begun 

The small beginning-group sent 
out a circular letter to all headmas- 
ters and people who had attended 
audio-visual aids promotional 
courses, asking if these persons were 
interested in participating in a meet- 
ing to discuss the establishment of 
a national audio-visual association. 
Affirmative replies were received 
from all parts of Norway. 

Soon, the founding group was 
very busy — conducting frequent 
meetings, drafting sub - regulations 
and forming the scope of opera- 
tions. Deciding that experienced as- 
sistance was needed, the group en- 
listed Howard Kresge, industrial 
training specialist for the United 
States Foreign Operations Admin- 
istration in Paris. 

This was a logical selection, as 
Kresge, functioning as liaison and 
consultant to the European Produc- 
tivity Agency, had shown his in- 
terest and capacity in dealing with 
the kinds of problems faced by the 
Like 


new organization. Professor 
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Gnaedinger, Kresge also is a Wash- 
ington State College man. At the 
college, he directed the selection and 
review of hundreds of U.S. train 
ing films that went into the over 
seas Mutual Security productivity 





program, In connection with his 
more recent work with the newer 
EPA, Kresge served BuSsINESS 
SCREEN as roving editor, bringing 
our readers a roundup coverage of 


this tremendous a-v program aiding 


Norway’s audio-visual enthusiasts meet to organize for group action. 
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economic rehabilitation in all of 
Europe. 

Norway had shared in developing 
the productivity program, using 
some 450 films in the first phase of 
the postwar training period. Norwe 
gians subsidized purchase of 4,280 
prints of films which the Technical 
Assistance program initially pro 
vided and synchronized — one of 
the steps toward the present Europe 
self-sustaining character of the 
EPA. In 1954, the films provided 
were transferred to the Norwegian 
Productivity Center. The centralized 
distribution of films in the produc 
tivity program increased interest in 
informational films and probably 
hastened the idea of a national a- 
association. The Norwegian Produc 
tivity Institute is a major partici 
pant in the new association 

With Kresge’s assistance, pla ns 
were finalized and February 2 was 
fixed for the exploratory meeting at 
the Ruselokka primary school in 
Oslo, Johannes Helgheim, director 
of schools of south Norway outlined 
to newcomers the purpose of the 
meeting, explaining why the small 
group had suggested a national a-s 
association, 

It was unanimously agreed to 
form an association, rules were dis 
cussed in detail and an executive 
board was elected, The many fields 
from which the board members 
were drawn reflect the association's 
These officials include: 

Hakon Somerset, 


at the Majorstua pri 


“ ide bol! cope 

President 
headmaster 
mary school, Oslo (1500 pupils) 
chairman of the Society of Head 
masters, chairman of housing so 


Vice 


achool teachers; 
Mrs. Inga Millar 
Audio - Visual Department, Norwe 


cieties for 
President 
gian Productivity Institute; Secre 
tary Lars Grimelund Kjeltsen 
head, Audio- Visual Department 
Ministry of Agriculture; Cashier 

Arne Melsom, public 


ficer at Christiania Spigerverk (re 


relations of 


portedly the largest wire-drawing 
plant in Scandinavia). 

Other 
lor Arnevaag, director, National 
Safety Council; Olav Kvalheim, 
headmaster, Ruselokka primary 
school, Oslo (1300 pupils), and Dr 


Arne Bruusgaard, head doctor, 


b oat d members ine lute 


State Labor Inspectorate, 
The board called the first general 


5, which fea 


meeting on February 2 
tured a demonstration of magnet 
recording and the many possibilities 
it furnishes for economical synchro 
nization in the Norwegian Produc 
tivity Institute. Films with mag 


netically recorded commentaries 
were issued to borrowers together 
soundhead ittach 


ment yy 


with magnetic 





































OUR SALESMAN 


Weve put our trademark 
character “Ready Reela, 
in a stamp because thats 
how we sell. . . through 
the mail. He's our only 
salesman on the road 
and helps keep our low 
“Southern” overhead way 
down. 


“Ready” is the front man 
for the “South's largest 
complete motion picture 
company.” Reela Films, 
with two huge air- 
conditioned studios, fully 
equipped & permanently 
staffed Animation, Sound, 
Editing & Processing De- 
partments .. . gives you 
complete one-stop service 
from creation of story 
boards to final prints and 
distribution. 


Contact us on your next film pro- 
duction let us show you how 
you can get a better job faster for 
less 


WRITE, WIRE PHONE TODAY 


Affiliate Wemetce Theatres « WTV) inc 


—_—- 


17 N.W. THIRD STREET 
MIAMI, FLORIDA 


Phones FR 4-2108 ~ FR 4-6262 








Free! 


INFORMATIVE 
|= tele). 4 & —s ae 





“THE > 
FILM * 
DOCTORS” 


Shows you how to reduce print costs and get superior 
performance and protection for your film 


Rapid Film Technique's 
process restores used, worn film 


guaranteed RAPIDWELD 


.. removes scratches. 


RAPIDTREAT protects new film indefinitely. These pro- 
cesses have saved thousands of film dollars for top-name 
clients, precious hundreds for smaller accounts. 


Add hundreds of showings to any film! Cut costs 


drastically! 


WRITE FOR THIS FREE BOOKLET ON FILM CARE TODAY! 


ip 


37-02F 27th Street, Long Island City 1, N.Y. ST 6-4601 








NEW AUDIO-VISUAL EQUIPMENT 


Recent Equipment Developments for Projection of Visuals 


Automatic Slide Projector 
Announced by Bell & Howell 

* The TDC-Robomatic, a new, fully 
automatic slide projector, has been 
announced by Bell & Howell Com 
pany. The operator may be seated 
away from the projector while it 
shows a series of 30 slides. 

Robomatic has an automatic cy 
cling device which enables the user 
to pre-select any length of time for 
his slides to be shown on the screen 

from 5 seconds to l1'4 minutes 
It also can be operated by remote 
control, or the slides may be pro 
jected manually, During automati 
operation, the cycling device pro 
jects one slide after another at any 
pre selected interval. 

Another advantage is the ability 
to intentionally shorten the screen 
time of a single slide (by pressing 
the remote control button) without 
changing the screen time for succes 
sive slides, The projector operates 
either in forward or reverse—manu 
ally or automatically. 

All operating controls are 
grouped and illuminated at the back. 
The slide tray loads on the right 
side. TDC Selectrays accommodate 
any type of slide-mount. Different 
types may be intermixed in the same 
tray. 

When no slide is in the aperture 
during operation, the shutter re 
mains closed, eliminating a white 
screen between slides, The projector 
is equipped with a 500-watt lamp. 
Kither a 300 or a 


can be accommodated. Corner il 


750-watt lamp 


lumination is 93° of the picture 
center brightness. A 5-inch £/3.5 
lens is standard equipment. 
Projector and case weigh 21', 
lbs. The projector alone weighs 16)» 
lbs. Of die-cast construction, the 
PDC Robomatic is priced at $139.50 
(with the automatic cycling device) 


. + 


Three New RCA 
Accessories 

® RCA audio-visual dis 
tributors are now offer 
ing three accessories for 
l6mm sound projectors. 
These include an auto 
matic cable-rewind de. 
vice; a line-voltage boos 
ter (to provide constant 
sound, picture opera 
tion), and a_ portable 
case to house all com 
ponents for a sound sys i.) Wi 


tem 


BUSINESS 


Here's the new “gold-plated” projector 


New “Gold-Plated” Slidefilm 

Projector for Wide-Screen Use 
* Wilding Picture Productions, Inc. 
has announced the development of 
a new double-frame slidefilm proje« 

tor, which is believed to deliver 
more screen light than any other 
device of its kind available today 
and which makes possible the use 
of wide-screen proportions with 
slidefilms. 

Under normal conditions the pro 
jector (parts of which have been 
gold-plated to make its appearance 
in keeping with its performance) 
will deliver over 2.000 lumens of 
light at rated lamp voltage, and with 
certain lens combinations will de 
liver to the screen more than 3,000 
lumens of light. This is several 
hundred percent more light output 
than the usual slidefilm projector 
provides and accounts for the 
brighter picture. 

This “Gold-Plated Projector” 
makes the use of theatre-size slide 
film images (up to 30° wide) en 
tirely feasible. In fact, the unusual 
amount of light, plus the very fast 
indexing or picture changing, which 
is accomplished horizontally rather 
than vertically, in effect makes an 
entirely new medium of slidefilms 
and to a large degree eliminates the 
necessity for glass slides. 


The new equipment was first 


Roger Wade can make 


sell 1t* better! 


Roger Wade Productions 


if street New York | 


Wor phone Clrele 7-6797 


SCREEN MAGAZINE 











used on Decorama, a full color spec 
tacular home furnishings show now 
on tour throughout the country. 
Decorama was produced for Libbey 
Owens-Ford Glass Company in co 
operation with Paul MacAlister & 
Associates. 

The “Gold-Plated Projector” was 
developed by A. J. Bradford, mana 
ger of Wilding’s Customer Services 
Department and is manufactured by 
Commercial Picture Equipment, Ine. 


« * * 


Sylvania Projection Lamps Held 
Influence on Equipment Design 
*A new type projection lamp 
called Tru-Focus, which will permit 
new design concepts in motion pi 
ture and slide projectors, has been 
demonstrated by Sylvania Electric 
Products, Inc. 


light. the lamp can be focussed with 


Providing greater 


complete accuracy 

lhe new projection lamp will 
burn in any position ine luding hori 
zontal or base down. For this rea 


son, and because it is far more 


7 





Tru-Focus lamp is only 4” high 


compact than previous lamps (only 
four inches high, including socket). 
the lamp opens up new fields in 
projector design. 

In demonstrating the Tru-Focus 
lamp to a group of projector manu 
facturers at the Waldorf-Astoria in 
New York last month, Sylvania un 
veiled several projector models of 
radical design. The models, resem 
bling small portable radios, were 
only about three inches high, and 
could be carried like a purse. No 
separate carrying case was required. 

According to George (. Connor, 
general sales manager, photo-lamps, 
for Sylvania, some of the advan 
tages of the Tru-Focus lamp result 
from a socket of unique construc 
tion which is used with the lamp. 
Lamps inserted in the new sockets 
automatically snap into prefocused 
alignment. This provides perfect 
alignment with the projector s opti 
cal system to assure precision light 


position, 
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lo insure that the Tru-Focus lamp 
is positioned with absolute accuracy, 
a key is built into the lamp’s base. 
This key inserts into a slot in the 
lamp’s socket, locking the lamp into 
exact position. The base contacts 
are silver coated for positive ele 
trical contact. To further assure pre 
cise opt al alignment. the socket is 
equipped with 18 die-formed metal 
fingers which hold the lamp’s base 
securely, regardless of burning posi 
tion or severe vibration. 

Specifications of the new lamp 
which comes in 300 (Type DGA; 
and 500 watt (Type DGF) sizes are 


as follows: average life in hours 


25; overall length——4 inches: rated 
lumens: 300 watt type—7200 (at 
SLSOK color temp.). 500 watt type 

2750 (at 3250K color temp) 
Price per lamp of the ly pe DGA 
(300 watts) is $3.25, Type DGI 
00 watts) is $4.25. Both must be 
used with forced cooling 

The lamp Was developed by Syl 
vania engineers as a result of dis 
cussions held two vears ago with 
projector manufacturers on the sub 
ject of design and construction 
problems. At that time it was 
stressed that the light source has 
been the chief bottleneck in de 
signing a more compact, more mod 
ern projector. The Tru-Focus lamp 
is Sylvania’s answer to that prob 


lem, Mr. Connor said, Ud 


| 
Experienced 
hands 
have no 


ubstitute 








Here's 
REEL 


Your projector 


News! 


your film . 


converted in a matter of minutes 
into an automatic projector per 
mitting continuous showing 


Yes, your standard 16mm pro 
jector with the use of CineSales 


Reel will tell 


your sales story 


effortlessly and automatically 
without intermission or rewinding 


after each showing. Film is re 


wound while in operation 





For the REEL Story... 
Write: 

















it's Dependable! Engineered, 
Designed and Styled for depend 
able performance and maximum 
safety for your film 


it's Portable! Compact, light 
weight, the CineSalesReel may 
be carried attached to your pro 
jector or as a separate unit 


easily attached within seconds 


it's Proven! Operating effi 
ciently with 400 feet or less of 
either color or black and white 
film, hundreds of CineSalesReel 
are now selling for scores of 
national concerns, at Exhibits, 
Trade Shows, Training & Sales 
Presentations, and Point of Sale 
Displays 


Models available for Bell & Howell 
see illustration) RCA, Ampro, & Victor 


BUSCH FILM & 
EQUIPMENT CO. 
212 S. Hamilton 
Saginaw, Michigan 





walter eng 


Your Preferred Market Place 


el inc. 
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i. 
Library 


A SUPERB COLLECTION OF 
MOOD AND BRIDGE MUSI¢ 

















For Details Write 


AUDIO-MASTER Carp. 
17 East 45th St. « New York 17, N. Y. 


Isold 


A beautiful script for titles 





These lines set 
in 60 point size 


Available in 36, 46 
60 and 72 ot. sizes 


One of many typefaces available in Knight Studio Titles 


KNIGHT STUDIO 


159 East Chicago Avenue, Chicago 11, Illinois 








a 
Ray Lytton 
PRODUCTIONS 
* Mation Pictures 
* Slide Films 
Lisle, [lingis 








+s Phone: Downers lirove 285! y 





. 


for these who want 


> 
. 


. 
>. 


films 


of distinction 


SAM ORLEANS PRODUCTIONS 


—EXPERIENCE SINCE 1914— 
550 tiftth evenve B 


new york 36, ". ¥ c 


‘ 
¢ 211 w. cumberiend 


knoxville, tenn. 


Hollywood model Carol Brewster adds to the flannel-board lineup of audio 
and visual tools demonstrated at the Los Angeles’ Sales Executive Club. 


“More Effective Training With Audio-Visuals’ 


sper ialized sales, 


NOUR TONS of highly 
| training, advertising and public relations 
visual tools of every conceivable type, size 
and shape were shipped from all parts of the 
United States for demonstration by Douglas F. 
George, guest speaker in a recent presentation 
before the Los Angeles Sales Executives Club. 
H. G. Rogers, president of the club and vice 
president of the Coca-Cola Bottling ¢ ompany of 
Los Angeles presided at the meeting. 

George, president of Douglas George and 
Associates, held the attention of a capacity au 
dience of more than 400 in the Biltmore Hotel 
Ballroom with the unusual array of equipment 
ind visual techniques. Among the persuasion and 
training tools used by George were the newest 
developments in wide screen motion picture and 
automatic slide film equipment. George also illus 
trated the uses of reat projection equipment, 
closed circuit television (on which he was intro 


duced) flannel boards 


chures and packaged sales meetings, suitcase 


charts unique bro 


size motion picture repeaters wireless micro 
Below: speaker Doug George (left) checks screen 
while program aides Don Smith (CPE), Carson 
George and Dale Ecklund operate part of four tons 
of a-v equipment used for Sales Executives’ show. 


phones for public address systems, black light, 
special portable teleprompter equipment, dual 
lOmm equipment, ete. 

The presentation was held on a theatrical-size 
portable stage complete with lights, curtains, 
fast-folding screens and control board. From this 
stage and from behind a fast-fold portable pod- 
ium George expanded on some of the revolution- 
ary new techniques available for obtaining max- 
imum impact and penetration. These included 
public relations and sales films with the “new 
look” for maximum utilization and distribution, 
automation of visuals, extreme flexibility and 
portability of equipment, etc. “This is of extreme 
importance ’, said George, “since it allows the 
busy executive to take a_ well-planned, hard- 
hitting, ‘persuasion package’ out into the field. 

Rendering an able assist onstage was Don 
Smith, sales manager of Commercial Picture 
Equipment Company of Chicago. Backstage were 
John T. Brady, Jr., public relations man and 
writer on George’s staff, Dale Ecklund, slide film 
writer and director, and Carson George, who 
heads up the slide film production and photo- 


graphic departments. 4 





Educational * Travel * Sport 


CHELMSFORD 
MASSACHUSETTS 


“Quality Is Our Master’’ 
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Deitch New Creative Supervisor 
of Robert Lawrence Productions 
*Gene Deitch has joined Robert 
Lawrence Productions as Creative 
Supervisor. He will supervise ani- 
mation in New York for the com- 
pany’s affiliate in Hollywood, Gran- 
Animations Inc. In 
addition he will participate in live 


tray-Lawrence 


action film production toward devel- 
oping new ideas combining anima- 
tion and live action techniques. 

Gene Deitch formerly was with 
Storyboard, Inc., and was for four 
years Supervising Director of UPA- 
New York. 

He is the winner of many Art 
Directors’ awards for such anima- 
commercials as Jello-Busy Day, and 
was animation director of the cur- 
rent “Harry and Bert” 


Piel’s Beer. 


spe its for 


* * ° 


Capuzzi To Ganz’ Organization 
* William J. Ganz, president of the 
Institute of Visual Training, Inc., 
has announced the staff appoint- 
ment of Vincent J. Capuzzi to the 
Free-Loan Film Department. Mr. 
Capuzzi, formerly manager of 
United World Free Film Service De- 
partment, will work directly under 
Mr. Ganz in the circulation and pro- 
motion of sponsored films. 
* * * 

Dwinell Grant Now Free Lance 
* Dwinell 
director and vice-president of Stur- 
of New 


York City. Grant now is freelancing 


Grant has resigned as 


gis-Grant Productions. Ine. 


as a motion picture scriptwriter, 


storyboard artist and production 


consultant in the field of science. 

While with Sturgis-Grant he did 
research and script work on a num- 
ber of science films, including Em- 
bryology of the Ear for the Amer- 
of Ophthalmology 
and Otolaryngology, 
the Aorti« 


ican Academy 
{nomalies of 
irch for Squibb and 


BUSINESS SCREEN EXECUTIVE 


Myasthenia Gravis for Hoffman- 
LaRoche. Inc. 

Previous to his association with 
Sturgis-Grant Productions, Grant 
was art and animation director for 
Willard Pictures, of New York City. 

> * * 
Sobel Opens New York Offices 
® Stanford Sobel. one of the better 
known free lance scriptwriters, has 
opened new offices at 103 Park Ave 
nue, New York. 

During the past ten years, Stan 
Sobel has written scripts for prac- 
tically every important commercial 
film producer in the country. More 
than a score of his films have been 





Stanford Sobel 


award winners at such major film 
festivals as Cannes, Edinburgh, To- 
ronto, Cleveland, Boston, and the 
Golden Reel. 

The new offices, conveniently lo 
cated just a block from Grand Cen- 
tral Terminal, include a script 
conference room, private office, and 
reception area, 

Mr. Sobel, not long ago, repre 
sented the viewpoint of the writer 
on a panel discussion at the Nation 
al Visual Presentation Association. 
He is a member of the Dramatists’ 
Guild, Author’s League of America, 
New Dramatists’ Committee, and 
American Management Association. 





MATTES ® INSERTS @© FADES ® DISSOLVES 


WIPES © SUPERIMPOSURES 
MOTION PICTURE & TELEVISION 


OPTICAL EFFECTS 
35mm or 16mm 


BLACK and WHITE 
or COLOR 


SPECIALIZED TITLES 
RAY MERCER & CO. 


ESTABLISHED 1928 


PHONE OR WRITE FOR SPECIAL PHOTOGRAPHIC 
OPTICAL EFFECTS CHART & INFORMATION 


4241 


NORMAL AVE., 


HOLLYWOOD 29, 
NOrmandy 3-9331 


CALIF. 





COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 


CAMERAS 


MITCHELL 
lémm 

35mm Standard 
35mm Hi-Speed 


35mm NC © 35mm BNC 


BELL & HOWELL 


Standard * Eyemo ® Filmo 


ARRIFLEX 


lémm © 35mm 


WALL 


35mm single system 


ECLAIR CAMERETTE 


35mm © 16/35mm 
Combination 


AURICONS 


all models single system 


Cine Kodak Special 
Mourer ® Bolex 
Blimps * Tripods 


DOLLIES 


Fearless Panoram 
Cinemobile (CRAB) 


Platform © Western 


3 Wheel Portable 


LIGHTING 


Mole Richardson 
Bardwell McAlister 
Colortran 

Century 

Cable 

Spider Boxes 

Bull Switches 
Strong ARC-Trouper 
10 Amps 110V AC 5000W 
2000W .750W 
CECO Cone Lites 
(shadowless lite) 
Gator Clip Lites 
Born Doors 
Diffusers 

Dimmers 

Reflectors 


WE SHIP VIA AIR, 
RAIL OR TRUCK 


Ramen C 


FROM ONE source 


EDITING 


Moviolas © Rewinders 
Tables ® Splicers 
Viewers (CECO) 


GRIP EQUIPMENT 
Parallels * Ladders 

2 Steps © Apple Boxes 
Scrims © Flags 

Gobo Stands 

Complete grip equipment 


SOUND EQUIPMENT 
Magnasync-magnetic film 
Reeves Magicorder 

Mole Richardson Booms ond 
Perambulators 


Portable Mike Booms 


Portable Power Supplies to 
operate camera and recorder 


ri 


GAMERR EQuiement ©. 


Dept. S-3-19 - 315 West 43rd St., New York 36, N.Y. 











CRAIG BIG SCREEN MOVIE VIEWER 


a q * Large (3'/, x 4'/, in.) hooded screen 





Flat field projection lens and 
ground & polished condenser lens 


Rotating optical prism shutter 
Stainless steel film guide 

Left to right film travel 

Automatic lamp switch 

Built-in frame marker 

Focusing and framing adjustments 


75 watt projection lamp 


449.50 for 16 mm. or 8 mm. model 


it's complete! 


it’s portable! 


the 


CRAIG PROJECTO-EDITOR 


@ Big Screen Craig Movie 


Viewer 


@ Folding Geared Rewinds 
(400-ft. capac.) 


@ Craig Master Splicer 


@ Complete with carry case 


Write for illustrated literature, KALART, 


PLAINVILLE, CONN 





DEPT. BS-3 
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NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


__EASTERN STATES 
* CONNECTICUT * 


Kockwell Film & Projection 
Service, 182 High St., Hartford 5 


* MASSACHUSETTS « 
Cinema, Ine., 234 Clarendon St. 
Boston 16. 


* NEW JERSEY « 
Slideeraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 


Association Films, Inc., Broad at 
Elm, Ridgefield, N. J. 


* NEW YORK « 

Association Films, Ine., 343 

Madison, New York 17. 
Buchan Pictures, 122 W. Chip- 

pewa St., Buffalo. 
Comprehensive Service Corp., 

245 W. 55th St., New York 19 
Crawford, Immig and Landis, 


Ine.. 200 Fourth Avenue, New 
York 4. New York 


The Jam Handy Organization, 
1775 Broadway, New York 19 
Ken Killian Co. Sd. & Vis. Pdts. 
17 New York Ave., Westbury 

N.Y. 

5S. O. 5. Cinema Supply Corp.., 
oU2 W. 52nd St., New York 19. 

Training Films, Inc., 150 Wee 
Ath ok New York 19 

Visual Sciences, 599BS Suffern 


* PENNSYLVANIA « 
The Jam Handy Organization, 
Gateway Center, Pittsburgh 22. 
J. P. Lilley & Son, 928 N. 8rd 

St., Harrisburg. 
Lippincott Pictures, Inec., 4729 
ow St., Philadelphia 39. 


¢ WEST VIRGINIA « 
B. 5S. Simpson, 818 Virginia St 
W., Charleston 2, PH 6-6731. 


SOUTHERN STATES 


* ALABAMA « 

Lewis M. Stone, Projector Serv- 
ice. “Specialized in 
1409 Ford Ave., Tarrant City 7, 
Ala. 


* FLORIDA « 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


* GEORGIA « 
Colonial Films, 71 Walton St., 
N.W., Alpine 5378, Atlanta, 
Stevens Pictures, Inc., 10) Walton 
St., N. W., Atlanta 3. 


USE 


Service.” 


* LOUISIANA « 
Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 To- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 815 
Povdras St... New Orleans 13. 


Phones: CA 8945 - RA 9143. 


¢ MISSISSIPPI « 
Herschel Smith Company, 
Roach St., Jackson 110. 
* TENNESSEE ¢ 
Southern Visual Films, 687 
Shrine Bldg., Memphis. 
Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville. 
* VIRGINIA « 
Tidewater Audio-Visual Center, 


617 W. 35th St., Norfolk 8, Phone 
Ma 5-1371. 


MIDWESTERN STATES 


* ILLINOIS « 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 


Association Filma, Inc., 561 Hill 
grove, LaGrange, Illinois. 


Atlas Film Corporation, 
South Boulevard, Oak Park. 


The Jam Handy Organization, 
230 N. Michigan Ave., Chicago | 

Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


111) 


* IOWA « 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, lowa. 


* KANSAS-MISSOURI ¢ 
Erker Bros, Optical Co., 908 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N 
Skinker Blvd., St. Louis 5. 


* MICHIGAN « 


Engleman Visual Education 
Service, 4754-56 Woodward Ave.., 
Detroit 1. 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


* OHIO « 
Ralph V. Haile & Associates, 


326 LE. Fourth, Cincinnati 2. 


e OHIO « 


Academy Film Service Inc., 
2110 Payne Ave., Cleveland 
14, 

Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


The Jam Handy Organization, 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 400 West 
First Street, Dayton. 


M. H,. Martin Company, 1118 
Lincoln Way E., Massillon. 


WESTERN STATES | 
* CALIFORNIA « 
LOS ANGELES AREA 
Donald J. Clausonthue Co., 1829 
N. Craig Ave., Altadena 
Coast Visual Education Co., 5621) 
Hollywood Blvd., Hollywood 28. 


Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly. 
wood 28. 


The Jam Handy Organization, 
1402 Ridgewood Place, Hol- 
lywood 28. 


Ralke Company, 829 S. Flower St., 
Los Angeles 17. 


5.0.5. Cinema Supply Corp., 
6331 Holly wood Blvd., Holly’d 28. 
Spindler & Sauppe, 22U! Beverly 
Bivd., Los Angeles 4. 
SAN FRANCISCO AREA 

Association Films, Inc., 351 Turk 
St., San Francisco 2, 

Westcoast Films, 350 Battery St., 
Dan Francisco 11. 

® COLORADO e« 

Dale Deane’s Home Movie Sale» 
Agency, 28 E. Ninth Ave., Den 
ver 3. 

* OKLAHOMA e« 

Cory Motion Picture Equip- 
ment, 522 N .Broadway, Ukla- 
homa City 2. 

® OREGON « 

Moore’s Motion Picture Service. 
83 N. W. 9th Ave., Portland 
9, Oregon. 

¢ TEXAS « 

Association Films, Inc., 1108 
Jackson Street, Dallas 2. 

George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 

* UTAH « 


Deseret Book Company, 4 E. So 
Temple St., Salt Lake City 10. 


THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION 
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Aljac Productions Readies 
Simplified Slidefilm Viewer 


® Manufacture of a new table 
viewer for filmstrips has been start 
ed by Aljac Productions, Ine.. 
35mm filmstrip producers in Free 
port, New York. The Aljac Viewer 
is said to permit greater use of 
filmstrips owned by industry, col- 
leges and schools. 

Intended for use by the salesman, 
service man, teacher or student, the 
Aljac Viewer is described as hav- 
ing: a large, clear illuminated im. 
age; double sproc ket strip-advance 
mechanism ; quick adjustment to op 
timum viewing angle; easy rebulb 
ing; sturdy precision construction: 
streamline styling, compactness. 
Folded, the viewer measures 254 x 
444 x 6%4 inches—making it con 
venient to carry. 

Detailed about the 
Aljac Viewer is available from Alja 
Productions, Inc., 107 N. 
beach Avenue, Freeport, Long Is 


land. New York. 


information 


Long- 


* « * 
Offers ‘Jack-Box’ for Individual 
Listening to Sound Equipment 
A “Jack-Box” containing six out 
put jacks for distributing sound to 
headphones has been announced by 
Language Training Aids, Silver 
Spring. Maryland. 

Plugged into the extension speak 
er jack of a tape rec order or motion 
picture projector, the Jack-Box au 
tomatically cuts off the loudspeaker. 
Thus it serves as an aid to audio- 
visual use in classrooms and voca 
tional training situations: the room 
is kept quiet and no disturbance is 
created for those who may be work 
ing or studying nearby. 

The Jack-Box accommodates up 
to 12 sets of headphones when used 
with Mallory No. 75 phone plugs. 
If it is necessary to serve more than 
12 sets of headphones, additional 
Jack-Boxes may 
the first Jack-Box. 

Further information on this audio 


be plugged into 


device may be obtained from Lan- 
guage Training Aids, 12101 Valley- 
wood Drive, Silver Spring, Mary- 
land, 


SOUND RECORDING 


at o reasonable cost 


High fidelity !6 or 35. 
guaranteed. Complete studio end 


Quality 


laboratory services Color printing 


and lacquer coating 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave. 
Cleveland 3, Ohio 
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DISCUSS THE KODACHROME 


(CONTINUED FROM PAGE 17) 
tive, as we have been using and 
recommending ever since we have 
been printing Kodachrome, and the 
track is made with the correct maxi- 
mum density (1.6 to 2.2 should 
work OK. The recommended den- 
sity is 1.8), we simply make a nega 
tive printing track from the positive 
using a one-to-one optical printer 
and end up with a negative with the 
correct emulsion position. This nega 
tive is then used for printing on the 
new 5269 stock, 

True, it is going to cost a few 
dollars but you end up with a better 
picture, better track, and before 
this time you couldn't buy this 
quality for any amount of money. 
We have made tests and we feel the 
results are very satisfactory. 

There will probably be a few 
positive tracks that may not lend 
themselves to printing and these 
cases will have to be worked out in- 
dividually, but in most cases they 
can probably be solved by rerecord 
ing. 

Just in case this can’t be done, a 
Type A print can be made using 
the old printing track. The worst 
that can happen is that a print on 
Type A would cost a little more 
since the stock costs a little more. 
In any event, the producer is still 
able to get prints, 

A few people may be concerned 
that the new duplicating film may 
give them a color hue which may be 
different, or the better definition 
will show up something they didn't 
see in their print before, etc. Natur 
ally, the color of prints made from 
the new stock will be different and 
better. Unless it is different and bet 
ter it would be perfectly silly to 
bring it out. 


Grain and Definition Improved 
The tests we made with the new 
stock show the grain to be slightly 


PROCESS YOUR OWN 
i6mm & 35mm FILM 








WATSON peveicping Outtit 

* Simple, Uniform, Economical and Speedy! 

* Process up to 200 ft (16-35 or 
70mm film) immediately ! 

* Needs only 1 gal. of solution! 

* Stainless steel tanks, reels, 
acratchproof loader! 

* Guaranteed prices from $459. 

FREE—Processing booklet & 96 pg., 

58th Annual Photo Equip. Catalog— 

write Dept. 8.5. 


BURKE & JAMES, 


Wabast Chicago 4 
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CHANGEOVER TO TYPE 5269 


better, and the definition quite a lot 
better. Such things as foliage and 
green trees instead of being a mass 
of green now show detail. This is 
true in first generation prints, but it 
is especially true in the second gen 
eration prints. 

Here again, if you have a proper 
direct positive sound track you can 
make the proper negative track for 
printing from masters. You can, of 
course, expect a difference in the 
prints you will get, but the whole 
purpose of research is to improve 
products, 


2nd Generation Prints Improved 


Second generation prints made on 
5269 from masters made on 5269 
show a very definite improvement 
over anything we have ever been 
able to produce in the past. 

In fact, we believe that for the 
first time it can be said that prints 
from masters are satisfactory. We 
have done this type of printing in 
the past, but only under protest or 
when it simply had to be done. 
Prints made from masters on 5265 
and then printed on 5269 will not 
be improved. The 5269 must be 
used in both steps to get the im 
proved results. 

Summary of Film Comparison 

To sum up our tests show that 
the new Kodachrome print stoc k No. 
9269 will provide, 1) a better print 
from the original, and a tremend 
ously improved print from a 52609 
master, and 2) an improved quality 
of sound, However, our tests further 
establish that there is no need for 
alarm regarding the use of 5269 
replacement sections in existing 
5265 prints. The picture will be im 
proved, the sound will be better 
but the repair sections will work 


out, bad 
Persons Directs Promotion 
for Circle Film Laboratories 
® Hal Persons has been appointed 
advertising and sales promotion 
manager of Circle Film Laborato 
ries, Inc., of New York, Herbert R. 
Pilzer, president, has announced, 
As part of an expansion move 
Persons joins the 14-year old com 
pany following five years in adver 
tising work on Radio Television 
Daily. He has some 15 years ex 
perien e in the theatrical and tel 
vision fields. 


Transfilm, inc. to Open Branch 
Production Office in Hollywood 
® Transfilm Incorporated will open 
a branch production office in Holly 
wood, The move is aimed at in 
creasing service to advertising agen 


cies with major TV operations. 


few—- SYLVANIA 


CERAMIC BLUE TOP 


PROJECTION, LAMP 





{ 


Sone of the greatest projection 
/lamp developments in 
the iast decade 


} 


Brighter—Ceramic Blue Top won't scratch, chip or peel like 


ordinary painted tops . 


filaments are machine made 


for brighter pictures. 


Cooler—Ceramic Blue Top is bonded to the glass... 


improves 


heat dissipation. 


Longer Lasting—Cooler operation of Ceramic Blue Tops as- 
sures longer lamp life. Another plus: exclusive Sylvania 
shock absorbers protect filaments in larger lamps from 


vibration. 


Ask for a Syivania® Biue Top tor your projector today 


..- your slides and movies deserve the best! 


Sylvania Electric Products Ine., 


YVLVANIA 1740 Broadway, New York 19, N. ¥ 
¥ ... fastest growing name in sight! 


LIGHTING +- RADIO + ELECTRONICS 


TELEVISION ATOMIC ENERGY 


THE “BLUE-CHIPS” OF THE AUDIO-VISUAL FIELD ADVERTISE 
REGULARLY IN THE PAGES OF BUSINESS SCREEN MAGAZINE 





“SCREEN ADVENTURES" 
4 


A catalog of ideas. ‘ WCC ; 


if your organization is not yet tak 
ing advantage of the vast store of 
16mm films available in every sub 
ject area, write for your free copy 
of “Screen Adventures,” a 16- 
page book listing 325 representa- 
tive 16mm sound films. Listed by 
subject, synopsis, source 


lo sed 
mtticid lal 


Throughout the nation, leaders in business 
and industry are using Ampro 16mm Sound 
Projectors to present ideas and stimulate 
creative thinking. Among the firms 

who depend upon Ampro to sell 


ideas, products and services are these: 


© Aluminum Company of America 

© American President Lines 

® Duc-Therm Division of Motor Wheel Corp. 
@ Kendall Refining Company 

@ The Kroger Company 

@ The Procter & Gamble Company 

@ Standard Oli Company of California 


| 


AMPRO CORPORATION 126 
(A Subsidiary of General Precision Equipment Corporation) 
14% Dive nwaty PARE WAY CHICAGO A 


Send my tree copy of ‘Screen Adventures.” 


NAME 


COMPANY 





ADDRESS 


crry ont Stare 





Netherlands’ training group demonstrates “chalk-screen” technique. 


Grey Chalkboard Used for 
Slide Projection in Holland 
* A grey chalkboard is being used 


as a multi-functional projection 
screen by the audio-visual aids cen 
ter for industry and technical edu 
cation Fechnisch Filmeentrum 
The Hague, The Netherlands 

Pleased with the result of the 
“chalk-screen” innovation, K J 
Blaauw of Technisch Filmeentrum 
envisions many possibilitic « for utili 
zation in training demonstrations 
The grey chalkboard’s advantage is 
that its greyness serves as a projec 
tion surface and yet it remains a 
chalkboard 

With the chalkboard screen it’ ix 
possible to make notes, draw arrows 
or other indication marks pertinent 
to the projected image, The demon 
strator can copy parts of objects 
switch off the 


and continue with a 


projected projector 
personalized 
demonstration, using the chalkboard 
in the conventional way 

A large insurance company in 
The Netherlands uses the grey 
‘ halkboard 


employees how to fill in intricate 


system to teach their 


forms: first a slide of a correctly 
filled in form is projected; this im 
age is followed by a slide which 
shows a blank one the projected 
blank form is filled in by a trainee 
Thus, visual training is made active 
instead of passive the trainee a 
tually “gets into the picture 

When a projected slide presenta 
tion is finished, the grey chalkboard 
may continue to hold a chalk “still 
image belore the trainee audience 
The chalkboard 
works with any slide projector with 
a SOO of 


screen technique 
750-watt projector lamp 
according to Blaauw 

Information on the use of the 


“chalk screen” was relayed to Busi 


NESS SCREEN by Howard 5S. Kresge 
of the United States Mission to the 
North Atlantic 


Treaty Organization 





Miami Productions Opens; 
Has Branch in New York 
* Miami Productions, Inc. has 
opened a new studio at 320 West 
Flagler Street, Miami, Florida, and 
New York offices at 15 West 44th 
Street 

Alan Baskin, president of the new 
firm, has had wide experience in 
practically all phases of audio and 
visual communications, including 
theatrical and radio work in Miami: 
radio stage and television in New 


York and Hollywood 


sets and acted as stage manager for 


He designed 
the first production of Susan and 
God, with Joseph Cotton; acted on 
the New York stage and in Holly 
wood films; wrote scripts for many 
radio and television presentations; 
wrote the 
weekly Air Look To 
The Skies; and was a foreign cor 
respondent for CBS in Vienna. 


Les Vegas 


were all considered as a location for 


produced, directed and 


bore ‘ show 


| uscorn and Phoenix 


the new motion picture studio, but 
Vir. Baskin decided on his native 
Miami for the following reasons: 
Miami presents a better opportunity 
for outdoor location work all year 
round parti ularly for color work; 
it is closer to New York by air than 
other locations, and the processing 
of film can be done in that city and 
be returned to Miami within 24-48 
Miami is the gateway to 
Latin America and Mr. Baskin sees 
a great potential film market in the 


hours 


Latin American countries and feels 
that the market will be greatly in 
creased with the opening in Miami 
of the Miami 
is the best location to provide ser 
vice to the New York producer in 
search of a tropi al setting. MPI's 


comple tely equipped studio can pro 


Interama; and that 


vide that service 

Production supervisor Bert Burns 
will be in charge of the New York 
office ) 





NEWS AND COMMENTARY ON VISUAL DEVELOPMENTS 


“We in the U.S. are still ahead in the technique of making 


classroom films (the Russian films are like our ‘documentaries, 


and are not closely integrated into the curriculum). But the 


Russians seem to be jorging rapidly ahead o} us in the classroom 


use of films and in the production of films in quantity. 


from the eyewitness report of W illiam Benton 
in the 1956 Britannica Book of the Year 


Plastic Lens Screen Offers Promise for Daylight Viewing 


* Unless he’s calling on a company 
which is equipped with a little 
theatre or a room easily darkened, 
the salesman is in danger of having 
his projected visual presentation go 
dim. Lighting in sales exhibit areas 
and ordinary training rooms fre 
quently hinders projection original. 
ly meant for darkened theatres. In 
a dark-theatre situation, the sales 
man or trainer, who must continue 
communicating personally, may lose 
contact with his audience. For these 
“daylight” 


reasons projection 1s 


valuable — that is, projection which 
sustains under “normal” room light 
ing conditions. 

A new line of portable screens for 
daylight projection has been de 
veloped by Polacoat Incorporated, 
Blue Ash, Ohio. The basic model of 
this line is the Lenscreen “625”, 
named for its 625 square-inch plas 
tic viewing lens. The unit's daylight 
duty power is in this viewing lens, 
a transparent, plastic membrane, a 
field lens of extremely short plane 
of focus which, the manufacturer 
suggests, is a new conception in 
optics. 

Enlarging on the direct viewing 
principle, in which the transparency 
Is plac ed between the observer and 
the light source, Polacoat developed 
a Lensereen material which could 
be used as a replacement or vivi 
fying material for ground glass or 
other 


diffusing materials such as 


sand blasted plexiglas or acetate 
ordinarily used in rear projection. 
Besides its standardized lines, Pola 
coat 18 offering a complete choice of 
Lenscreen materials by the square 
foot. The idea is that existing units 


can be converted to direct viewing 


Portable screens 

for daylight viewing 
of projected visuals 
ore the new product 
offering of Polacoat, 
Ohio manufacturer. 
Inset photo shows 
compact size of 
folded screen for 
carrying by sales- 
men, teachers or 


training personnel. 


or direct projection by using this 
Lenscreen material. Lenscreen can 
be used to advantage with automati« 
projectors, microfilm readers, pro- 
jection television, as viewing or 
focusing glass on studio cameras or 
as built-in transparent screens. 

*625” 
about the size of a card 
Placed on a table or desk. 


with the covers forming 


screen folds to 
table. 


it opens 


The new 


a shadow 
or contrast compartment behind the 
625 square inch lens. A_ self-con 
tained mirror located in the contrast 
compartment reverts the projection 
beam to the back of the transparent 
Lenscreen membrane. 

The projec tor, located to the right 
front of the 
through a shielded opening to the 


screen, is directed 


mirror. The operator focuses by 
observing the image on the lens 
membrane just as though it were a 
conventional screen. The mirror ar- 
rangement shortens the projection 
distance and allows the projector to 
be operated by the speaker while he 
is in front of the group. 

As the image is projected to the 
Lenscreen strata’s rear surface, each 
elemental area of the screen trans- 
mits a segment of the image light 
and diverges that segment to a 
broad field of view for the mass 
audience. Essentially transparent. 
the Lenscreen is capable of micro 
scopic definition and does not in 
itself turn white or milky as it faces 
room lighting. 

Detailed 


screen “625” 


information on Len 
(and smaller models) 
and the selection of Lenscreen adap- 


table materials is available from 


Polacoat Incorporated, 9750 Conk- 


lin Road, Blue Ash. Ohio. Ly 









BUSINESS SCREEN BOOKSHELF SERVICE 








BOOKS ON PRODUCTION TECHNIQUE: 


101 — American Cinematographer Hand Book and Reference 
Guide, by Jackson J. Rose. A convenient source of the basic 
facts concerning photographic materials, methods and 
equipment. Eighth edition, 331 pages........ sxveneees OOO 


102 — Film and Its Techniques, by Raymond Spottiswoode. An 
encyclopedic treatment of the documentary film — from 
idea to script and through all the steps of production. Uni- 
versity of California Press, 505 pages..............-...-.......--.-$7.50 


103 — 16mm Sound Motion Pictures, by W. H. Offenhauser, Jr. 
A complete manual for the professional or amateur 16mm 
producer. Interscience Publishers, Inc., 565 pages....$11.50 


104 — Painting with Light, by John Alton. A discussion of the 
technical and artistic aspects of lighting — what lights are 
used and where they are placed; how to make sure natural 
light is correct. The MacMillan Co., 191 pages..........$6.75 


105 — Handbook of Basic Motion-Picture Techniques, by Emil E. 
Brodbeck. Basic know how for both amateurs and profes- 
sionals. McGraw-Hill Book Company, Inc., 307 pages $6.50 


106 — The Recording and Reproduction of Sound, by Oliver 
Read. A complete, authoritative discussion of audio in all 
its phases. Howard W. Sams & Co., Inc., 800 pages......$7.95 


107 — Stereo Realist Manual, by Willard D. Morgan, Henry M. 
Lester and 14 leading 3-D experts. A complete manual of 
modern 35mm stereo photography illustrated with 3-D 
photos in color and black and white. A special viewer is 
included in the book. Morgan and Lester, 400 pages....$6.00 

108 — The Technique of Film Editing, compiled by Karel Reisz 
for the British Film Academy. A practical analysis of the 
problems of film editing by 10 experienced film makers — 
a guide for film editors and TV directors. Farrar, Straus 
and Cudahy, 282 pages . $7.50 

109 — Preparation and Use of Audio-Visual Aids, by Haas and 
Packer. Practical, step-by-step instructions on how to pre- 
ony and use visual aids effectively. Prentice-Hall, Inc. 
381 pages $6.65 


TELEVISION PLANNING AND PRODUCTION: 


201 — The Handbook of TV and Film Technique, by Charles W. 
Curran. A non-technical production guide for executives 
covering film production costs, methods and processes. 
Includes a section on the production of films for TV 
programs and commercials. Pellegrini and Cudahy, 120 
pages . , $3.00 

202 — Movies for TV, by John H. Battison. A comprehensive 
technical guide to the use of films in television program- 
ming. Covers the basic principles of the medium, e« +4 
ment, program planning. Macmillan Co., 376 pages....$5. 


203 — Color Television Standards, edited by Donald G. Fink. A 
digest of the National Television System Committee's rec- 
ords on color television. McGraw Hill Book Company, Inc. 
520 pages .. sieapial ipndeneanns $8.50 


GENERAL REFERENCE BOOKS: 


301 — The Dollars and Sense of Business Films, by the Films 
Steering Committee of the A.N.A. An analysis of the actual 
cost and circulation records of 157 important business films. 
Association of National Advertisers, 128 pages..............$5.00 


302— The Film in Industrial Safety Training, by Paul R. 
Ignatius. A discussion of how films can contribute to the 
attainment of a favorable safety record, and the problems 
involved. Harvard Univ. Press, 119 pages...... me) 


303 — The Use of em eag | Films in 


t and Specialty 
Stores, by Harry M 


ague. An analysis of the current use 


of films in retail training and obstacles to more effec- 
tive use. Harvard Univ. Press, 147 pages.. $1.50 





Your Convenient Mail Order Source for Useful Audio-Visual Books and Guides 





AUDIO-VISUAL METHODS & MATERIALS: 


401 — Audio-Visual Methods in Teaching — Revised Edition, by 
Edgar Dale. A review of the Audio-Visual field, both its 
theory and practice. Colorfully illustrated. The Dryden 
Press, 520 pages $6.25 

402 — Audio-Visual Materials, by Wittich and Schuller. Discusses 
and analyzes the nature and use of audio-visual materials 
from blackboard and chalk to television, Harper & 
Brothers, 554 pages $6.15 

403 — Audio-Visual Aids to Instruction, by McKown & Roberts. 
How to program audio-visual devices for education. Mc 
Graw-Hill Book Co., 493 pages $4.75 

404 — The Audio-Visual Reader, edited by James 5. Kinder and 
F. Dean McClusky. Philosophy, theory, research and audio 
visual instruction in teaching materials in the school sys 
tem. Wm. C. Brown Co., 378 pages $5.75 


405 — Audio-Visual Techniques, by Chandler & Cypher. A guide 
to enriching the curriculum with a wide variety of audio 
and visual materials. Noble and Noble, 252 pages......$3.50 


406 — Films in Psychiatry, Psychology & Mental Health, by 
Nichtenhauser, Coleman and Ruhe, A study of the use and 
evaluation of films in this field plus review of major mental 
health films. Health Education Council, 269 pages......$6.50 


PERIODICALS AND GUIDES: 


501 — Business Screen Magazine. The national journal of audio 
visual communications in business and industry. A full 
year's service, cight issues $3.00 


502 — The Audio-Visual phe oe Handbook. A two-color 
portfolio of ideas and pointers for presenting a better 
audio-visual program. Business Screen $1.00 


503 — The National Directory of Safety Films. A catalog of more 
than 950 subjects including 1954 additions. National Safety 
Council $1.00 


504 — Guide to Films & Uses by Sales Executives. Forty-five pages 
of text plus a complete sales training film list. National 
Federation of Sales Executives $3.00 


505 — Volume 11 of Business Screen. Eight full issues for 1950 
bound in one volume $7.50 


506 — Volume 12 of Business Screen. Eight full issues for 195! 
bound in one volume $7.50 


507 — Volume 13 of Business Screen. Eight full issues for 1952 
bound in one volume $7.50 


508 — Volume 14 of Business Screen. Eight full issues for 1955 
bound in one volume $7.50 


509 — Volume 15 of Business Screen. Eight full issues for 1954 
bound in one volume $7.50 


510 — Volume 16 of Business Screen. Eight full issues for 1955 
in attractive volume file casé $7.50 


DETACH AND MAIL WITH YOUR CHECK TO; 


BUSINESS SCREEN BOOKSHELF 
7064 SHERIDAN ROAD © CHICAGO 26, ILLINOIS 





Please ship the following (indicate by ber): 


= Total amount enclosed $ 
Nome__. 

Firm or School__ 

—— ——— . 


———————————— — Zone State 
BOOKS WILL BE SHIPPED POSTPAID Wf CHECK ACCOMPANIES ORDER 































































































































































































































































*Based on recent ARB Audi 
ence Composition Studies of 
Network Situation Comedies 

























1. ILove Lucy....--.- 44.8 
2. Honeymooners... . 34.2 
3. December Bride. . .32.7 
4. Our Miss Brooks. . .29.3 
5. Burns & Allen... ..28.5 
6. Life of Riley. . .. 26.2 
7. Make Room 

For Daddy.......21.9 
8. Bob Cummings. . . . 20.9 
9. Meet Millie....... 20.6 


WHY rd OUT fe} a THE ice) 10. Father Knows Best . 19.6 
TOP-RANKING* TV SHOWS 


IN AMERICA USE 


LIGHTING AND 


PRODUCTION EQUIPMENT 





REASON: The new J. G. McAlister Dual Steer 
ing Crab Dolly is the one and only completely 
maneuverable camera dolly today. Just intro 
duced, it already ranks among the five most 
valuable technical contributions to modern film 
production. It reduces set-up time, enables a 
director to introduce a wider variety of cine 
matic effects and, at the same time, cut his 
allotted shooting schedule. For complete details, 
write for free booklet 





REASON: Only J. G. McAlister 
equipment embodies all that is 
new today in the lighting field. In 
spot equipment, for example, only 
McAlister combines these three 
important advantages: (1) Perma- 
Lock Mirror for positive mirror 
alignment; (2) Lifetime Beam Pilots 
to guarantee flare-free, spill-proof 
lighting; (3) Convenient, Easy- 
Action focus controls both front 
and rear. 


The newest, most advanced lighting 
and production equipment is made by 
J. G&S Wika AV Lisstes- EE ea ce 
NEW ! Colorful, catalog-brochure, “New Dimensions &£ rento 
in Controlled Studio Lighting” 
NEW! 16 page booklet describes Crab Dolly operation 
in detail. For free copies, write today. 


“Call it free”... 


The Dow Chemical Company shows 
enterprising service station managers how today : 
services can make a cash register sing 


around the clock winter and summer! 


Dow does this by means of an 
entertaining photoplay in color, “Call It Free 
produced by The Jam Handy Organization in Hollywood 
For pictures that entertain while they put across 


the message, call 


Te J AM HAN DY Visualizations 
C/-gangalion Presentations 


Live Shows 


NEW YORK 19 * CHICAGO 1 ® PITTSBURGH 22 °« DETROIT 11 © DAYTON 2 © HOLLYWOOD 28 


Motion Pictures 
Slidetfilms 


Training Assistance 





